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Reporter,  his  story  spiked,  kept 


Kennedy  kin  murder  case  alive 
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U  1  I  AM  \K\  I. 


From  the  shadows  of  our  past... 
A  new  Rochester  century. 


The  Democrat  and 
Chronicle  in  Rochester, 
N.Y.,  (above)  used  the 
front  and  hack  of  its 
Jan.  1  edition  for  a 
“2000"  made  up  of 
faces  of  past  and 
present  residents . 

The  Ashury  Park 
(N.J.)  Press  (right) 
provided  a  special  wrap 
Jan.  1 , 2000  to  usher 
out  the  old  and  bring  in 
the  new  year. 


The  world  made  the  momentous  move  to  2000  —  and 

Gannett’s  community  newspapers  took  momentous  measures 
to  provide  special  coverage  of  the  past,  the  present  and  the  future. 
During  Dec.  31,  1999  and  Jan.  1,  2000,  the  newspapers: 

•  Published  more  than  100  millennium  special  sections. 

•  Dedicated  2,100  extra  pages  to  millennium  coverage  (not 
counting  coverage  in  normal  space). 

•  Held  press  starts  well  past  midnight  in  every  Gannett  city  so 


readers  could  see  what 
happened  and  know 
whether  Y2K  prob¬ 
lems  occurred  in  their 
hometowns. 

•  Gaptured  the 
nature  of  local 
celebrations  in  large 


Newspapers  Make 
Historic  Effort 
For  Historic  Euent 


community  events  and  small  family  gatherings,  while  also  report¬ 
ing  on  millennium  happenings  around  the  nation  and  world. 

Readers  everywhere  responded. 

In  all,  the  New  Year’s  weekend  newspapers  brought  sales  of 
1.78  million  extra  copies  and  provided  keepsake  editions  for  the 
readers  of  2000  —  and  for  generations  to  come. 

Now  that’s  historic  work! 
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Getting  real 

Real  Media  announces 
latest  dot-com  IPO 


LATIMES.COM,  PHILLY.COM,  AND  OREGONLIVE.COM  AMONG  THOSE  FEEI 

that  protect  against  attacks  from  a 
single  point,  but  the  latest  attacks 
have  been  from  multiple  points.” 
McQuiggan  explained. 

OregonLive.com.  a 
Web  site  affiliated  J 

with  The  Oregonian  in 
Portland,  had 


Viewpoint 

Letters 


Newspaper  Web  sites  done.  ”We  were 
have  not  been  spared  lucky.  There  was 
the  wrath  of  hackers  no  damage  other 
who  have  been  strik-  than  giving  us  a 
ing  a  wide  array  of  Internet  loca-  few  gray  hairs,” 
tions.  an  E&P  survey  reveals. 


Newspeople 


he  said. 


Mediainfo.com 

E-mail  swamps  scribe 
—  and  it  isn’t  all  spam  44 


Across  the 


“We  got  hit.  and  it  was  pretty 

scary,”  said  Dan  Royal,  operations  country,  newspa-  |K  Portland,  had  “a  huge 

manager  for  the  Los  Angeles  per  Web  sites  ||^  4  H  disruption”  in  backup  ser- 

Tiines'  Web  sites.  "We  were  being  took  myriad  pre-  vers  caused  by  diverted 

especially  careful  because  of  cautions,  with  "  ^ ‘  Web  traffic,  said  Kevin  ■ 

.  .  L  .  ..  j  Dan  Royal  ^  ! 

what  s  been  going  on.  I  normally  varying  degrees  Cosgrove,  the  site  s  ' 

go  through  a  series  of  checks,  and  of  success.  editor  in  chief  ’ 

I  was  in  the  middle  of  one  of  them  At  Philly  .com.  the  site  for  The  "Our  firewall  is  constant- 

when  something  looked  fishy. 

That  was  Feb.  9  in  the  midst  of  Philadelphia  Daily  News,  state-of 
an  onslaught  of  attacks  against  the-art  safeguards  offer  little  corn- 
such  Internet  giants  as  Yahoo!,  fort  to  Managing  Editor  John  a  challenge.” 

Microsoft.  eBay,  CNET,  and  CNN  McQuiggan.  At  Cox  Interactive  Media, 

.com,  among  others.  "The  problem  with  the  recent  Chief  Information  Officer  Joe 

Royal’s  latimes.com  halted  infil-  attacks  is  the  latest  software  man-  Gallo  said.  “We’re  very  concerned 
trators  before  any  damage  was  ages  to  defeat  the  standard  defenses  about  this  activity  because  we  have 


Marketing  &  Sales 

Landon  Media  Group; 
‘jHablamos  espanol!’ 


Syndicates 

Of  ‘Thatch’ 
and  Hatch 


and  The  ly  being  updated.”  Cosgrove 
added.  “But  if  I  say  we  feel 
safe,  hackers  would  see  that  as 


Technology 

SoftBook  Reader  boon 
to  Republic  bottom  line  52 


At  Thirty 

Shoptalk;  Star  struck 
over  its  AIDS  series 


Down  to  one  suitor  at  UPI 


Classified 


United  Press  International  confidentiality  agreement  and  newspaper  chain, 

CEO  Arnaud  de  Borch-  could  not  identify  the  buyer  until  were  early  bidders  )  ; 

grave  said  he  has  signed  the  deal  was  consummated  some-  but  dropped  out.  j 

a  letter  of  intent  to  sell  the  red  ink-  time  during  the  next  two  weeks.  Gannett  Co.,  Inc.,  A  ^ 

stained  news  service  to  a  fat-cat  “We  had  seven  suitors,  now  we  the  largest  newspa-  |  ^ 

financier.  have  just  one,”  he  said.  per  chain  in  the 

“It’s  an  ideal  marriage,”  said  a  De  Borchgrave  laughed  off  pub-  United  States,  also  ^ 
buoyant  de  Borchgrave,  who  took  lished  speculation  that  Excite,  a  was  involved  in  the  ’ 
over  UPI  13  months  ago  with  UPI  client,  was  involved  in  the  bidding  war  to  add  |  I 

a  pledge  to  work  it  out  of  its  bidding.  “A  reporter  asked  me  if  the  UPI  logo  to  its  - 

financial  hole.  “We  will  be  entire-  he  would  be  wrong  if  he  men-  expanding  news  Arnaud  de 

ly  Web  based.”  tioned  Excite.”  de  Borchgrave  empire,  sources  said,  borchgrave 

UPI’s  six  Saudi  Arabian  owners  said.  “And  I  told  him  he  could  They  noted  that  UPI  would  merge 

—  ARA  Group  International  of  mention  anyone  he  wanted  to.”  seamlessly  with  the  national  USA 

Riyadh  —  have  given  their  bless-  Lou  Dobbs,  former  CNN  finan-  Today  news  operation,  which 
ing  to  the  sale,  according  to  de  cial  news  anchor,  and  Conrad  includes  an  excellent  Web  news 

Borchgrave.  He  said  he  signed  a  Black,  the  owner  of  a  Canadian  service.  —  Allan  Wolper 


Bob  Greene, 

Chicago  Tribune:  Page  44 
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Pirates  of  the  classifieds,  beware:  The  Coalition  Against  Database  Piracy  has  launched  a  Web 
site  (http://www.gooddata.org)  to  promote  the  swift  passage  of  H.R.  354,  the  “Collections  of 
Information  Antipiracy  Act.”  Among  coalition  members  are  NAA  and  the  Thomson  Corp. 


!G  SPRAY 


:QM  RECENT  WAVE  OF  CYBER  ATTACKS  BY  JOEL  DAVIS 


Constitution  Web  site  but  also  the  The  problem  with  countering 
sites  of  the  far-flung  Internet  divi-  this  wave  of  hacker  attacks  is  that 
sion  of  Cox  Enterprises.  “I  think  so  much  of  the  technology  is  new 
with  any  virus,  the  biggest  chal-  and  yet  in  many  cases  readily 
01.  lenge  is  first  being  able  to  identify  available,  said  Art  Brodsky,  direc- 
it  and  be  aware  of  what's  happen-  tor  of  communication  for  the  U.S. 
ing  to  you.  be  aware  that  you're  Commerce  Department's  National 
under  attack."  Telecommunications  and  Infor- 

As  of  late  last  week,  determin-  mation  Administration, 
ing  a  site  was  under  attack  and  "We  really  need  to  work  on  the 
•  A  emergency  measures  defense."  Brodsky  said.  "It's  hard 

was  as  far  as  most  Web  sites,  because  this  is  on  a  scale  we 
even  the  biggest  ones,  could  haven't  seen  before." 

||t  '  go.  Identifying  the  culprits,  at  Peter  Neumann,  principal  scien- 
least  in  the  short  run.  was  beyond  tist  at  SRI  International  in  Menlo 
anybody  —  including,  it  admitted.  Park.  Calif.,  reiterated  that  the  suc- 
the  federal  government.  cess  of  the  attacks  had  shown  that 

Attorney  General  Janet  Reno  Internet  sites  by  and  large  have  not 
so  many  said  the  FBI  and  other  law-  taken  proper  defensive  measures, 

brands  out  enforcement  officials  had  no  "It's  time  people  woke  up." 

there  that  we  are  strong  leads.  Under  federal  law.  Neumann  told  The  New  York 

running  and  main-  disruption  of  computer  networks  Times  ■ 

taining  for  the  Cox  com-  is  a  felony  punishable  by  up  to  five  Reporting  contributed  by  Ellen 
pany  as  a  whole."  Cox  Interactive  years  in  prison  and  a  $25().(KX)  Liburt.  Ken  Liebeskind.  and  Joe 

hosts  not  only  the  Atlanta  Journal-  fine,  plus  damages.  Striipp 
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Reuters  gets  with  the  program 


When  Paul  Julius  Reuter 
founded  Reuters  in 
1851.  his  goal  for  the 
company  was  to  be  on  the  cutting 
edge  of  technology  when  it  came 
to  dispatching  market  news  and 
information  reports. 

In  recent  years,  the  company 
has  been  maligned  by  some  as 
being  slow  to  embrace  technolo¬ 
gy's  latest  wave,  the  Internet,  a 
charge  Reuters  disputes. 

Reuters  took  a  giant  step  in  eras-  announcing  a  plan  to  leapfrog  into 
ing  that  characterization  last  week,  cyberspace  by  moving  its  core 


business  to  the  Internet.  In  a  show 
of  approval  by  investors.  Reuters' 
stock  price,  which  had  dropped 
nearly  5091-  late  last  year,  rocketed 
379f  by  the  week's  end. 

As  part  of  the  plan.  Reuters  w  ill: 

•  Spend  $802  million  (in  U.S. 
dollars)  to  move  its  core  business 
from  a  proprietary  network  to  the 
Internet  over  four  years.  That  shift. 
Reuters  hopes,  will  make  it  easier 
and  cheaper  to  broaden  its  distribu¬ 
tion  and  expand  its  customer  base 
from  the  thousands  to  the  millions. 


Nancy  Bobrowitz 
spokeswoman 
Reuters  America 


Newsprint  giant 
grows  again 

In  a  major  step  in  con¬ 
tinuing  consolidation  of 
North  America’s  newsprint 
industry,  Montreal-based 
Abitibi-Consolidated  Inc., 
the  market’s  biggest  sup¬ 
plier,  will  swallow  its 
largest  Canadian  competi¬ 
tor,  paying  $4  billion  in 
cash  and  stock  and 
assuming  almost  $900 
million  in  debt. 

Owned  by  Canadian 
newspaper  publisher 
and  international  com¬ 
mercial  printer  Quebecor 
Inc.,  Donohue  is  the  No. 

3  newsprint  maker  after 
Bowater  Inc.,  Green¬ 
ville,  S.C. 

In  1999,  Abitibi  laid  off 
10%  of  its  work  force,  shut 
down  several  machines 
and  an  entire  mill,  and 
posted  a  loss  of  about 
$45  million,  excluding 
unusual  items,  on  sales 
of  $2.75  billion.  Donohue 
net  earnings  for  1 999 
were  about  $146  million 
on  record  sales  of  more 
than  $1.72  billion. 

Prize  judges  added 
to  Pulitzer  panel 

The  Pulitzer  Prize  board 
last  week  added  three  new 
members  to  the  prestigious 
group  of  19  who  judge  the 
winners  of  the  nation’s 
highest  journalism  honors. 

New  members  are 
Joann  Byrd,  editor  of  the 
Seattle  Post-Intelligencer’s 
editorial  page,  Donald  E. 
Graham,  publisfier  of  The 
Washington  Post,  and  Mike 
Pride,  editor  of  the 
Concond  (N.H.)  Monitor. 

Byrd  has  taught  journal¬ 
ism  ethics  at  the  Poynter 
Institute  and  at  the  Universi-  5 
ty  of  Washington,  Seattle.  g 
Graham  has  been  Wash-  s 
ington  Post  CEO  since  g 
1991  and  chairman  since  2 
1 993.  Pride,  editor  of  the  | 
Concord  Monitor  since  | 

1 983,  began  his  career  as  a  | 
Tampa  Tribune  sports  | 

Continued  on  Page  16  § 
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Editing:  it’s  a  great  iife! 

(COMPARED  TO  BEING  LOST  IN  ALASKA)  BY  JOE  STRUPP 


"We  can  now  for  the  first  time  go  to  the  indi¬ 
vidual.”  said  Reuters  America  spokeswoman 
Nancy  Bobrowitz. 

•  Float  part  of  Reuters'  Greenhouse  Fund, 
which  invests  in  Internet  start-ups.  and  con¬ 
sider  an  initial  public  offering  for  Instinet.  its 
online  brokerage. 

•  Form  a  venture  with  wireless  service 
provider  Aether  Systems  to  transmit  news  to 
Europe's  cell  phone  users. 

•  Create  a  new  company  with  data  firm 
Equant  to  offer  financial  firms  a  secure  global 
Internet  network.  A  spinoff  is  being  considered. 

•  Launch  a  new  financial  portal  with 
Multex.com  to  target  investors  in  Europe, 
taking  advantage  of  pension  reform  in  the 
works  there. 

In  considering  spinoffs.  Reuters  would  fol¬ 
low  in  the  footsteps  of  other  media  companies 
that  see  a  chance  to  improve  their  stock  price, 
raise  cash  for  investments,  and  provide  stock 
incentives  for  employees. 

"Certainly,  there  has  been  the  feeling  at 
times  that  the  market  isn't  recognizing  the 
value  of  the  company,"  Bobrowitz  said. 
Further,  she  said.  "We  have  to  recognize  the 
value  of  motivating  our  staff  They  get  lots  of 
tempting  Internet  offers.” 

Reuters  also  announced  a  management  and 
structural  reorganization.  Its  core  business. 
Reuters  Financial,  will  contain  Reuters 
Information  and  Reuters  Trading  Systems, 
and  will  include  responsibility  for  global 
sales  and  operations.  Andre  Villeneuve  and 
David  Ure  will  leave  the  board,  with 
Villeneuve  to  head  Instinet  and  Ure  to  con¬ 
centrate  on  the  new  venture  with  Equant. 
Joining  the  board  is  Trading  Systems  head 
Philip  Green. 

The  company  also  named  a  new  top  editor, 
Geert  Linnebank,  previously  editor  for  news 
products.  His  predecessor,  Mark  Wood,  will 
take  a  senior  position  in  the  Greenhouse  Fund. 

Reuters  expects  the  reorganization  to  save 
$241  million  a  year  by  2(X)2.  but  significantly 
dampen  profits  in  2000.  The  company  will 
take  a  reorganizational  charge  of  $481  million 
over  the  next  two  years. 

Reuters  announced  the  reshaping  along 
with  the  news  that  1999  operating  profit  was 
flat  at  $883  million  on  revenues  of  $4.9  bil¬ 
lion.  Results  were  affected  by  lower  earnings 
from  Trading  Systems,  in  part  due  to  cus¬ 
tomers'  preparations  for  the  millennium  calen¬ 
dar  change.  Reuters  Information  revenue  rose 
6%  to  $2.6  billion.  —  Lucia  Moses 
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If  you're  one  of  those  editors  who  com¬ 
plain  about  inept  reporters,  overbearing 
publishers,  and  frustrating  deadlines, 
meet  Rod  Boyce.  After  a  snowbound 
week  lost  in  the  freezing  wilderness  of  southern 
Alaska,  Boyce  —  city  editor  of 
the  Fairbanks  (Alaska)  Daily 
News-Miner  —  said  the  head¬ 
aches  of  newsroom  life  were  a 
welcomed  feeling. 

"It  was  wonderful  to  be 
back.”  said  Boyce.  38.  a  veteran 
dog-sled  racer  who  became  lost 
after  the  first  50  miles  of  a  race 
that  began  Jan.  29  in  Soldotna. 

"I  will  probably  think  of  my  col¬ 
leagues  a  little  differently  now." 

Boyce,  a  six-year  veteran  of 
the  1 7.0(X)-daily-circulation  pa¬ 
per,  knew  he  was  off  course  shortly  after 
leaving  a  checkpoint  during  the  2(K)-mile 
competition  and  encountering  one  of  the  sea¬ 
son's  worst  snowstorms.  After  seeking  his 
way  back  to  the  race  area  for  hours,  unsuc¬ 
cessfully,  he  sought  shelter  between  two  large 
bushes  on  a  ridge  top.  propping  up  his  sled 
for  cover.  "It  was  windy  and  snowy  as  1 
searched  my  way  back  and  the  options  for 
shelter  grew  less.”  Boyce  recalled  to  E&P.  "I 
knew  I  had  to  find  a  place  to  get  cover.” 

Armed  with  only  Reese's  Pieces  and  crack¬ 
ers,  Boyce  spent  the  next  six  days  rationing 
his  food,  drinking  melted  snow,  and  sleeping 
in  the  sledbag  portion  of  his  sled.  For  his  10- 
dog  racing  team,  shared  portions  of  freeze- 
dried  lamb  were  the  only  nourishment  during 
the  ordeal,  which  Boyce  said  was  eased  by  the 
company  of  his  canine  companions.  "1  had 
someone  to  talk  to  and  keep  me  warm.”  Boyce 
said  of  the  dogs,  who  are  among  1 5  owned  by 
Boyce  and  his  wife.  "If  I  didn't  have  the  dogs 
with  me,  I  probably  could  have  hiked  out 
sooner,  but  they  helped  keep  me  going.” 

Using  a  folding  saw  to  cut  twigs  and  branch¬ 
es  for  continuous  fires,  and  writing  "HELP”  in 
the  snow  as  a  distress  signal,  Boyce  said  the 
time  went  by  calmly  because  he  knew  not  to 
panic.  "A  decision  bom  out  of  panic  can  be 
your  undoing.”  Boyce  said.  "1  had  10  dogs  to 
take  care  of  and  keep  alive,  and  I  knew  people 
would  find  me.  I  just  kept  thinking  about 


my  wife  and  people  who  would  look  for  me.” 

The  editor  said  he  never  thought  about  work, 
except  for  a  passing  wonder  about  who  would 
submit  News-Miner  entries  in  newspaper  con¬ 
tests.  "1  was  wondering  who  would  do  that 
while  I  was  gone,”  he  said. 

Back  home,  both  Boyce's 
wife.  Julie  Stiicker,  and  News- 
Miner  colleagues  held  out 
hope  that  he  would  be  found 
as  the  week  unfolded.  Al¬ 
though  each  passing  day 
brought  negative  thoughts 
closer,  those  who  know  Boyce 
said  he  could  pull  through.  "It 
was  awful,  it  never  seemed  to 
end.”  said  Strieker,  a  News- 
Miner  copy  editor.  "1  had  a 
friend  come  down  to  stay  with 
me,  and  we  just  thought  positive  thoughts.” 

In  the  newsroom,  hopeful  worry  also  took 
over,  according  to  Managing  Editor  Kelly 
Bostian.  He  said  reporters  and  editors  tried  to 
keep  their  minds  on  work,  but  found  it  difficult. 

"By  Friday  [Feb.  4],  it  was  getting  to  the 
point  where  it  was  hard  to  hold  people  togeth¬ 
er  in  the  newsroom,”  said  Bostian.  a  15-year 
News-Miner  employee.  "The  window  was 
closing,  but  it  hadn't  closed.” 

Reporters  were  already  covering  a  week's 
worth  of  heartbreaking  news  that  ranged  from 
the  end  of  a  long-running  murder  case  to  the 
Alaska  Airlines  crash  near  California,  which 
included  three  member.^  of  a  local  family 
among  its  fatalities.  “It  was  tough,”  Bostian 
said.  "We  had  a  newsroom  with  reporters 
immersed  in  tragedy  all  week.” 

After  days  of  combing  the  snowy  wilder¬ 
ness  aboard  snowmachines,  rescuers  finally 
found  Bostian  and  his  dogs  —  all  healthy  and 
safe  —  on  Feb.  4.  From  the  snowmachine,  the 
tired  and  cold  musher  took  a  state  trooper's 
helicopter  back  to  Soldotna.  where  he  was 
reunited  with  his  wife. 

Following  a  week  eating  rationed  snacks, 
twigs,  and  even  a  taste  of  dog  food.  Boyce's 
first  meal  was  a  cheeseburger  and  a  cold  beer. 
"1  never  gave  up,  and  I  always  knew  that 
someone  was  looking  for  me,”  said  Boyce, 
who  returned  to  work  Feb.  8.  "But  I  have  to  cut 
this  short,  I  have  a  news  meeting  to  go  to.”  ■ 
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Christian 

^-.Science 

Monitor 


A  national  news  weekly] 
for  local  newspapers  ' 


Depth.  Context.  Understanding. 
That's  what  discriminating 
readers  want  from  the  news. 

But  as  newspapers  grow  ever 
more  local,  many  of  their  best 
readers  are  turning  elsewhere 
for  penetrating  coverage  of 
national  and  global  issues. 

Now  there's  an  answer: 
MonitorWeek. 

A  GREAT  WEEKEND  READ 


And  MonitorWeek  builds  traffic 
for  the  local  paper's  Web  site 
with  a  content-rich  online 
edition  -  including  access  to 
the  deepest  newspaper  archive 
on  the  Web. 

MonitorWeek  -  for  demanding 
newspaper  readers  everywher«^ 


Featuring  the  scope,  depth  and 
clarity  of  the  world-renowned 
Christian  Science  Monitor,  this 
colorful  12-page  tab  is  timed  for 
weekend  editions  but  holds  up 
all  week.  , 
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Newspaper.com 
IPOs  are  A-OK 

WEB-FOOTED  GO  TO  CAPITAL  MARKETS  BY  CARL  SULLIVAN 


New  ORLEANS  —  New  York's 
Real  Media  Inc.  became  the  lat¬ 
est  dot-com  company  to  an¬ 
nounce  an  initial  public  offering 
(IPO),  saying  Feb.  8  that  it  hoped  to  raise  $75 
million.  No  surprise  there.  Some  of  its  com¬ 
petitors.  including  Doubleclick,  are  already 
public.  The  company  will  use  the  money,  in 
part,  to  finance  its  rapid  expansion  into  over¬ 
seas  markets. 

One  of  Real  Media's  customers,  the  New 
York  Times  Co.,  recently  announced  a  plan  to 
take  its  Web  assets  to  the  stock  market  in  the 
form  of  a  tracking  stock.  Analysts  expect  a 
number  of  newspaper  companies  to  follow 
suit  with  tracking  stocks  of  their  own  or  com¬ 
pletely  new  dot-com  companies.  Candidates 
include  Belo.  Knight  Ridder.  and  the  Tribune 
Co.  Industry  watchers  at  E&P's  Interactive 
Newspapers  Conference  here  last  week 


the  company  expects  to  announce  a  major 
strategic  partner  from  the  media  business 
within  a  month  or  so. 

Chicago’s  Classified  Ventures  has  been 
the  subject  of  much  IPO  rumor  lately,  but  the 
company  denies  it.  A  spokesman  says  the 
latest  rumors  started  after  Clas¬ 
sified  Ventures  hired  Corporate 
Communications  Vice  President 
Bess  Gallanis,  who  comes  from 
Financial  Relations  Board/ 

BSMG  Worldwide,  a  firm  well- 
known  for  taking  start-up  oper¬ 
ations  public. 

Officials  at  AdOne  LLC  of 
New  York  have  said  they 
would  consider  going  public, 
but  there’s  no  word  on  when. 


An  AdOne  partner.  Pentawave  Inc.. 
Scottsdale,  Ariz..  is  planning  for  an  IPO  in 
2000.  The  company  develops  online  automo¬ 
tive  and  employment  systems.  Unlike 
PowerAdz,  Pentawave  is  seeking  equity  part¬ 
ners  from  the  newspaper  business.  The  E.W. 
Scripps  Co.  is  a  big  investor,  and  Copley 
Press  Inc.  has  a  small  stake  in  the  company. 

But  not  everyone's  dreaming  of  IPO 
riches.  Thomson  Interactive  Media  of  Stam¬ 
ford,  Conn.,  is  content  for  the  moment  to 
receive  millions  from  its  Thomson  parent. 

“We  lust  after  the  kinds  of  valuations  Wall 
Street  is  giving,  and  we  certainly  lust  after  the 
cash.”  said  CEO  Paul  Camp.  “If  1  could  get 


towp 


^sn 


said  to  expect  another  newspaper  Web  IPO 
by  summer. 

In  the  vendor  world,  a  number  of  compa¬ 
nies  that  service  the  newspaper  industry  are 
also  gearing  up  for  IPOs.  PowerAdz.com  of 
Rensselaer.  N.Y..  which  raised  nearly  $9  mil¬ 
lion  in  private  equity  in  December,  plans  to 
go  public  sometime  this  year.  While  the  com¬ 
pany  now  has  about  1 .2(K)  newspaper  clients 
for  its  Web  classifieds  and  publishing  sys¬ 
tems,  it  has  been  careful  not  to  align  itself 
with  any  one  newspaper  chain,  instead 
wooing  investment  partners  such  as  First 
Albany  Enterprise  Funding  and  Advantage 
Capital  Partners. 

“It's  important  to  have  the  reins  loose 
enough  to  act  like  an  Internet  company,”  said 
Lamonte  Rhoades.  PowerAdz  vice  president 
of  channel  alliances. 

PowerAdz  has  managed  to  avoid  some  of 
the  internal  politics  and  inertia  that  come  with 
multiple-media  company  owners.  That  said. 
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or  if,  that  will  happen.  AdOne  is 
owned  by  1 1  major  media  groups, 
including  Belo.  Hearst  Corp.,  and 
Pulitzer  Inc. 


my  hands  on  $20  million  or  $30  million. 

I  could  do  a  lot.  But,  by  the  same  token,  we 
want  to  build  a  company  that's  going  to  last. 
I'm  not  sure  all  these  dot-coms  will  survive 
the  long  term.”  ■ 


Comeback  hopes  in  Denver 


A  Denver  college  newspaper  that  was 
axed  as  a  result  of  budget  cuts  won't 
publish  this  year,  but  supporters 
hope  to  resurrect  it  in  2(K)1. 

Kenn  Bisio.  journalism  chairman  at 
Metropolitan  State  College  of  Denver,  is 
devising  a  business  plan  that  he  hopes  will 
take  the  Capitol  Reporter  to  self-sufficiency 
in  five  years.  “I  think  good  things  are  going  to 
come  soon.”  Bisio  said. 

Not  a  typical  campus  newspaper,  the 
decade-old  Capitol  Reporter  covered  the 
Colorado  Legislature  exclusively  and  was 
widely  read  by  the  legislative  community.  Its 
graduates,  who  worked  under  the  supervision 
of  paid  editors,  have  been  hired  by  likes  of 


the  New  York  Daily  News,  The  Boston  Globe. 
and  The  Philadelphia  Inquirer.  Over  the 
years,  however,  student  participation  had  fall¬ 
en  to  12  from  a  high  of  40.  leading  the  school 
to  pull  the  paper's  funding  last  May.  The  col¬ 
lege's  president  had  asked  the  paper  to  come 
up  with  a  business  plan  to  operate  the  paper 
without  school  funding. 

The  paper,  which  published  from  January 
to  May,  when  the  Legislature  is  in  session, 
cost  $130,000  last  year  to  put  out,  according 
to  Metro  State.  Bisio  thinks  he  can  whittle 
expenses  down  to  $54,700  by  cutting  the 
salaries  of  its  small  paid  staff  and  reducing 
printing  costs,  which  totaled  about  $15,000 
last  spring  semester.  — Lucia  Moses 
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Crime  reporter’s  arrest 
leads  to  policy  change 

COVERAGE  OF  AIRPORT  TRESPASSING  COUNT  IN  MIAMI 
HERALDS  A  NEW  APPROACH  BY  MARK  FITZGERALD 


calendar 
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FEBRUARY 

24-25  AAF  “25  Most  Promising  Minority 
Students,”  American  Advertising  Federation, 
Waldorf-Astoria,  New  York 

24-25  The  2000  Newspaper  Advertising 
Conference  and  Expo:  Building  Customer 
Relationships,  World  Association  of 
Newspapers,  Centro  Affari,  Florence,  Italy 


Nobody  at  The  Miami  Herald  was 
bent  out  of  shape  when  longtime 
crime  reporter  Arnold  Marko¬ 
witz.  63.  was  arrested  for  al- 
legedy  trespassing  in  a  restricted  area  while 
he  was  covering  a  police  search  for  a  suppos¬ 
edly  escaped  prisoner  at  Miami  International 
Airport. 

"If  anything,  it's  a  sur¬ 
prise  that  at  this  stage  in 
my  career  that  this  hadn't 
happened  before."  said 
Markowitz,  who  began 
reporting  for  the  Herald  in 
1967.  "I'm  pretty  aggres¬ 
sive  when  I'm  covering 
something." 

But  the  six-paragraph 
story  reporting  his  arrest  set 
off  a  furor  in  the  newsroom 
that  led  new  Executive 
Editor  Marty  Baron  to 
reverse  the  Herald's  long¬ 
standing  policy  of  reporting 
the  exact  address  of  both 
victim  and  suspect  in  crime 
stories. 

The  article  reported 
Markowitz's  exact  address 
as  it  would  in  a  story  about 
any  other  arrest. 

To  those  in  the  newsroom,  however. 
Markowitz  was  not  just  another  arrestee  — 
he  is  someone  who  comes  across  a  particu¬ 
larly  unsavory  stratum  of  society  as  a  crime 
reporter  in  a  city  whose  reputation  for  crimi¬ 
nality  has  spawned  an  entire  genre  of  pulp 
fiction.  The  paper's  internal  electronic  bul¬ 
letin  board  was  filled  with  protests. 

“I'm  not  someone  who  went  out  of  my 
way  to  create  enemies,  but  if  you  cover 
crime  on  a  daily  basis  you  don't  know  who 
you're  going  to  get  mad.  1  Just  felt  really 
betrayed  by  the  whole  episode,"  said 
Markowitz,  who  added  he's  been  varying  his 
route  home. 


Crime  victims  also  have  complained 
about  the  policy,  reported  Reader  Repre¬ 
sentative  Barbara  Gutierrez,  who  announced 
the  newspaper's  new  address  policy  in  her 
Feb.  1  column. 

From  now  on,  the  paper  said,  locations  of 
crime  victims  will  be  reported  by  block 
number  rather  than  exact  address.  "In  chang¬ 
ing  our  approach  to 
the  publication  of 
street  addresses,  we 
bring  our  policy 
more  in  line  with 
what  prevails  at 
other  newspapers," 
Executive  Editor 
Baron  said  in  the 
column.  "Readers 
want  to  know  about 
crime  in  their 
neighborhoods.  At 
the  same  time,  peo¬ 
ple  have  an  under¬ 
standable  interest  in 
maintaining  some 
degree  of  privacy, 
and  we  want  to 
respect  that." 

The  exact  ad¬ 
dresses  of  arrested 
suspects  will  continue  to  be  published,  unless 
there  are  extenuating  circumstances  — 
which  Gutierrez  said  should  have  included 
Markow  itz's  situation.  "Markowitz  ...  is  the 
only  reporter  by  that  name  here."  she  noted. 
"Certainly  his  name  could  have  sufficed  as 
an  identifier,  especially  since  his  infraction 
was  a  misdemeanor." 

Markowitz's  trespassing  charge,  techni¬ 
cally  a  second-class  misdemeanor  in  Florida, 
is  being  handled  much  less  urgently  by 
authorities,  who  have  not  even  set  a  hearing 
date  yet  on  the  Jan.  19  incident. 

"It's  a  big  town  and  a  very  busy  court." 
Markowitz  said.  "It's  not  something  we're 
worried  about  big  time."  ■ 


If  anything,  it’s  a 
surprise  that  at 
this  stage  in  my 
career  that  this 
hadn’t  happened 
before,  i’m  pretty 
aggressive  when 
I’m  covering 
something. 


-  Arnold  Markowitz 
The  Miami  Herald 
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MARCH 

1-3  AAAA  Media  Conference,  American 
Association  of  Advertising  Agencies,  Disney’s 
Contemporary  Resort, 

Orlando,  Fla. 

8-11  SNA  Spring  Publishers  Conference, 
Suburban  Newspapers  of  America,  Westin 
Resort,  Maui,  Hawaii 


9-11  Northern  Shortcourse,  National  Press 
Photographers  Association/Society  of 
Professional  Photographers,  Buffalo,  N.Y. 

12-15  lAPA  Mid-Year  Meeting,  Inter 
American  Press  Association,  Fiesta 
Americana  Coral  Beach,  Cancun,  Mexico 

16- 18  IFPA  Spring  Conference, 

Independent  Free  Papers  of  America,  KonKai 
Continental  Plaza  Resort,  San  Diego 

17- 20  National  College  Media  Spring 
Convention,  College  Media 
Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 

APRIL 

1-2  National  Writers’  Workshop,  Omaha 
World-Herald  and  The  Poynter  Institute, 
Embassy  Suites  Downtown/Old  Market, 
Omaha,  Neb. 


4-7  NIE  (Newspapers  In  Education)  2000 
Conference:  Crossroads  &  Connections, 
Newspaper  Association  of  America 
Foundation,  Sheraton  New  York  Hotel  and 
Towers,  New  York 


30-2  SABEW  37th  Annual  Convention, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Colony  Square  Hotel, 
Atlanta 


MAY 

8  AP  Annual  Meeting,  The  Associated 
Press,  St.  Bartholomew’s  Church,  New  York; 
AP  Annual  Luncheon,  The  Associated  Press, 
Waldorf-Astoria,  New  York 


Note:  To  list  events,  please  fax  to  Caienda''  Editor  at 
(212)  691-7287. 

Additional  information  about  these 
and  future  events  can  be  found  at 
http://www.mediainfo.com/ephome/ 
events/eventshtm/calendar2k.htm 
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N.C.  PAPER  REMOVES  LYNCHING  PHOTO  FROM  SECTION-FRONT  PAGE  BY  JOE  STRUPP 


antique  dealer.  The  Observer  pub¬ 
lished  the  photo  with  a  reprinted 
New  York  Times'  review  of  the 
book  by  writer  Roberta  Smith. 

Although  Ridder  believed  the 
photo  should  not  run  on  the  section 
front,  he  said  it  needed  to  run  with 
the  story  so  that  the  full  magnitude 
of  the  book  could  be  conveyed.  “The 
photo  adds  context,  and  there  is 
something  about  seeing  it  that  was 
important.”  Ridder  said.  “I  thought  it 
was  entirely  appropriate.” 

But  the  issue  did  not  end  there. 
Along  with  the  review,  the  news¬ 
paper  published  a  short  editor's  note 
explaining  the  inside  photo  and 
warning  readers  that  “a  graphic  pho¬ 
tograph  accompanying  the  ...  article 
may  be  shocking  and  disturbing.  ... 
If  you  don't  want  to  see  the  photo, 
please  avoid  page  2F.'' 

Buckner  also  penned  an  Op-Ed 
column  published  in  the  same 
Sunday  edition  that  explained  how 
the  newspaper  decided  to  move 
the  photo;  “Deciding  what  to  pub¬ 
lish  in  a  family  newspaper  some¬ 
times  isn't  easy.  Do  we  show  close- 
ups  of  victims  of  a  fatal  car  wreck? 
Bkxxly  bodies  at  a  murder  scene? 
Probably  not.  But  sometimes  a  pic¬ 
ture  can  bring  home  an  important  story  in  a  way 
that  words  cannot  alone.” 

Newspaper  executives  from  other  papers 
applauded  the  effort,  citing  a  need  to  make 
changes  whenever  necessary,  even  at  a  large  cost. 

“It's  always  worth  the  cost  and  trouble  if 
you  think  you  are  doing  the  right  thing,”  said 
Katherine  Friedrich,  photo  editor  of  the  Times 
Union  in  Albany,  N.Y.  “You  don't  want  to  vio¬ 
late  trust.” 

Marcia  McQuem,  publisher  of  The  Press- 
Enterprise  in  Riverside.  Calif.,  said  printing 
such  an  explanation  several  years  ago  when  her 
paper  ran  a  gruesome  photo  of  a  dead  sheriff's 
deputy  on  the  front  page  might  have  prevented 
a  reader  outcry  that  still  continues  today. 

“I  still  hear  about  it  in  the  community,” 
McQuern  recalled.  “There  is  a  value  to 
explaining  what  you  do  to  readers.”  ■ 


If  a  picture  is  worth  a  thousand  words, 
should  it  cost  $6,(X)()  to  move  a  photo? 

That  was  the  price  The  Charlotte 
(N.C.)  Ohsen'er  paid  when  it  recently 
chose  to  scrap  120,000  copies  of  its  Sunday 
“Arts”  section  because  a  photograph  of  a 
1920  Texas  lynching  was  considered  too 
offensive  to  run  on  the  section  front. 

After  preprinting  more  than  a  third  of  the 
310.(X)0  copies  of  the  Jan.  30  section  — 
which  included  a  section-front  column 
reviewing  a  book  of  lynching  photography  — 
Editor  Jennie  Buckner  and  Publisher  Peter  B. 
Ridder  of  the  Knight  Ridder  papier  decided  an 
accompanying  photo  was  too  graphic  to 
include  on  the  cover. 

So.  in  the  midst  of  the  section's  Thursday 
press  run.  they  decided  to  dump  thousands  of 
copies  and  lay  the  section  out  again.  This  time, 
the  lynching  photo  moved  to  an  inside  jump 
page  where  it  ran  with  the  end  of  the  review. 


Learn  How  To  Turn 
Ideas  Into  Profitable 
New  Products 
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“Costs  never  entered  into  it.”  said 
Buckner.  “After  hearing  from  people  in  the 
newspaper  that  they  had  some  concerns,  our 
position  was  that  some  people  might  not  be 
able  to  get  past  the  shock  and  anger  of  seeing 
the  photo  enough  to  read  the  story.”  Buckner 
said  worries  first  arose  among  members  of 
the  features  department  and  the  pressroom 
where  the  pages  were  being  produced. 
Eventually,  objections  reached  the  newsroom 
and  the  publisher's  office. 

“It  was  being  played  larger  than  it  should 
have,”  said  Ridder.  publisher  since  1997.  “It 
was  a  judgment  decision,  and  it  was  a  matter 
of  doing  the  right  thing.” 

The  photo  was  one  of  several  featured  in 
“Without  Sanctuary:  Lynching  Photography 
in  America.”  a  book  of  lynching  photos  com¬ 
piled  by  James  Allen,  an  Atlanta-based 
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Will  Philly  lawsuit  put  the 
brakes  on  transit  paper? 

MTG  PRODUCT  GETS  LUKEWARM  RESPONSE  FROM  OTHER  SYSTEMS  BY  LUCIA  MOSES 


The  Swedish-based  tran¬ 
sit  paper  publisher. 
Modem  Times  Group, 
came  to  the  United 
States  two  years  ago  in  hopes 
of  launching  an  American  ver¬ 
sion  of  its  European  subway 
papers,  Metro. 

Its  pilot  U.S.  paper  in  Phila¬ 
delphia.  launched  Jan.  24,  hit 
a  bump  when  a  group  of  big 
newspaper  companies  filed  suit 
to  stop  its  distribution  on  transit 
system  property. 

The  Southeastern  Pennsyl¬ 
vania  Transportation  Authority’s 
(SEPTA)  legal  battle  is  the  last 
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thing  MTG  needs  as  it  tries  to  bring  other 
transit  systems  on  board. 

“Am  I  concerned  about  the  impact  of  this 
1  on  other  cities?  Of  course  1  am,”  said  Floyd 
Weintraub,  vice  president  of  Metro  In¬ 
ternational  North  America,  MTG's  U.S. 
subsidiary. 

“But  we  think  this  product  is  what  it  is, 
and  it’s  good  for  the  community,”  he  contin¬ 
ued.  “Every  community  that  has  them  thinks 
there  are  more  people  reading  a  newspaper 
as  a  result.” 

The  Boston  and  New  York  transit  systems 
were  approached  by  Metro  International  a 
year  or  so  ago  and  said  they  weren’t  interest¬ 
ed  in  a  transit  paper. 

New  York’s  Metropolitan  Transit  Au¬ 
thority,  with  7  million  daily  riders,  said  the 
MTA  doesn’t  allow  literature  to  be  distrib¬ 
uted  in  its  subways  or  on  its  suburban  trains. 
“You  have  limited  space,  you’ve  got  cleanli¬ 
ness  issues,  you’ve  got  safety  issues,”  said 
Tom  Kelly,  MTA  spokesman. 

Similarly,  Boston’s  Massachusetts  Bay 
Transportation  Authority  “politely  declined” 
the  offer  over  concerns  about  how  revenues 
would  be  split,  its  ability  to  fill  a  page  with 
news  every  day,  litter  in  the  stations,  and 
upsetting  its  relations  with  Boston’s  existing 


dailies,  a  spokesman  for  the 
MBTA  said. 

Chicago’s  transit  authority 
is  cold  on  the  idea,  while  two 
other  major  systems,  in  San 
Francisco  and  Washington, 
haven’t  taken  action. 

Generally,  Metro  works 
like  this:  it  contracts  with  the 
transit  system  to  publish  a 
free  tabloid-size  daily  news¬ 
paper  with  snippet-size  news 
stories  designed  for  a  quick 
read.  Metro  gets  exclusive 
distribution  rights,  while  the 
transit  system  gets  a  cut  of 
Metro''),  ad  revenues  and  a 
page  a  day  for  PR. 

Metro  came  to  Philadelphia’s  SEPTA  when 
the  agency  was  struggling  financially.  SEPTA 
saw  the  paper  as  a  funding  source  —  it  gets 
j  1 2%  of  Metro's  ad  revenues  —  and  a  way  to 
'  communicate  with  riders  in  a  sprawling  system 
that  covers  five  counties  with  various  types  of 
transportation.  It  solicited  proposals  last  sum¬ 
mer;  Metro  was  the  only  one  to  respond. 

The  Philadelphia  Inquirer  and  The 
Philadelphia  Daily  News,  both  published  by 
!  Knight  Bidder,  along  with  the  New  York 
Times  Co.  and  Gannett  Co.  Inc.  cried  foul, 
arguing  that  SEPTA’s  agreement  with  Metro 
\  violates  the  First  Amendment.  In  their  lawsuit 
filed  in  U.S.  District  Court  last  month,  they 
argue  the  contract  gives  Metro  rights  to  dis- 
>  tribute  in  areas  where  other  papers  can’t  and 
gives  SEPTA  editorial  control. 

On  Feb.  7,  the  companies  asked  a  court  to 
bar  SEPTA  from  giving  Metro  special  distrib- 
i  ution  rights  after  losing  two  earlier  motions 
;  for  injunctions  barring  Metro's  distribution. 

'  “We  believe  what  we’re  asking  for  is  a  level 
playing  field,”  said  the  newspapers’  lawyer, 
Michael  Schwartz. 

1  SEPTA  claims  the  companies’  concerns  have 
!  more  to  do  with  losing  ad  revenues  than  with  the 
First  Amendment.  The  agency  maintains  it  has 
the  right  to  give  its  contractors  special  distribu- 
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tion  rights,  and  emphasizes  that  Metro's  editori¬ 
al  side  will  have  total  autonomy. 

Where  Metro  International  goes  from  here 
depends  on  transit  systems’  willingness  to 
let  the  company  in. 

Some  cities  have  decentralized  transit 
agencies,  which  could  make  entry  difficult. 
The  San  Francisco  Bay  Area's  Metropolitan 
Transportation  Commission,  for  example, 
oversees  more  than  25  self-governed  transit 
agencies,  each  of  which  would  have  to 
approve  a  transit  paper,  said  Robert  Huang. 
MTA  marketing  coordinator.  “We  haven't 
decided  anything,"  he  said. 

Chicago’s  Regional  Transit  Authority 
Marketing  Administrator  Woody  Mosgers  said 
a  transit  paper  would  be  difficult  to  do  in 


A  Chile  court  decision  to  halt  distribu¬ 
tion  of  the  free  daily  Metro  in  Santiago  sub¬ 
way  stations  prompted  diametrically 
opposed  reactions  from  the  Chilean  pub¬ 
lishers  association  and  the  Inter  American 
Press  Association  (lAPA),  the  Miami-based 
free-press  group. 

The  unanimous  decision  by  Chile’s 
Supreme  Court  Feb.  1  at  least  temporarily 
stopped  distribution  of  a  paper  the  Swedish 
company  Modem  Times  Group  had  been 
publishing  since  Jan.  14.  The  court  also  or¬ 
dered  the  government-run  mass  transit 
agency  to  get  out  of  the  newspaper  business. 

lAPA  condemned  the  decision  as  a  “clear 
attack’’  on  freedom  of  the  press.  “No  matter 
which  perspective  this  case  is  approached 
from,  any  verdict  which  silences  this  type  of 
media  through  financial  means  is  flawed.’’ 
lAPA  said  in  a  statement. 

By  contrast,  the  National  Press 
Association  (ANP  in  Spanish)  hailed  the 
decision  as  a  victory  for  free  competition. 
“From  the  start,  the  argument  of  the  ANP  has 


Chicago  because  each  system 
operates  independently.  He 
also  questioned  whether  it 
could  compete  for  ads  in 
Chicago,  already  home  to  two 
other  dailies.  There’s  also  the 
litter  issue.  “It’d  be  an  uphill 
battle.”  Mosgers  said.  “I 
know  1  wouldn’t  have  a  lot 
of  interest  in  it  because  of 
the  logistics  of  doing  it." 

At  the  Washington  Metropolitan  Area 
Transit  Authority,  “There  are  no  plans  or  pro¬ 
posals  on  the  table  right  now"  to  do  a  transit 
paper,  spokeswoman  Cheryl  Johnson  said, 
adding  that  the  WMATA  is  watching  the 
Philadelphia  case  unfold. 

Weintraub  said  MTG  has  heard  concerns 
about  litter  and  resources  raised  by  other  tran¬ 
sit  systems  and  usually  can  offer  solutions. 
He  admits  that  Metro  is  “a  little  out  of  the 
box”  for  transit  systems  but  remains  opti¬ 
mistic  that  other  smaller  transit  systems  will 
give  Metro  a  try. 

“Would  I  have  rather  this  hadn’t  hap¬ 
pened?  Of  course."  he  said  of  the  Phila¬ 
delphia  lawsuit.  “The  question  of  what  we  do 
should  be  left  to  readers  to  decide.  1  think  a 
lot  of  people  would  like  it."  ■ 


been  that  this  is  an  unwarranted,  illegitimate, 
and  unconstitutional  involvement  of  a  state 
agency  in  a  business,  in  the  ca,se  of  newspa¬ 
pers  and  magazines,  that  is  and  must  be  oper¬ 
ated  with  freedom,  competence,  and  plural¬ 
ism."  an  ANP  statement  said.  “The  ANP  is 
certainly  not  against  the  distribution  of  free 
daily  newspapers,  which  have  been  around  in 
Chile  for  some  time  —  but  not  as  ‘business 
collaborations’  or  ‘strategic  alliances’  with  a 
state  business  [providing]  a  captive  public 
audience  and  monopoly  distribution.” 

As  part  of  its  effort  to  revive  the  paper. 
Modem  Times  Group  changed  its  name 
from  Metro,  which  is  also  the  name  of  the 
state  transit  agency,  to  Diario  MTG. 

In  neighboring  Argentina,  a  judge  in 
Buenos  Aires  ruled  that  La  Razon,  a  free 
paper  distributed  in  city  train  stations  but 
not  owned  by  Modern  Times  Group,  must 
pay  a  fee  to  a  longtime  newspaper  vendor  in 
the  upscale  Retiro  neighborhood.  The  deci¬ 
sion  has  been  appealed. 

—  Mark  Fitzgerald 
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The  paperless  prison 


called  around  to  prisons  all  over  Florida,  and  we  can't 
find  anybody  else  who’s  taken  this  extreme  measure.” 
Executive  Editor  Janet  Weaver  said.  The  ban  is  also 
something  new  for  Florida  Press  Association 
Executive  Director  Dick  Shelton,  who  said  his  group 
will  lobby  to  reverse  it.  Speaking  of  prisoners,  he 
said,  “They'll  be  losing  a 
whole  lot  of  socializing  skills 
^Hlf  if  they  can't  get  a  newspaper.” 

V  *  Sheriff’s  office  spokesman 

l^l  Fiart  concedes  that  there  have 

m  .pH  been  no  incidents  to  date 

pi  WS  K  involving  weapons  made  from 

,  ,  nc, H, 


Claiming  that  inmates  are  fashioning  knives, 
batons,  and  the  martial  arts  weapon  numchucks  from 
the  local  paper,  the  Sarasota  County  (Fla.)  Jail  is  ban¬ 
ning  all  newspapers  beginning  March  1. 

"They  will  wrap  the  newspaper  really  tight,  use 
tcxjthpaste  as  a  glue,  stick  a  sharp  pencil  in  there  — 
and  you’ve  got  a  knife,”  said  Sgt. 


Roland  Littte 
director 
Hispanic  Marketplace 
Landon  Media  Group  Inc. 

(p.  48) 
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newsbriefs 


Continued  from  Page  5 

NAA  on  newspapers: 
Supersize  us!  (Not.) 

Responding  to  the  trend 
toward  shrinking  page  widths, 
the  Newspaper  Association  of 
America  board  has  approved 
a  recommended  image  width 
and  page  size  for  narrower 
newspapers. 

More  than  250  dailies,  includ¬ 
ing  the  Los  Angeles  Times  and 
The  Washington  Post,  have 
adopted  or  are  considering 
adopting  a  narrower  page  width, 
which  can  reduce  paper  costs. 
Some  newspapers  cite  market 
research  indicating  readers  pre¬ 
fer  smaller  newspapers. 

The  NAA  says  while  it’s  not 
calling  for  a  new  standard 
advertising  unit  (SAU).  the  sug¬ 
gested  sizes  will  make  it  easier 
for  advertisers  to  prepare  ads 
that  fit  narrower  pages. 

The  recommendation,  made 
by  an  NAA  task  force,  calls  for 
an  1 1  Vs-inch  image  with  an  '/s- 
inch  gutter  on  a  l2i/:-inch  page. 

News  Corp.,  Quebecor 
report  earnings 

Rupert  Murdoch's  News 
Corp.  posted  low'er  operating 
income  in  the  quarter  ended 
Dec.  31.  while  Canadian  pub¬ 
lisher  Quebecor  reported  a  15% 
profit  jump  in  the  quarter 
before  extraordinary  items. 

News  Corp.  had  double-digit 
growth  in  all  its  core  businesses 
except  film  in  the  period, 
its  second  fiscal  quarter.  Its 
newspaper  segment,  which 
includes  the  New  York  Post. 
posted  a  28%  operating  income 
increase  in  the  quarter,  due  to  a 
robust  advertising  climate  in 
Australia  and  the  United 
Kingdom  as  well  as  cost  con¬ 
trols.  The  company  said  some  of 
its  successes  were  "bittersweet." 
referring  to  the  cost  of  its 
BSkyB  digital  roll-out  and  unfa¬ 
vorable  comparisons  with  the 


year-earlier  success  of  "Titanic.” 

Quebecor,  Canada's  second 
biggest  newspaper  company, 
benefitted  from  its  acquisitions 
of  Sun  Media  Corp.  and  World 
Color  Press  last  year. 

Settlement  meeting 
set  in  Honolulu  case 

Lawyers  for  Honolulu’s  two 
dailies  and  the  state  of  Hawaii 
planned  to  meet  Feb.  12  for  a 
routine  settlement  conference 
in  the  state’s  antitrust  case 
against  the  planned  shutdown 
of  the  afternoon  Honolulu  Star- 
Bulletin. 

No  settlement  offers  have 
been  made,  but  those  involved 
hope  to  avoid  a  September  trial 
scheduled  in  the  case. 

The  state  filed  suit  when 
Gannett  Co.  Inc.  and  Star- 
Bulletin  parent  Liberty  News¬ 
papers.  announced  a  deal  to 
end  their  Joint  operating  agree¬ 
ment  and  prematurely  close  the 
Star-Bulletin. 

Gannett  is  expected  to  file  a 
motion  this  week  arguing  that 
the  suit  is  moot  because  its 
agreement  with  Liberty  expired 
Dec.  23.  Opponents  contend 
that  the  case  should  proceed 
because  the  two  companies 
still  plan  to  close  the  paper. 

Illinois  sheriff  sued 
in  reporter’s  death 

The  family  of  Thetis  M.  Sims 
filed  a  wrongful  death  lawsuit 
Feb.  10  against  a  central  Illinois 
sheriff,  claiming  Sheriff  Greg 
Johnson  caused  the  fatal  heart 
attack  the  Kewanee  Star- 
Courier  correspondent  suffered 
during  an  interview  last  year. 

Sims.  55.  had  been  investi¬ 
gating  a  tip  that  Johnson  had 
pocketed  $  1 2,000  from  a  cam¬ 
paign  raffle  whose  winner  was 
an  apparently  fictional  person. 
Johnson  went  to  Sims’  home 
Feb.  11,1 999,  and  has  said  he 


exchanged  "initial  pleasantries" 
with  the  reporter  when  she  was 
stricken.  The  Peoria  Journal 
Star  reported  last  year  that,  at 
the  time  of  her  attack.  Sims 
was  on  the  phone  w  ith  a  postal 
official  to  discuss  the  anony¬ 
mous  mass  mailing  of  a  letter 
falsely  accusing  her  husband, 
William  "Cletus”  Sims  of  crim¬ 
inal  activities. 

The  lawsuit  filed  by  William 
Sims  and  daughter  Melissa  Sims 
alleges  Johnson  failed  to  "com¬ 
plete"  cardiopulmonary  resusci¬ 
tation,  delayed  calling  para¬ 
medics.  and  tried  to  make  the 
death  look  natural  rather  than  a 
"cardiac  arrhythmia  provoked 
by  extreme  anger  and/or  fear  as 
her  reaction  to  the  defamatory 
letter  about  her  husband." 

Jewish  papers  bought 
in  Detroit  and  Atlanta 

The  Detroit  Jewish  News 
and  the  Atlanta  Jewish  Times 
were  bought  last  week  by  a 
concern  led  by  Arthur  M. 
Horwitz.  the  Jewish  News 
publisher,  and  Michael  H. 
Steinhardt,  a  hedge  fund  man¬ 
ager  and  philanthropist.  PR 
Newswire  reported.  Terms  of 
the  sale  were  not  disclosed. 

Both  papers  are  paid  circula¬ 
tion.  The  Jewish  News  has 
50.(KX)  readers  and  a  staff  of  48. 
while  the  Jewish  Times  has 
25.(XX)  readers  and  a  staff  of  25. 

The  papers  constituted  the 
major  holdings  of  Maryland- 
based  Waterspout  Communi¬ 
cations  LLC.  which  was  started 
by  the  late  Charles  A.  Buerger. 
Buerger  headed  the  group  that 
bought  the  Jewish  News  in  1 984 
from  founder  Philip  Slomovitz. 
and  the  Jewish  Times  in  1 989. 
The  deal  includes  Style  maga¬ 
zine  in  both  markets,  but 
excludes  the  Baltimore  Jewish 
Times,  which  is  held  by  some 
Buerger  family  members. 


Getting  a  square  deal 
through  press  council 

The  newly  created  Wash¬ 
ington  News  Council,  which 
holds  no  legal  authority  but 
promises  fair  judgments  for 
newspaper-related  disputes,  was 
to  hold  its  first  hearing  Feb.  12 
in  Olympia,  Wash.,  to  review  a 
local  man’s  complaint  that  a 
newspaper  harmed  his  reputa¬ 
tion.  according  to  The  Asso¬ 
ciated  Press. 

The  23-person  panel  consists 
of  media  and  nonmedia  mem¬ 
bers  ranging  from  a  reporter  for 
The  Seattle  Times  to  the  father  of 
Microsoft  founder  Bill  Gates. 
It’s  modeled  after  a  similar  Min¬ 
nesota-based  board  that  has  been 
reviewing  complaints  about  the 
media  there  for  30  years. 

Jon  Hamer,  a  former  Seattle 
Times  editorial  writer,  founded 
the  panel  last  year  as  an  alterna¬ 
tive  to  courtroom  battles  for 
those  seeking  resolution  of  com¬ 
plaints  against  the  press.  Among 
the  requirements  to  have  a  dis¬ 
pute  reviewed  is  an  agreement  to 
waive  the  right  to  sue. 

Cleaning  up  mean 
streets  of  Seattle 

Once  again,  it  has  come  time 
to  clean  up  the  news  boxes  of 
a  major  city.  This  time,  it’s 
Seattle. 

Many  of  these  boxes  “are 
not  maintained  well  and  look 
lousy."  said  Lucinda  Payne  of 
the  Downtown  Seattle 
Association.  "The  empty  ones 
are  used  as  garbage  cans.” 

So  what  to  do?  Form  a  new 
organization,  of  course.  Call  it 
CleanScapes  and  then  get  busy 
tidying  up  those  news  boxes. 

—  Reported  and  written 
by  Mark  Fitzgerald, 

Ellen  Liburt,  Lucia  Moses, 

Jim  Rosenberg,  Joe  Strupp, 
and  Steve  Yahn 
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In  other  words.  Jeep  is 


a  registered  trademark 


of  DaimlerChrysler. 


Please  help  ns  protect  it 


Fourthestate 

By  Lucia  Moses 

Punitive  damage 
awards  on  the  rise 
in  media  libel  cases 


awarded  in  the  1990s,  up  from  $241  million  j 
in  the  1980s.  i 

•  The  number  of  $  10-million-plus  awards  1 

rose  from  four  in  the  1980s  to  11  in  the  | 

1990s.  Media  defendants  had  slightly  less  j 

success  getting  awards  modified  in  the  ! 

1990s.  ■  I 

California  name  game  ! 

The  Californian  of  El  Cajon  has  a  new  j 

name  for  the  second  time  in  two  months.  It  j 

was  bought  recently  by  East  County  Com-  1 

munity  Newspapers  Inc.,  which  changed  it  j 

from  a  tabloid  to  a  broadsheet  and  renamed  it  j 
The  East  County  Californian.  j 

The  paper  was  known  as  The  Daily  j 

Californian  until  it  dropped  down  to  a  twice-  | 
weekly  in  December.  The  new  owner  hopes 
to  eventually  make  the  paper  a  daily  again.  | 

! 

New  York  shoppers  shopped 

Free  weekly  newspaper  publisher  Scots-  [ 

man  Press  Inc.,  Syracuse,  N.Y.,  bought 
the  assets  of  Lakeside  Printing  Inc., 
Skaneateles,  N.Y.,  publisher  of  25  weekly 
shoppers.  Bolitho-Cribb  &  Associates  rep¬ 
resented  Lakeside  in  the  deal,  who.se  terms 
were  not  disclosed. 


First,  the  good  news  on  the  libel 
front:  the  media  are  fighting 
fewer  libel  trials,  and  are  winning 
more  of  them.  The  bad  news  is, 
damage  awards  are  getting  big¬ 
ger,  a  new  study  shows. 

Furthermore,  punitive  as  opposed  to  com¬ 
pensatory  damages  are  making  up  a  growing 
proportion  of  the  overall  initial  damages, 
according  to  the  Libel  Defense  Resource 
Center’s  2()th  annual  report. 

The  LDRC  report  covering  the  last  20 
years  offers  a  cautionary  tale  for  the  media, 
and  underscores  the  need  to  look  at  how 
awards  are  made,  said  Sandra  S.  Baron,  the 
center’s  executive  director.  Media  should  rec¬ 
ognize  that  the  rise  in  punitive-damage 
awards  is  a  result  of  Jurors’  attitudes  about 
the  media,  she  said. 

It’s  hard  to  know  why  the  number  of  news¬ 
paper  trials  has  gone  down  while  awards  are 
getting  bigger,  but  it’s  believed  more  cases 
are  being  settled  before  they  get  to  trial  and 
tho.se  that  do  get  to  trial  are  often  harder  to 
defend.  The  higher  awards  reflect  a  trend  in 
tort  damages  overall. 

While  huge  awards  often  are  reduced,  they 
“hang  like  a  black  cloud  over  the  media,’’ 
Baron  said.  “You  hope  no  newspaper  is 
inhibited  from  doing  a  story  simply  because 
of  the  possibility  of  high  jury  awards,  but  it 
would  be  unrealistic  to  think  the  media  turns 
a  totally  blind  eye.” 

But  Kyle  Niederpruem,  president  of  the 
Society  of  Professional  Journalists,  said  she 
hasn’t  seen  the  media  back  off  touchy  stories, 
despite  the  hand-wringing.  “I  think  if  people 
had  that  happening,  we’d  be  hearing  about  it. 
Journalists  are  pretty  chatty.” 

Concern  about  high  awards,  however,  has 
led  media  companies  to  increase  their  insur¬ 
ance  coverage,  said  Chad  E.  Milton,  senior 
vice  president  of  Media/Professional  Insur¬ 
ance,  Kansas  City,  Mo.  “Twenty  years  ago,  a 
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million-dollar  limit  would  be  fine,”  he  said. 
Today,  he  said,  “It’s  not  unusual  for  media 
companies  to  be  buying  limits  of  $25  [mil¬ 
lion]  or  $50  [million]  or  $100  million.” 

The  LDRC  report  found: 

•  The  number  of  trials  fell  to  1 77  in  the 
1990s  from  261  in  the  1980s.  thanks  largely 

You  hope  no 
newspaper 
is  inhibited  from 
doing  a  story 
simpiy  because 
of  the  possibiiity 
of  bigb  jury  awards. 

—Sandra  S.  Baron 
Libel  Defense  Resource  Center 


to  a  decline  in  trials  involving  newspaper  and 
magazine  defendants. 

•  The  media  are  more  likely  to  win  at 
trial,  although  newspapers  fared  slightly 
worse  than  the  group  overall. 

In  the  1990s,  media  defendants  of  all  types 
won  39. 1  %  of  their  trials,  up  from  the  1 980s. 
when  they  won  35.4%.  They’re  also  more 
likely  than  before  to  win  after  jury  trials  and 
at  the  federal  court  level.  Newspaper  defen¬ 
dants,  however,  won  32.7%  of  their  248  trials 
in  the  past  20  years,  improving  slightly  over 
the  period. 

•  Initial  damage  awards  are  up,  even  dis¬ 
counting  the  $222-million  damage  award  in 
the  MMAR  vs.  Dow  Jones  &  Co.  case,  the 
biggest  libel  award  on  record  (the  award  was 
knocked  down  and  the  plaintiff  later  dropped 
the  complaint).  A  total  of  $568  million  was 


Freedom  rings  in  N.C. 

Irvine,  Calif.-based  Freedom  Communi¬ 
cations  bought  The  Hickory  (N.C.)  News,  a 
5,500-circulation  weekly,  plus  three  niche 
papers,  from  Charles  H.  and  Valerie  Deal. 
Terms  were  not  disclosed.  Richard  Briggs  & 
Associates,  Landrum,  S.C.,  represented  the 
Deals. 

Brookings  buys  S.D.  weeklies 

Brookings  Newspapers  LLC  is  buying  The 
Redfield  (S.D.)  Press,  a  3,500-circiilation 
weekly,  from  Wally  and  Margie  Mundstock, 
and  the  Moody  County  (S.D.)  Enterprise,  a 
2,400-circulation  weekly,  from  Chuck  and 
Mary  Cecil.  Media  Consultants  Inc.  repre¬ 
sented  the  sellers  in  both  deals.  Terms  were 
not  disclosed. 

MediaNews  to  buy  weekiies 

MediaNews  Group  Inc.  agreed  to  buy  the 
assets  of  six  paid  weeklies  that  complement 
MediaNews’  dailies  in  Lowell  and  Fitchburg, 
Mass.,  from  the  Hartnett  family-owned 
Nashoba  Publications. 
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In  2000,  America 
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For  more  than  30  years  America  East  has 
been  the  premier  newspaper 
operations  and  technology 
show  of  the  eastern  United 
States,  ranking  second 

onlytoNEXPO.Aswe  AMB^fCAB^ST 
enter  the  new  century’ 

America  East  brings  a  history’  of  providing 
what  newspapers  need,  when  they  need  it. 
with  the  foresight  to  look  ahead  at  growth 
and  change. 

Whether  your  duties  involve  pnxiuction. 
advertising,  editorial,  circulation  or  general 
management,  you  can  explore  the  latest 
^00!  products,  learn  from 

^  /  d  iTi  1  1  *1 1  \  1  industry’  experts  and 

w  ■  1.  ■  colleagues.  All  at  an 
incredibly  reasonable  price.  In  a  town  famous 
for  its  chocolate,America  East  is  one  of  the 
sweetest  deals. 

For  more  infmmation: 
www,america-east.com 
e-mail:  juliad@pa-news.org 
phone:  717-703-3000 
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I  hear  America  gagging 

"They  call  them  ‘the  halls  of  justice.'"  comic  Lenny  Bruce  used  to  smartmouth 
about  courts  back  in  the  1960s,  "because  all  the  Justice  is  out  in  the  halls."  These 
days,  though,  an  increasing  number  of  Judges  are  reaching  far  beyond  the 
courtrooms  they  already  regard  as  their  personal  fiefdoms  to  impose  their  arrogant 
idea  of  Justice  through  the  halls  and  out  onto  the  streets  and  public  squares  of 
the  community  at  large.  With  an  abandonment  that  would  be  comical  were  it 
not  so  frightening  in  its  implications.  Judges  across  the  United  States  are  churning 
out  gag  orders  as  if  the  Founding  Fathers  were  Just  kidding  when  they  guaranteed 
public  trials. 

We're  told  that  this  is  for  our  own  good,  of  course.  Judges  who  are  muzzling  any¬ 
one  with  the  remotest  connection  to  a  case  solemnly  assure  us  their  intent  is  not  to 
turn  Justice  into  a  secretive  process  — Just  to  ensure  a  fair  trial.  Funny  thing  is.  the 
number  of  parties  who  are  chafing  under  this  “protection"  seems  to  be  growing  as 
fast  as  the  number  of  gag  orders.  In  Miami,  the  Big  Tobacco  companies  facing  dam¬ 
ages  as  high  as  $2{X)  billion  in  a  class-action  lawsuit  unsuccessfully  begged  the  trial 
Judge  to  lift  his  gag  order  so  they  can  at  least  meet  legal  requirements  to  explain 
their  financial  situations  to  stockholders.  In  South  Dakota,  child-welfare  workers 
worry  along  with  Journalists  that  a  gag  order  that  applies  even  to  unknown  "poten¬ 
tial  witnesses"  will  stop  public  scrutiny  of  a  state-run  camp  for  Juvenile  delinquents 
where  two  14-year-old  girls  died  last  summer,  allegedly  because  of  staff  negligence. 

The  poster  boy  for  this  new  breed  of  silence-is-golden  Judges  must  surely  be  U.S. 
District  Judge  Sam  R.  Cummings,  the  only  federal  Jurist  for  Lubbock.  Texas.  As 
Lubbock  Avalanche-Journal  reporter  Deon  Daugherty  recently  discovered. 
Cummings  has  imposed  gag  orders  in  219  separate  civil  and  criminal  cases  in  the 
last  two  years  alone. 

Cummings  clearly  believes  gag  orders  are  not  Just  for  headline-grabbing  trials. 
Among  the  cases  he's  gagged  is  a  criminal  charge  of  destroying  a  mailbox  and 
a  civil  lawsuit  brought  by  a  woman  who  said  she  was  hurt  by  shopping  carts  at 
a  local  store. 

A  wondrous  thing  happened  right  after  the  Avalanche-Journal  printed  its  story 
about  Cummings'  gag  reflex;  The  Judge,  who  had  haughtily  refused  to  discuss  the 
issue,  sought  out  the  newspaper  and  promised  to  change  his  ways.  From  now  on, 
he  said,  any  gag  order  would  be  imposed  only  on  attorneys  in  Jury  trials.  That's  a 
change  in  policy  that  will  likely  still  result  in  too  many  gag  orders,  but  it's  a  start. 
And  it  got  Avalanche-Journal  Editor  Randy  Sanders  thinking:  What  if  newspapers 
across  Texas,  and  in  other  states,  got  together  to  document  which  Judges  are 
imposing  gag  orders  and  how  often?  We've  already  seen  how  statewide  audits  of 
"sunshine  laws"  by  newspapers  have  embarrassed  governors  and  legislators  into 
better  ensuring  that  the  public  has  access  to  public  records  and  public  meetings.  By 
cooperating  in  similar  audits  of  Judicial  gag  orders,  newspapers  can  safeguard  cit¬ 
izens’  precious  right  to  know  exactly  what  is  happening  in  a  Justice  system  with 
enormous  power  to  affect  their  property,  life,  and  liberty.  What  state's  papers  will 
be  the  first  to  step  forward? 
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CALL  FOR  ENTRIES 

The  2000  Batten  Medal 


ENTRIES  SHOULD  BE  MAILED  TO: 
Foundation  for  the  Batten  Medal 
c/o  David  Yamold, 

Executive  Editor 
San  Jose  Mercury  News 
750  Bidder  Park  Drive 
San  Jose,  CA  95190 

QUESTIONS  SHOULD  BE  DIRECTED  TO: 
Zachary  Stalberg,  Editor  ^ 

Philadelphia  Daily  News 
P.O.  Box  7788  ^ 

Philadelphia,  PA  19101  * 

E-Mail:  stalbez@phillynews.com 
Telephone:  215-854-5905  giPHf 
Fax:  21 5-854-4463 


In  an  increasingly  complicated  age,  Jim  Batten  continued 
to  believe  in  the  power  of  a  single  journalist  to  produce  a 
special  kind  of  work  that  could  touch  -  and  somehow 
improve  -  the  lives  of  real  people. 

Today,  this  revered  reporter,  editor  and  newspaper 
executive  is  remembered  in  many  ways.  But  it  is  the 
annually  awarded  Batten  Medal  that  is  aimed  at  rec¬ 
ognizing  one  person  whose  career  work  embodies 
the  values  Jim  represented  —  understanding,  fair¬ 
ness,  courage  and  a  deep  concern  for  the  underdog. 

Those  traits  led  the  judges  to  award  the  1999 
Batten  Medal  and  an  accompanying  $2,500  prize  to 
reporter  and  columnist  Regina  Brett  of  the  Akron 
Beacon  journal. 

In  her  first  column  for  the  Beacon  journal,  Brett  wrote, 
"This  is  for  anyone  with  a  fragile  heart,  a  few  broken 
dreams,  a  lot  of  high  hopes  and  a  hunger  to  understand 
it  all." 

Brett  won  for  a  portfolio  that  included  a  powerful  set  of 
columns  about  her  own  experience  with  breast  cancer, 
stories  exposing  a  baby-selling  clinic  and  a  moving 
series  about  a  17-year-old  who  killed  his  abusive 
father. 

The  Foundation  for  the  Batten  Medal  is  now 
seeking  nominations  for  the  Batten  Medal  for 
2000.  The  deadline  for  entries  is  Wednesday, 

March  15,  2000. 


RULES  AND  ENTRY  DETAILS 


The  2000  Batten  Medal-’ 
and  the  $2,500  prize  wilt 
honor  an  individual  for  his  or 
her  body  of  work,  as  reflect¬ 
ed  in  journalistic  examples 
published  within  the  three 
calendar  years  prior  to  janu- , 
ary  1,  2000. 

The  nomination  letter 
should  indicate  how  the  • 
entry  reflects  the  passion  and 
humanity  that  characterized 
the  late  James  K.  Batten.  The 
winner  will  be  selected  by  an 
independent  panel  of  judges. 


The  Medal  may  be  award¬ 
ed  to  any  reporter,  columnist, 
editorial  writer,  photographer 
or  graphic  artist  whose  work 
has  appeared  in  a  daily  or 
weekly  newspaper  in  the 
United  States.  A  single  series 
or  individual  project,  however 
noteworthy,  will  not  qualify. 

The  entry  should  be 
accompanied  by  no  more 
than  10  articles,  photos  or 
graphics  (although  a  series 
can  count  as  one  of  the  10 
items).  Additional  supporting 


material  or  documentation  is 
allowed.  The  publication  date 
must  be  visible  on  each  piece 
of  work.  Good  quality  copies 
are  acceptable.' The  entry 
should  be  well  organized  so 
it  can  be  easily  handled. 

This  certification  should 
accompany  each  entry:  "I  cer¬ 
tify  that  the  information 
included  in  the  accompany¬ 
ing  materials  for  the  2000 
Batten  Medal  accurately  and 
truthfully  reflects  the  entry, 
dates  of  publication  and  its 
impact  and  outreach."  The 
certification  must  be  signed 
and  dated. 


Jetters. _ 

letters@mecliainfo.com 

Design  o’  the  times 

Congratulations  on  E&P's  constantly 
improving  design.  The  Jan.  31  cover  by 
Zachary'  Baldus  was  a  knockout.  Ditto  the 
“E&P  News"  and  "HotType”  spreads.  Your 
photo  selections  continue  to  improve  as  well. 
The  shot  by  Win  McNamee  of  Bill  Bradley 
and  John  McCain  |p.  18],  each  in  “knock-the- 
chip-off-my-shoulder”  mode,  was  the  perfect 
accompaniment  to  the  Baldus  cover. 

Oh.  yes.  The  writing  was  right  up 
there,  too. 

Wes  Pedersen 

director,  communications  and  public  relations 
Public  Affairs  Council 
Washington 

From  news  breaker  to  newsmaker 

Alf  Pratte  did  a  fine  job.  in  a  short  space, 
of  summarizing  the  Journalism  experiences 
of  presidential  candidates  [E&P,  Jan. 
31.  p.  24]. 

However,  he  left  out  Frank  Gannett,  who 
quite  unsuccessfully  sought  the  Republican 
Party  nomination  in  1940.  Having  already 


given  his  common  stock  to  what  is  now  the 
Freedom  Forum,  he  sold  his  preferred  stock  to 
finance  his  campaign. 

In  addition,  numerous  third-party  candi¬ 
dates  have  been  regular  contributors  to  mass- 
circulation.  political,  and/or  labor  newspapers. 
As  Just  one  example.  Fugene  V.  Debs,  several¬ 
time  socialist  candidate  for  president,  was  edi¬ 
tor  of  the  weekly  Appeal  to  Reason,  and  a  free¬ 
lance  writer,  on  prison  conditions,  for  other 
newspapers.  (In  his  early  years,  he  also  had 
been  managing  editor  of  a  locomotive  fire¬ 
men’s  magazine.) 

Dane  S.  Claussen 
assistant  professor  of  communication 
&  mass  media 
Southwest  Missouri  State  University 
(Springfield) 

Nat  Hentoff  rocks 

Re:  "The  unexamined  death  record  of 
George  W.  Bush.”  E&P,  Jan.  3.  p.  54.  Since, 
after  all.  it  was  Mr.  Bush  who.  knocking  other 
conservatives,  labeled  himself  the  compas¬ 
sionate  conservative,  it  was  right  for  Nat 


Hentoff  to  question  the  press,  to  be  a  gadfly. 
No  one  has  asked  Mr.  Bush  directly  for  his 
definition  of  compassion  or  examples  of  his 
behavior. 

You  have  been  publishing  more  news,  more 
brightly  packaged,  and  all  objective. 

But.  sadly,  there  have  been  fewer  columns 
lending  perspective  on  the  varieties  of 
Journalism. 

Thanks  for  running  the  Nat  Hentoff 
“Shoptalk”  conversation.  Is  there  a  chance  that 
he  will  become  a  regular? 

Leonard  Fass 
teacher 

Stockton  (Calif.)  Unified  School  District 

Corrections 

In  a  Feb.  7  E&P  Interactive  story  headlined 
"If  you  build  it.  they  will  come"  on  p.  i47.  the 
daily  circulation  of  The  Record  in  Hackensack. 
N.J.,  was  stated  incorrectly.  In  fact.  The 
Record's,  average  daily  circulation  for  the  six 
months  ended  last  Sept.  30  was  141.006. 
according  to  the  Audit  Bureau  of  Circulations. 

In  a  Jan.  31  E&P  story  headlined  "Prez 
aspirants:  Beware  of  Journalism  past.”  it  was 
stated  incorrectly  that  Patrick  Buchanan  once 
wrote  editorials  for  the  St.  Louis  Post- 
Dispatch.  In  fact.  Buchanan  once  wrote  edito¬ 
rials  for  the  now-defunct  St.  Louis  Globe- 
Democrat. 


50 

YEARS  AGO  ... 

NEWSPAPERDOMm 

from  Editor  &  Publisher,  Feb.  II,  1950 

The  odds  against  the  girl  Journalist 
who  dreams  of  being  a  reporter  on  a  wire 
service  in  New  York  City  are  something 
like  25-to- 1 .  That’s  the  approximate  ratio 
of  men  to  women  on  headquarters  crews. 

With  13  printers,  including  three 
apprentices,  on  strike,  the  Lorain  (Ohio) 
Journal  continued  publishing  full  edi¬ 
tions  this  week.  “We  have  not  missed  a 
single  edition,  and  we  have  been  late  with 
one,”  Frank  Maloy,  editor,  told  E&P. 

E&P  will  be  the  sole  text  for  the  Uni¬ 
versity  of  California’s  newspaper  man¬ 
agement  course,  it  is  announced  by 
Professor  Clare  Hamilton.  Subscriptions 
have  been  taken  out  for  each  member. 


Hiring  NEW  Sales  Reps? 

OU/C/CStanrc«,m„\ 


It’s  difficult  to  attract  and  retain  qualified  advertising  sales  staff,  and  it  can  take 
months  for  them  to  be  effective.  That's  why  we  created  the  Quick  Start!™ 
program,  designed  to  insure  new  or  inexperienced  sales  reps  have  the  skills  they 
need  to  be  successful,  to  start  driving  new  advertising  revenue  for  your  company! 

Our  programs  are  tailored  for  your  newspaper,  shopper,  TV.,  radio  or 
cable  company  and  your  market. 

•  Training  reps  to  .sell  multiple  products  is  our  specialty! 

•  Sales  Manager  Training 

•  One-to-One  Road  Coaching 

•  Sales  Goal  and  Compensation  strategies  that  work! 

QU/CK Stin!  is  part  of 

The  Sales  Training  Acadeiny'''of  Phelps.  Cutler  &  Associates 
7  Drayton  Street,  Suite  310  •  Savannah.  Georgia  31401 
9 1 2-232-03 1 2  loucutlerCq) aol.com 
FOUNDED  1990 
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Lighting  the  Way... 


The  nature  of  business  today  is  more  competitive 
than  ever.  New  media  and  evolving  technologies 
have'  created  a  business  environment  characterized 
by  both  challenge  and  opportunity. 

Whether  your  growth  strategy  is  to  create  new 
products,  leverage  the  power  of  the  Internet  or- 
maximize  your  advertising  revenue;  our  people, 
solutions  and  services  can  help  you  succeed.  Our 
content  and  information  management  solutions 
have  continually  set  the  standard  of  comparison, 
meeting  the  rigorous  productivity  demands  of  our 
customers  around  the  world.  ' 


WWW 


At’Atex  Media  Solutions,  we  are  helping  publishers 
achieve  their  financial  objectives.  In  times  of 
challenge  and  opportunity,  our  unique  understanding 
of  your  individual  business  requirements  will  help 
'light  your  path  to  prosperity. 
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It's  your  choice. 

1.800.328.ATEX 


AT  EX* 

J'  *r 

f'  it 


Atex  Media  Solutions,  Inc. 
15  Crosby  Drive 
Bedford,  MA  01730 


ATEX'  is  a  registered  tracjeniark  of  Atex  Publishing  Systems  Corporation, 
a  wholly  owned  subsidiary  of  Atex  Media  Solutions,  Inc. 
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Who  killed  Martha  Moxley,  in  the  back  yard, 
with  the  golf  club?  No  one  was  charged  in 
the  bizarre  Connecticut  case  from  1975  until 
just  last  month,  when  police  finally  arrested  a 
suspect.  Martha’s  mother,  Dorthy  Moxley  (be¬ 
low,  at  her  daughter’s  grave  site  in  Green¬ 
wich),  credits  reporter  Len  Levitt  with  keep¬ 
ing  the  case  alive. 
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By  Joe  Strupp 


Len  Levitt  had  never  heard  of  Martha  Moxley  when 
the  phone  rang  one  day  in  1 982  and  a  newspaper  edi¬ 
tor  asked  him  to  investigate  the  1 5-year-old  girl's 
strange,  unsolved  murder  in  a  wealthy  Connecticut 
community. 

Just  off  the  plane  from  a  nine-month,  grant-funded  reunion  in 
Tanzania  with  former  students  from  his  Peace  Corp  days,  the  vet¬ 
eran  reporter  had  not  even  decided  if  he  wanted  to  return  to  news¬ 
papers.  let  alone  take  on  a  7-year-old  murder  case  that  had  hit  a 
dead  end.  "I  knew  I  was  going  to  do  some  kind  of  writing,  but  1 
didn't  know  what."  Levitt,  now  58.  recalls.  "The  case  meant  noth¬ 
ing  to  me  then.  1  didn't  know  anything  about  it." 

Nearly  1 8  years  later,  however,  the  murder  has  drawn  national 
attention,  spawned  three  books  —  including  those  by  O.J. 
Simpson  case  detective  Mark  Fuhrman  and  novelist  Dominick 
Dunne  —  and  reached  into  the  family  of  Robert  F.  Kennedy. 

www.editorandpublisher.com 
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PHOTOS  LEFT  TO  RIGHT  DOUGLAS  HEALEY/AP,  AP,  DOUGLAS  HEALEY/AP; 
AP/GREENWICH  LIBRARY/BRUNSWICK  SCHOOL;  STEVE  MILLER/AP 


“Greenwich  Time”  passes,  slowly:  Veteran  reporter  Len  Levitt  (top)  investigated  the  murder 
when  others  dropped  the  ball,  but  his  editor  in  Greenwich  held  the  story  for  seven  years. 
Levitt  finally  got  the  story  out,  and  then  lent  a  hand  to  Dominick  Dunne  (top  right)  and  Mark 
Fuhrman  (right)  when  they  cashed  in  with  major  books  about  the  sensational  case. 


bor,  and  the  hope  for  final  justice  in  court.  What  he  went  after  was  one  of  the  most 
Levitt  says  his  ongoing  efforts  to  stay  on  top  mysterious  killings  in  Connecticut  history, 
of  the  story  cost  him  a  valued  friendship  with  Martha  Moxley.  a  pretty,  popular  teen  whose 
the  former  editor.  Ken  Brief,  and  opened  his  family  lived  in  the  private  Belle  Haven  sec- 
eyes  to  the  politics  of  small-town  Journalism  tion  of  Greenwich,  was  found  dead  Oct.  31. 


Greenwich  mean  time 


after  noon  on  Halloween,  about  12  hours  after 


Ken  Brief  had  only  recently  become  editor 
of  Greenwich  (Conn.)  Time  back  in  1982  when 
he  called  Levitt  out  of  the  blue  and  dangled 
intriguing  elements  of  the  Moxley  case  in  front 
of  his  friend  and  former  colleague.  Tidbits 
ranging  from  a  Kennedy  link  to  allegations  of 
a  police  cover-up  to  a  bizarre  murder  weapon 
(a  golf  club)  piqued  Levitt's  interest  and  made 
it  difficult  to  say  no.  he  recalls. 

Eventually,  Levitt  —  who  had  known  Brief 
when  the  two  worked  at  Long  Island.  N.Y.'s 
Newsday  in  the  late  1970s  —  was  hooked. 
“You  can’t  turn  your  back  on  stories  like 
this,”  says  Levitt,  now  a  Manhattan-based 
police  reporter  and  columnist  for  Newsday.  "I 
just  went  after  it.” 


her  mother  reported  her  missing. 

Detectives  later  determined  that  Martha  had 
been  beaten  to  death  with  a  golf  club,  pieces  of 
which  were  found  in  the  Moxley  yard  along 
with  pools  of  blood.  Police  eventually  linked 
the  golf  club  (a  6-iron)  to  a  set  owned  by 
neighbor  Rushton  Skakel,  whose  teen  sons. 
Michael  and  older  brother  Thomas,  had  been 
socializing  with  Martha  the  previous  night. 

Rushton  Skakel  was  prominent  in  the  com¬ 
munity  as  the  brother  of  Ethel  Kennedy  and 
as  heir  to  Great  Lakes  Carbon,  a  major  indus¬ 
trial  coke  firm  founded  by  his  father  that  the 
family  later  sold  in  1985. 

Despite  the  curious  circumstance  of  the 
crime,  and  the  links  to  wealth,  power,  and 


political  intrigue,  little  reporting  had  been 
done  on  the  case  when  Levitt  took  an  interest 
in  late  1982.  Although  investigators  had  a 
murder  weapon  linked  to  at  least  two  people 
who  had  been  with  Martha  the  night  of  the 
murder,  police  had  never  made  an  arrest, 
claiming  there  was  not  enough  evidence. 

The  suspects  at  that  time  included  only 
Thomas  Skakel  and  Kenneth  Littleton,  a 
young  teacher  who.  just  hours  before  the 
murder,  had  moved  in  with  the  Skakels  to 
tutor  their  children.  Police  had  ruled  out 
Michael  Skakel  as  a  suspect  at  the  time 
because  he  had  an  alibi  of  being  out  of  the 
neighborhood  during  the  time  the  murder  is 
believed  to  have  occurred. 
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For  the  next  18  months,  says  Levitt,  he 
interviewed  investigators,  suspects,  witness¬ 
es,  and  anyone  else  involved  in  the  case. 
Among  the  primary  pieces  of  evidence  he 
sought  were  the  original  police  files  on  the 
case,  which  the  Greenwich  Police  Depart¬ 
ment  initially  refused  to  release. 

After  filing  a  Freedom  Of  Information  Act 
request  —  and  getting  the  Connecticut 
Freedom  of  Information  Act  Commission  to 
order  release  of  the  police  files  —  Levitt 
eventually  got  the  documents,  which  he  says 
were  the  most  important  elements  of  the  case. 

“We  got  enough  so  that  I  was  able  to 
reconstruct  the  investigation,”  Levitt  says. 
“We  concluded  that  there  was  not  a  police 
cover-up,  but  that  the  police  had  screwed  up.” 

The  90-inch  story  that  Levitt 
finished  in  1984  revealed, 
among  other  things,  that: 

•  Several  former  investiga¬ 
tors  on  the  case,  including 
Detective  Steve  Carroll,  had 
questioned  the  police  work, 
calling  some  of  it  confusing  and 
“disorganized.” 

•  Gerald  Hale,  then  chief  of 
homicide  for  the  Detroit  Police 
Department  who  came  to 
Greenwich  five  months  after  the 
murder  to  help,  said  “when  it 
came  to  the  Skakels,  the 
Greenwich  police  were  treading 
lightly.  Whoever  killed  Martha 
Moxley  should  not  have  been 
able  to  get  away  with  it.” 

•  Greenwich  police  failed 
to  conduct  a  formal  search  of 
the  Skakel  house  immediately 
following  the  murder  and  dis¬ 
covery  of  the  golf  club  linked  to 
the  family. 

•  Dr.  Elliot  Gross,  then  the  state’s  chief 
medical  examiner,  failed  to  conduct  a  full 
examination  of  the  body  at  the  murder  scene 
and  would  not  release  the  autopsy  report. 

•  Kenneth  Littleton  had  undergone  and 
flunked  a  lie-detector  test  in  1976,  according 
to  police  reports,  but  exact  questions  from  the 
test  were  never  revealed. 

The  article  also  included  comments  from 
Littleton  and  Thomas  Skakel,  but  neither 
specifically  addressed  their  own  guilt  or  inno¬ 
cence.  Michael  Skakel  was  not  interviewed 
for  the  story  because  he  was  not  yet 
a  suspect. 

Levitt  estimates  that  Greenwich  Time  spent 
about  $25,000  on  the  story,  including  his 


weekly  salary,  travel,  and  other  expenses. 
(Brief  says  he  could  not  recall  the  exact 
amounts  involved.)  When  Levitt  presented 
the  final  version  of  the  story  to  Brief  in  1984, 
he  hoped  it  would  appear  Oct.  30.  the  ninth 
anniversary  of  Martha  Moxley's  death.  But 
the  editor  declined  to  run  it. 

“I  think  they  were  just  afraid.”  Levitt  says. 
“What  they  were  afraid  of,  I  don't  know." 

Levitt  or  leave  it 

Levitt,  who  rejoined  Newsday  in  1983. 
says  he  would  approach  Brief  once  or  twice  a 
year  during  the  remainder  of  the  1980s  asking 
that  the  article  be  published,  but  continued  to 
be  rebuffed  by  the  editor,  who  claimed  it  was 
not  ready.  Both  Newsday  and  Greenwich  Time 
are  owned  by  the  Times  Mirror  Co. 

“Each  year  the  story  was  supposed  to  run, 
but  it  never  did.”  Levitt  recalls.  “Years  were 
passing,  and  nothing  happened.”  Brief,  who 
contends  that  he  wanted  the  story  out.  says  he 
held  it  year  after  year  because  it  needed  addi¬ 
tional  reporting.  He  said  he  had  concerns 
about  some  of  the  allegations  and  wanted  to 
ensure  it  could  not  be  legally  challenged. 

“When  the  story  was  turned  in.  we  had  our 
lawyers  look  at  it.  our  publisher  and  I  read 
it.”  says  Brief,  who  left  the  Time  in  1995  and 
now  teaches  journalism  at  Columbia 
University.  “We  kicked  it  back  for  some 
more  reporting,  and,  in  the  end.  we  decided 
to  hold  it  because  we  thought  it  was  incom¬ 
plete  and  relied  too  much  on  inferences 
rather  than  documented  facts.” 

W'illiam  Rowe,  publisher  of  Greenwich 
Time  and  its  sister  paper.  The  Stamford 
Advocate,  also  reviewed  the  unpublished 
story  after  coming  to  the  paper  in  1986.  He 
agreed  that  it  needed  work  based  on  the  wor¬ 
ries  of  newspaper  attorneys.  "The  lawyers 


were  saying  we  couldn't  run  it  that  way. 
and  I  didn't  want  to  run  it."  Rowe  says.  “1 
also  felt  it  was  much  too  graphic  in  its  origi¬ 
nal  form." 

Brief,  who  declines  to  cite  specific  prob¬ 
lems  with  the  story,  adds  that  the  newspaper 
also  had  to  consider  its  relationship  with  the 
Greenwich  Police  Department  and  the  com¬ 
munity  as  it  discussed  publishing  accusations 
of  sloppy  detective  work.  “It  was  our  belief 
that  this  would  be  a  very  inflammatory  story.” 
Brief  says.  “When  you  dredge  things  up.  peo¬ 
ple  can  become  upset,  cancel  subscriptions, 
and  do  other  things.  Greenwich  is  the  kind 
of  community  where  people  tend  to  let  sleep¬ 
ing  dogs  lie.” 

Brief  eventually  assigned  reporter  Kevin 
Donovan  to  help  Levitt  with  the  piece. 
Donovan,  who  left  Greenwich  Time  in  1991 
after  a  10-year  career  to  become  a  teacher, 
says  he  understood  Brief's  concerns  at  the 
time.  “It  was  held  for  legitimate  journalistic 
reasons,  it  needed  more  reporting.”  says 
Donovan,  who  still  lives  in  Connecticut. 
“There  were  definitely  concerns  about  law¬ 
suits  —  and  there  was  a  little  trepidation 
because  it  was  a  big  story." 

Other  former  Greenwich  Time  staffers  say 
they  were  not  surprised  the  paper  would  be 
reluctant  to  stir  up  trouble  on  a  sensitive  story. 
“It  was  apparent  to  everyone  who  worked 
there  that  a  philosophy  of  not  being  aggres¬ 
sive  was  ingrained  in  the  newspaper's  philos¬ 
ophy.”  says  Howard  Saltz.  a  Time  reporter 
from  1982  to  1984  who  now  works  as  an  edi¬ 
tor  at  The  Denver  Post.  “Everyone  who 
worked  there  knew  that  we  would  rather  not 
anger  people.” 

Through  1991.  Levitt  says  he  continued  to 
urge  that  the  story  run.  but  hit  roadblocks 
each  time.  Meanwhile,  the  police  investiga- 

Rushton  Skakel, 
the  suspect’s 
father,  leaves 
court  in 
Bridgeport, 
Conn.,  after 
testifying  before 
a  grand  jury  last 
September.  He’s 
accompanied  by 
his  wife  Anna 
Mae  (left)  and 
an  unidentified 
woman. 
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Brief  friendship  ends 

In  1991.  however,  things  changed.  Thai's 
when  the  Skakels'  cousin.  William  Kennedy 
Smith,  was  charged  with  rape  in  Palm  Beach. 

Fla  Although  that  case  had  no  link  to  the 
Moxley  murder,  it  brought  new  attention  to  it 
after  rumors  surfaced  in  Palm  Beach  that 
Smith  had  been  in  the  Skakel  home  the  night 
of  Martha's  killing. 

The  rumors  eventually  proved  false,  but  the 
new  attention  renewed  the  interest  of  national 
and  local  news  organizations  in  the  Moxley 
killing.  The  New  York  Post  openly  accused 
Greenwich  Time  of  holding  back  a  sensitive 
story  without  justification. 

Finally,  on  June  2.  1991.  Greenwich  Time  j 

published  Levitt's  story,  which  included  some  | 

additional  reporting  by  Kevin  Donovan.  The  | 

paper  also  published  an  editor's  note  telling  j 

readers  how  long  the  story  had  been  in  the  j 

works,  but  giving  no  explanation  for  its  delay.  * 

"This  newspaper  has  decided  to  publish  this  | 

story  to  inform  our  readers  of  the  scope  of  the  ! 

police  investigation."  the  note  stated  dryly.  i 

After  the  story'  ran.  there  was  a  resurgence  i 

of  interest  in  the  case.  Just  over  two  months 


Greenwich  Police  Chief  Peter  Robbins 
speaks  to  reporters  outside  his 
headquarters  following  the  Jan.  19 
arrest  of  Michael  Skakel.  He  still  says  he 
lacks  respect  for  reporter  Levitt's  stories. 


tion  remained  almost  non¬ 
existent  with  no  break¬ 
throughs.  new  clues,  or 
additional  questioning  of 
suspects. 

During  the  same  period. 
Levitt  remained  in  contact 
with  Dorthy  Moxley.  hav¬ 
ing  lunch  with  her  once  or 
twice  a  year  in  an  effort  to 
keep  her  informed.  "Those 
times  when  nothing  was 
happening,  he  was  one  of 
those  who  gave  me  the 
encouragement  not  to  give 
up."  recalls  Moxley.  now 
living  in  the  suburb  of 
Chatham.  N.J.  "Nothing 
was  happening,  and  it  was 
frustrating." 

Levitt  says  he  would 
have  to  tell  Moxley  — 
whose  husband  died  in 
1 986  —  each  time  they 
met  that  the  story  continued  on  hold,  but 
could  offer  no  reasons  or  excuses.  "She 
always  cried."  he  says.  "There  was  never  a 
time  we  met  that  she  wasn't  in  tears.  I  used  to 
go  back  to  the  editor  and  tell  them.  ‘Just  print 


the  story.'"  But  the  story  remained  merely  a 
file  in  Greenwich  Time  newsroom  computers. 


Another  rich  news  day  in  Moxiey 


At  Greenwich  (Conn.)  Time,  report¬ 
ers  get  a  crash  course  in  covering 
the  bizarre  and  tragic,  the  rich  and 
famous.  Reporting  on  one  of  the 
nation’s  most  affluent  and  tight-knit  communi¬ 
ties  —  whose  residents  range  from  Kathie  Lee 
Gifford  to  Tom  Seaver  —  the  15,0()0-daily- 
circulation  paper  is  no  stranger  to  the  notoriety 
that  its  celebrity  residents  attract. 

During  the  past  year  alone,  the  Times 
Mirror  Co.-owned  paper’s  local  stories  have 
included  the  funeral  of  the  late  John  F. 
Kennedy  Jr.’s  wife  and  the  international 
search  for  alleged  insurance  company 
swindler  Martin  Frankel.  Still,  nothing  pre¬ 
pared  the  staff  for  the  renewed  media  feeding 
frenzy  over  the  Martlia  Moxley  killing. 

When  the  murder  case  came  back  to  life 
last  month  with  the  arrest  of  Michael  Skakel, 
the  paper  saw  its  world  change  almost 
overnight.  Because  of  links  to  the  Kennedys, 
the  small-town  setting,  and  the  passage  of  25 
years,  the  story  has  received  more  outside 


pressure  and  local  interest  than  any  other  in 
recent  memory. 

Greenwich  Time's  eight-person  reporting 
staff  —  some  of  whom  were  in  diapers  when 
the  murder  occurred  —  has  had  to  compete 
for  daily  coverage  with  the  likes  of  The  New 
York  Times  and  CNN,  while  giving  readers  a 
local  perspective  on  the  case  that  many  would 
like  to  see  go  away. 

‘i’ve  gotten  calls  from  people  who  don’t 
want  to  hear  about  it  anymore  —  they  think 
it's  old  news,’’  Time  Editor  Joe  Pisani  (who 
also  edits  the  Advocate  in  neighboring 
Stamford)  says  in  his  office  at  the  paper’s 
two-story,  brick  building  just  a  block  from 
the  bustling,  upscale  downtown.  "They  think 
you  are  exploiting  it  because  it  has  been  out 
there  so  long.’’ 

Exploitation  or  not,  the  reinvigorated 
Moxley  case  has  become  both  a  news  boost 
and  a  big  headache  for  the  paper.  Like  any 
small  daily  forced  to  cover  a  national  story 
in  its  own  back  yard,  Greenwich  Time  staff¬ 


ers  and  executives  see  the  case  as  an  oppor¬ 
tunity  to  shine,  but  also  an  extra  challenge. 

“We  can’t  forget  about  all  of  the  other 
news  going  on,”  says  William  Rowe,  publish¬ 
er  of  both  Greenwich  Time  and  The  Stamford 
Advocate  since  1986.  “We  cannot  be  totally 
obsessed  with  one  story.” 

That  balancing  act  first  occurred  Jan.  19, 
the  day  police  arrested  Skakel.  Greenwich’s 
Board  of  Selectmen  chose  the  same  day  to 
approve  a  $35-million  open-land  purchase, 
the  largest  ever  in  town  history.  On  any  other 
day,  such  a  story  would  be  the  lead.  But 
because  of  the  Moxley  case,  the  land  pur¬ 
chase  story  played  second  fiddle. 

“I  don’t  think  it’s  ever  an  easy  call,”  says 
Managing  Editor  Bruce  Hunter,  who  started 
at  the  paper  in  1974  as  a  reporter.  “We  have 
been  making  the  call  on  what  to  play  on  a 
day-to-day  basis.” 

Also  keeping  an  eye  on  coverage  is 
Greenwich  Police  Chief  Peter  Robbins,  who 
was  a  patrolman  the  night  Moxley  died  and  has 
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later,  on  Aug.  9.  1991.  the  Connecticut  State’s 
Attorney's  Office  announced  the  case  would 
be  reopened  and  that  a  $2().(XX)  reward  for 
information  would  be  put  up.  "The  story  had 
a  tremendous  impact."  Brief,  the  editor  who 
held  it  for  so  long,  now  says.  "It  was  the  first 
time  anyone  named  suspects." 

But  the  piece  also  drew  criticism  from 
some  law-enforcement  officials,  such  as 
Peter  Robbins,  who  was  a  young  patrolman 
when  the  murder  occurred  and  now  serves  as 
Greenwich  police  chief  He  claims  Levitt 
painted  a  false  picture  of  poor  police  work 
because  he  could  not  get  all  the  facts  he 
wanted.  "I  don't  have  any  respect  for  his  arti¬ 
cles;  they  are  just  his  perception."  Robbins 
says  of  Levitt.  "Frequently,  when  a  reporter 
can't  get  everything  he  wants  on  a  case,  he'll 
talk  to  people  who  may  know  something,  but 
it  may  not  be  everything." 

For  Brief  and  Levitt,  meanwhile,  their 
long  friendship  had  come  to  an  end.  After 
years  of  fighting  over  publication  of  the 
story.  Levitt  says  the  two  parted  ways  for 
good.  "Ken  Brief  and  I  don't  speak  because 
of  this.”  he  says.  "He  knew  what  the  story 
could  do.  but  he  would  not  run  it." 

Levitt's  part  in  the  continuing  coverage 
did  not  end  there,  however.  After  several 


hometown 

been  on  the  police  force  for  30  years.  He  gives 
mixed  reviews.  "They  have  sources  that  know 
things,  and  they  are  fairly  accurate,”  says 
Robbins.  "But  they  are  rehashing  some  stuff, 
and  I  think  some  people  are  tired  of  that.” 

A  review  of  the  paper's  coverage  from  the 
Jan.  19  arrest  through  last  week’s  arraign¬ 
ment  reveals  28  stories  on  the  Moxley  case, 
ranging  from  activity  on  a  Martha  Moxley 
Web  site  to  a  columnist’s  memories  of  trick- 
or-treating  as  a  Greenwich  child  the  day  after 
the  Halloween  Eve  1975  murder. 

The  paper  also  has  offered  locally  flavored 
articles  on  Skakel’s  defense  attorney,  Michael 
Sherman;  the  long  relationship  between 
Sherman  and  prosecution  investigator  Frank 
Garr,  which  dates  back  to  their  days  growing 
up  as  neighbors;  and  a  comparison  between 
the  murder  of  Moxley  and  the  killing  of 
Matthew  Margolies,  a  13-year-old  whose 
unsolved  1 984  murder  case  in  Greenwich  has 
not  gotten  the  same  attention. 

“I  don’t  think  any  kind  of  outside  media 
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This  story  is  murder;  Current  Greenwich  newspaper  staffers  (clockwise)  Joe  Pisani,  John 
Christoffersen,  Bruce  Hunter,  and  Ryan  Jockers  ponder  the  difficulties  of  covering  a  tragedy 
that  took  place  way  back  when  Gerald  Ford  was  president.  Jockers  likens  it  to  working  on 
a  college  research  paper  but  finds  it  “all  very  exciting.” 
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more  years  of  police  investigations  failed  to 
make  any  new  progress.  Levitt  created 
another  break  in  the  case.  In  1995.  he 
obtained  an  investigative  report  from  Sutton 
Associates  of  Jericho.  N.Y.  —  a  detective 
agency  hired  by  Rushton  Skakel  to  look  into 
the  killing.  Skakel  hired  the  firm  in  1993 
hoping  it  would  clear  his  sons.  But  the 
agency  uncovered  information  that  only 
muddled  their  involvement  further,  suggest¬ 
ing  that  both  Michael  and  Thomas  Skakel 
had  changed  their  accounts  regarding  w  here 
they  were  the  night  of  the  murder. 

According  to  articles  Levitt  eventually 
wrote  for  NewsiUiy  in  late  1995.  Thomas 
Skakel  had  initially  told  detectives  in  1975 
that  he  left  Martha  Moxley  at  9;30  p.m.  to 
go  home  and  work  on  a  school  report. 
But.  when  he  was  interviewed  by  Sutton 
Associates  investigators.  Thomas  allegedly 
said  he  had  engaged  in  a  sexual  act  with 
Martha  between  9:30  and  9:50  p.m.  before 
returning  home. 

The  same  articles  reported  that  Michael 
Skakel.  who  had  told  police  shoitly  after  the 
murder  that  he  left  Thomas  and  Martha  alone 
at  about  9: 1 5  p.m.  to  drive  a  cousin  home  and 


returned  at  about  1 1  p.m..  also  changed  his 
story  for  the  Sutton  investigators.  In  the  new 
version.  Michael  said  he  had  gone  to  the 
Moxley  house  at  about  1 1:30  p.m.  and  threw 
stones  at  Martha's  bedroom  window  trying 
to  wake  her  up  before  going  home. 

Mark  Fuhrman.  author  of  "Murder  in 
Greenwich."  a  1998  book  on  the  Moxley 
killing,  credits  Levitt  with  giving  the  case 
new  life  through  the  Sutton  report  stories. 
"That  really  stirred  it  up  a  lot."  Fuhrman  told 
E&P.  "He  had  a  great  influence  with  that 
information." 


Books  but  no  bloody  glove 

With  the  publication  of  books  by  Fuhrman 
and  Dumas  in  1998.  on  top  of  a  1993  novel 
by  Dominick  Dunne  based  on  the  murder, 
more  attention  focused  on  the  investigation 
in  the  late  1990s. 

All  three  authors  say  they  went  to  Levitt 
for  input  and  guidance  for  their  own  cov¬ 
erage.  with  both  Fuhrman  and  Dumas  citing 
the  reporter  several  times  in  their  respective 
books.  "Len  helped  me  out  and  helped 
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me  track  things  down."  Dumas  says. 

Dunne,  who  has  written  several  novels 
based  on  actual  murders,  says  Levitt's  efforts 
kept  the  story  going.  "He  certainly  helped 
keep  the  case  alive."  Dunne  says. 

For  Levitt,  the  authors’  attention  was  con¬ 
firmation  that  his  work  had  not  been  in  vain 
over  the  years,  but  he  claims  it  never  went  to 
his  head.  "All  1  ever  wanted  was  for  the  story 
to  get  out."  Levitt  explains  during  an  inter¬ 
view  in  the  cramped  press  room  he  shares 
with  two  other  Newsday  reporters  at  New 
York  City  police  headquarters.  "1  was  just 
doing  what  most  journalists  would  do." 

Levitt's  journalistic  drive  began  in  1967 
when  he  joined  The  Associated  Press'  New 
York  City  bureau  as  a  reporter.  He  followed 
that  with  jobs  at  The  Detroit  News  and  Time 
magazine  before  landing  at  Newsday  in  1 974. 
Along  the  way.  he  has  penned  five  books, 
ranging  from  a  coming-of-age  novel  to  a 
nonfiction  investigation  into  a  Long  Island 
doctor’s  killing  spree. 

Working  the  phone  at  his  desk,  with  apolo¬ 
gies  to  a  visitor  for  the  interrupting  calls, 
Levitt  fits  the  stereotype  of  the  hard-bitten  re¬ 
porter.  Sporting  casual  corduroys,  a  blue  shirt, 
and  no  tie,  he  also  wears  a  press  pass  swinging 
from  a  chain  around  his  neck  and  a  pager 
clipped  to  a  belt  loop  at  his  waist.  A  scruffy, 
light-colored  beard  covers  his  face,  which 
changes  from  friendly  smiles  to  serious  inten¬ 


would  have  had  those  stories,"  says  John 
Christoffersen.  35,  who  has  spent  four  years 
at  both  the  Greenwich  and  Stamford  papers. 
Still,  the  heavy  interest  from  outside  has 
prompted  editors  to  review  a  wider  range  of 
competing  news  sources  on  a  daily  basis  to 
see  what  they  have  on  the  case,  instead  of 
just  checking  nearby  weeklies  and  regional 
dailies.  Hunter  and  Pisani  now'  spend  time 
monitoring  everything  from  The  National 
Enquirer  to  "Hard  Copy”  to  keep  up. 

Mix  that  competitive  pressure  with  a 
young  staff  —  some  just  years  out  of  college 
—  and  a  case  that  dates  back  nearly  a  quar¬ 
ter-century  and  concerns  arise  about  making 
sure  inexperienced  reporters  can  reach  the 
kind  of  sources  needed  to  trace  such  a  story. 

"Being  a  small  paper,  we  attract  a  lot  of 
young  reporters  who  can  be  impressed  by  the 
police  chief  and  may  not  challenge  his 
account  of  things,”  says  Hunter.  “We  have 
spent  a  lot  of  time  working  with  them  so  they 
are  not  intimidated.” 
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sity  depending  on  the  subject  of  conversation. 

"I've  never  gotten  cynical  about  it."  says 
Levitt,  a  married  father  of  two  who  lives  only 
a  few  miles  from  Greenwich.  "I've  always 
just  kept  on  it,  gone  on  instinct."  He  adds  that 
he  has  never  allowed  himself  to  theorize 
about  who  the  killer  might  be.  "I  can’t  do 
that  until  1  see  enough  evidence."  he  says. 
"And  I  haven't  seen  it." 


Arresting  development 

The  most  recent  string  of  developments 
began  in  April  1998  when  State's  Attorney 
Donald  Browne  resigned  from  the  case  after 
Dumas’  book  questioned  whether  he  had 
been  paid  off. 

When  prosecutor  Jonathan  Benedict  took 
over,  he  requested  a  grand  jury,  which  a 
three-judge  panel  approved  in  May  1998. 
Superior  Court  Judge  George  Thim,  who  was 
appointed  to  act  as  a  one- 
person  grand  jury,  complet¬ 
ed  his  investigation  two 
months  ago. 

The  initial  result  of  Thim's 
work  was  the  Jan.  19  arrest  of 
Michael  Skakel.  now  39.  who 
is  to  be  arraigned  March  14. 

His  attorney.  Michael  Sher¬ 
man.  did  not  return  calls  seek¬ 
ing  comment,  but  many  legal 
experts  believe  that  the  prose- 


For  some  reporters,  such 
as  Ryan  Jockers,  a  25-year- 
old  assigned  to  cover  the 
Skakel  arrest  only  one  month 
after  joining  the  paper,  the 
crash  course  in  murder  cover¬ 
age  and  the  case  itself  is  a  chal¬ 
lenge.  “It  was  like  working  on  a 
college  research  paper,  I  had  to 
become  fluent  in  all  of  it,”  says 
Jockers,  who  was  just  over  a  year 
old  when  Moxley  w'as  killed. 
"Everything  was  new  to  me,  it  was 
all  very  exciting.” 

Christoffersen,  who  has  covered 
the  story  along  with  Jockers.  says 
combing  through  two  decades  of  infor¬ 
mation  was  a  daunting  task.  "I  knew 
next  to  nothing  on  the  case,  and  I  had  to 
read  25  years  worth  of  clips,”  he  says. 
"Then  I  had  to  figure  out  who  to  call  and 
who  was  still  alive.  I  never  got  so  many  ‘no 
comments’  in  my  life.”  —  Joe  Strupp 


cution  still  has  a  tough  case,  since  the  evi¬ 
dence  remains  mainly  circumstantial. 

As  investigators  seek  to  bring  the  case  to 
trial,  many  who  have  been  part  of  the  story 
since  its  inception  say  the  arrest  likely  would 
not  have  occurred  without  Levitt's  work. 
“Lenny  has  had  a  much  greater  impact  on 
this  case  than  any  [of  the  book)  authors." 
says  Inspector  Frank  Garr.  a  former 
Greenwich  police  officer  currently  working 
on  the  case  for  the  State's  Attorney’s  Office. 
"He  kept  people  aware  of  it." 

For  Levitt,  who  continues  to  write  about  the 
case  for  Greenwich  Time,  along  with  his 
police-reporting  duties  at  Newsday,  the  latest 
developments  add  to  his  confidence  that  his 
years  of  campaigning  for  the  story  paid  off. 
"Journalists  are  on  this  planet  to  do  things  like 
this,"  Levitt  declares.  When  asked  why  he  has 
never  written  a  book  about  the  case.  Levitt  an- 
______ - -  swers  simply;  "I 


never  knew  what 
the  ending  was 
going  to  be."  ■ 
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Honoring  1 8  Web  services 
and  1  outstanding  Netizen 


paper-sponsored  and  news-oriented  Chicagotribune.com  won  in  the  Best 

Internet  services  worldwide.  Nearly  Promotion  category  for  the  second 

40{)  entries  were  submitted  in  the  2000  year  in  a  row,  and  washingtonpost.com 

EPpy  Awards  competition.  repeated  in  the  Best  News  category. 

Chicagotribune.com  won  its  awards  The  other  repeat  winner  in  the  2000 
for  the  Best  U.S.  Newspaper  Online  EPpy  Awards  was  Brigham  Young 

Service  (Circulation  Over  100,000),  University,  for  the  Best  College  News- 

the  Best  Promotion  of  a  Newspaper  paper  Online  Service. 

Online  Service,  and  the  Best  Classified  Outing  was  honored  for  nearly  a 
Section  in  a  Newspaper  Online  decade  of  work  as  a  leading  thinker 

Service.  Washingtonpost.com  was  and  writer  about  the  newspaper  indus- 

honored  for  the  Best  News  Section,  the  try’s  opportunities  in  new  media. 

Best  Shopping  Application,  and  the  Twenty-four  judges,  all  industry 
Best  Use  of  Interactivity  in  a  News-  experts,  evaluated  the  nearly  400 
paper  Online  Service.  entries  in  18  categories  to  determine 

A  three-year  streak  by  CNET  as  the  the  winners  of  the  2000  EPpy  Awards. 

Best  Non-Newspaper  Online  News  The  Judging  occurred  during  the  final 

Service  was  broken  by  MSNBC.  two  months  of  1999.  All  Judging 

The  Internet  service  of  the  Financial  occurred  online. 

Times  of  London,  ft.com.  won  honors 

for  the  Best  Non-U. S.  Newspaper  The  EPpy  Awards  are  managed  by 
Online  Service  and  the  Best  Business  Len  Muscarella,  managing  director  of 
Section  in  a  Newspaper  Online  Service.  Parsippany,  N.J. -based  Interactive 
Both  chicagotribune.com  and  wash-  Media  Associates  Inc.,  a  firm  specializ- 
ingtonpost.com  enjoyed  repeat  wins  in  ing  in  the  planning,  development,  and 
20(K)  —  and  they  were  not  alone,  marketing  of  Internet  sen’ices. 


The  Internet  services  of  the 
Chicago  Tribune  and  The 
Washington  Post  captured 
three  categories  each  to 
lead  the  field  in  the  Fifth 
Annual  EPpy  Awards  competition  for 
interactive  newspapers.  The  awards 
were  presented  at  a  gala  dinner  event 
Feb.  1 1  at  the  Editor  ci  Publisher  1 1  th 
Annual  Interactive  Newspapers  Confer¬ 
ence  and  Trade  Show  in  New  Orleans. 

The  EPpy  for  Outstanding  Indiv¬ 
idual  Achievement  was  awarded  to 
Steve  Outing,  the  influential  new- 
media  writer  and  columnist. 

"This  year’s  contest  demonstrates 
Just  how  far  the  industry  has  come  in  a 
very  short  period.”  said  Marsha 
Stoltman,  vice  president  and  general 
manager  for  Editor  &  Publisher 
Conferences.  "The  quality  of  this 
year’s  field  was  the  best  ever.  And  the 
winners  are  truly  noteworthy.” 

The  EPpy  Awards  are  presented 
each  year  to  the  best  of  class  in  news- 
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Outstanding  Individual  Achievement: 

Steve  Outing 


Steve  Outing  is  one  of  the  newspaper 
industry’s  most  influential  thinkers 
and  writers  about  the  Internet  — 
and  the  opportunity  it  presents  for 
print  media.  The  winner  of  the  20(X)  EPpy 
Award  for  Outstanding  Individual 
Achievement  is  a  journalist,  an  international¬ 
ly  known  expert  on  interactive  media/online 
Journalism,  a  media  analyst  and  consultant, 
and  an  Internet  entrepreneur. 

"I  hope  that  my  writing  has  helped  tradi¬ 
tional  newspeople  think  outside  the  box.” 
Outing  said  in  a  recent  interview.  “I've  tried 
to  expose  them  to  ideas  that  may  help  them 
successfully  and  profitably  cross  the  bridge 
from  traditional  to  digital  publishing.” 

Outing  is  truly  a  multimedia  communica¬ 
tor;  his  insightful  and  thought-provoking 
writings  reach  audiences  through  a  number  of 
outlets.  Since  1995.  he  has  written  a  popular 
column  called  "Stop  The  Presses!”  for  Editor 
&  Publisher  Interactive.  He  is  also  the 
“ePublishing”  columnist  for  Writer’s  Digest 
magazine,  while  serving  on  the  editorial  advi¬ 
sory  board  of  the  magazine. 

He  has  written  research  reports  for  Jupiter 
Communications  and  E&P,  and  he  is  the 
owner  and  host  of  the  three  most  popular 
Internet  discussion  forums  about  new  media 
—  Online-Writing.  Online-News  and 


Online-Newspapers  —  where 
he  influences  thousands  of 
decision  makers  every  week 
in  the  business  of  interactive 
newspapering. 

"1  can't  say  I’m  keeping  up 
with  my  industry  if  I  let  more 
than  a  day  or  two  go  by  with¬ 
out  checking  Steve’s  listserv.” 
said  one  EPpy  Judge,  referring 
to  the  popular  Internet  forums. 

"His  impact  on  the  industry 
cannot  be  overestimated.” 

Outing  is  president  of 
Content  Exchange  EEC.  a  dig¬ 
ital  marketplace  for  online 
content  creators  and  publish¬ 
ers,  and  president  of  Planetary  News,  an 
interactive  media  research  and  consulting 
firm.  But  it  is  the  impact  of  his  words,  not  his 
titles,  that  explains  his  influence  on  the  inter¬ 
active  newspaper  industry. 

Outing’s  first  newspaper  Job  was  in  1978. 
when  he  became  a  copy  editor  with  the 
Boulder.  Colo..  Daily  Camera.  Over  the  next 
15  years,  he  also  worked  at  the  San  Jose 
(Calif.)  Mereury  News  and  the  San  Francisco 
Chronicle. 

He  discovered  the  online  world  in  1990. 
when  he  got  a  CompuServe  account.  Two 


years  later,  he  became  aware 
of  the  Internet  and  was  soon 
hooked.  “I  was  convinced  that 
this  [the  Internet]  was  some¬ 
thing  important  to  the  future 
of  media,”  Outing  said.  He 
left  the  Chronicle  in  late  1 993 
to  pursue  a  career  as  an 
independent  writer/consultant 
specializing  in  the  intersection 
of  the  Internet  and  the  news 
industry. 

A  year  later,  in  1994, 
Outing  founded  the  Online- 
News  and  Online-Newspapers 
Internet  discussion  lists,  serv¬ 
ing  the  then-fledgling  online 
news  community.  The  lists  have  attracted  as 
regular  participants  some  of  the  best  minds  in 
this  business,  and  the  discussion  on  these  lists 
has  often  been  an  early  indicator  of  how  the 
online  news  industry  would  develop.  Today 
there  are  1.500  members  of  Online-News  and 
550  of  Online-Newspapers.  And  in  1998,  he 
started  another  forum  called  Online-Writing, 
which  addresses  the  broader  online  content 
field  and  now  has  1,800  members. 

Outing  lives  in  Boulder,  Colo.,  with  wife 
Suzanne  and  their  daughters  Shannon,  7,  and 
Eauren,  2. 


Steve  Outing 


JUDGES 


Peter  Adler 

Canada 

Peter  Adler,  an  editor  on  The 
Edmonton  Journals  news  desk,  is 
one  of  the  founding  fathers  of 
Southern  New  Media,  Canada’s  lar¬ 
gest  newspaper  publisher. 

Jak  Boumans 

Netherlands 

Jak  Boumans  is  a  senior 
researcher  with  the  Dutch  research 
organization  TNO. 

David  Carlson 

Florida,  United  States 
David  Carlson  is  director  of  the 
Interactive  Media  Lab  at  the  University 


of  Florida,  one  of  the  leading  such 
facilities  in  the  country. 

Neil  Chase 

Illinois,  United  States 
Neil  Chase,  a  professor,  teaches 
new  media  at  Northwestern  Uni¬ 
versity’s  Medill  School  of  Journalism 
and  is  the  school’s  director  of 
technology. 

Vin  Crosbie 

Connecticut,  United  States 
Vin  Crosbie  is  the  former  director 
of  online  media  partnerships  for 
News  Corp. 

Jim  D’Arcangelo 

New  York,  United  States 


Jim  D’Arcangelo  is  Media  Matrix’s 
senior  vice  president-marketing  and 
business  development. 

Bill  Densmore 

Massachusetts,  United  States 
William  P.  Densmore  Jr.,  is  presi¬ 
dent  of  Newshare  Corp.,  and  a  co¬ 
founder  of  Clickshare  Service  Corp., 
which  provides  multisite  information 
payment  services. 

Monique  van  Dusseldorp 

Netherlands 

Monique  van  Dusseldorp  is  the 
founder  and  CEO  of  Van  Dusseldorp 
&  Partners,  an  Amsterdam-based 
research  company  on  Internet 
strategies. 


Noelia  Fernandez-Arroyo 

Madrid,  Spain 

Noelia  Fernandez-Arroyo  is  the 
senior  producer  of  Yahoo!  Spain, 
Madrid,  and  associate  professor  at 
University  of  Navarra  (Pamplona, 
Spain)  and  University  San  Pablo  CEU 
(Madrid). 

Robin  Caster 

Maryland,  United  States 

Robin  Caster  has  been  president 
and  CEO  of  North  Atlantic  Research 
Inc.  since  1991.  Recent  major  proj¬ 
ects  managed  by  Caster  include 
LocalNet,  a  project  focused  on  build¬ 
ing  local  community  networks. 

Continued  on  Page  42 
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Best  Overall  U.S.  Newspaper  Online  Service 
Circulation  Over  1 00,000 


chicagotribune.com 

http://chicagotribune.com 
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Finalists: 

washingtonpost.com 

http://www.washingtonpost.com 


startribune.com 

http://www.startribune.com 


hicagotribune.com  built  a  news  operation  that  covers  every 
f  ^  important  news  story  in  metropolitan  Chicago  throughout  the 
day.  Managers  assembled  a  team  of  Internet  reporters  and  editors 
devoted  to  covering  breaking  local  news  .  and  the  newspaper's  huge  met¬ 
ropolitan  reporting  staff  was  enticed  to  contribute.  Meanwhile,  the 
Chicago  Tribune's  newsroom  made  a  major  commitment  to  the  Web 
operation,  not  fearing  to  break  stories  online  long  before  they  appeared 
in  the  newspaper. 

Chicagotribune.com  gives  its  users  up-to-the-minute,  relevant,  useful 
Chicago  news,  while  upholding  the  same  high  standards  of  accuracy  and 
excellence  that  have  characterized  the  Chicago  Tribune. 

What  the  judges  said: 

"This  is  an  outstanding  site,  providing  excellent  depth  and  breadth  of 
content;  a  wide  assortment  of  ways  for  icsers  to  interact  with  the  site, 
ranging  from  dozens  (hundreds?)  of  message  hoards  to  smaller-scale 
applications  that  are  just  plain  fun.” 

“Certainly  one  of  the  top  online  newspapers  in  the  U.S.  Smooth, 
straightforward,  easy  to  use.” 

"Superb  news  focus,  pulling  the  very  best  strengths  from  the  ‘Chicago 
Tribune’  in  every  respect,  combined  with  a  .solid  economic  base  and 
e.xciting  use  of  multimedia  applications.” 


Best  Overall  U.S.  Newspaper  Online  Service 
Circulation  Under  1 00,000 


Christian  Science  Monitor’s 
Electronic  Edition 
http://www.csmonitor.com 


Finalists: 

Syracuse  Online 
http://www.syracuse.com 


The  Christian  Science  Monitor  has  made  a  name  for  itself  over  the 
years  with  a  format  that  provides  an  analytical  and  in-depth 
approach  to  important  news,  which  brings  together  current  pieces 
by  the  paper's  staff  supported  by  audio  interviews,  background  pieces 
from  its  archive,  original  graphical  material,  and  often-original  pieces 
contributed  by  its  team  of  online  columnists. 

Most  stories  offer  polls,  access  to  forums,  original  audio  interviews,  or 
links  to  other  stories  in  the  paper  or  in  their  archives.  The  Monitor  is  one 
of  the  few  online  newspaper  sites  that  offers  an  e-mail  link  to  the  writer 
of  each  story  and  many  feature  pieces.  And  the  Monitor's,  electronic  edi¬ 
tion  has  the  deepest  archive  on  the  Web:  users  can  access  all  Monitor  sto¬ 
ries  back  to  1980. 

What  the  judges  said: 

“Content  is  deep,  deep,  deep,  and  e.xceptionally  well-organized  and 
compartmentalized.  ” 

‘"The  Monitor’  makes  great  use  of  interactivity  ...  this  one  covers  its 
local  community  (the  world)  very  well.” 


Naples  Daily  News  Online 
http://www.naples  news.com 
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Best  Overall  U.S.  Newspaper  Online  Service 
—  Weekly,  Community,  Free  &  Alternative 

Orlandoweekly.com  is  the  first  media-produced  site  in  Central 
Florida  to  offer  true  e-commerce  solutions  to  local  merchants. 
An  example  is  Orlando  Music  Awards,  which  integrates  interac¬ 
tivity,  multimedia,  and  e-commerce  through  online  voting,  band  profiles, 
and  online  ticket  and  merchandise  sales  via  an  online  store. 

Enhanced  navigation  saves  download  time.  Improved  message  boards 
now  feature  thread  tracking,  e-mail  capabilities,  and  search  functionality. 
Online  columnists  feature  integrated  archives  and  message-board  partic¬ 
ipation.  And  Orlando  Weekly  continues  to  have  the  best  entertainment 
coverage  in  central  Florida,  with  profiles  of  thousands  of  local  events  and 
festivals,  movie  reviews,  and  theatre  information,  as  well  as  more  than 
350  restaurant  reviews.  The  “Arts  &  Culture”  section  is  home  to  a  week¬ 
ly  column,  “Afterwords.”  which  proved  so  popular  online,  it  now  appears 
in  the  print  edition. 

What  the  judges  said: 

“Excellent  newspaper  site.  Customization  features  are  particularly 
impressive.” 

“It’s  a  solid,  deep  city  guide  and  an  entertaining  news  site.  Interface 
is  clean  and  efficient,  not  flashy.” 

“A  model  for  online  alternative  newspapers  nationwide.  Its  personal¬ 
ization.  e-mail  alerting,  and  search  features  are  state-of-the  art.” 

Best  Overall  Non-U.S.  Newspaper  Online  Service 


Orlando  Weekly 
http://www.orlandoweekly.com 
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Finalists: 

The  Chronicle  of  Higher  Education  — 
Academe  Today 
http://www.chronicle.com 


Education  Week  on  the  Web 
http://www.edweek.org 


ft.com  (Financial  Times,  Pearson  Group) 
http://www.ft.com 


Finalists: 

South  China  Morning  Post 
http://scmp.com 


The  Times  of  India 
http://www.timesofindia.com 


1  999  saw  ft.com.  the  Financial  Times'  Web  site,  consolidate  its 
position  as  the  premier  site  for  international  business  news,  com¬ 
ment.  analysis,  and  data.  Traffic  more  than  tripled  during  the  year, 
to  almost  20  million  page  views  a  month,  making  it  one  of  the  five 
most  popular  non-U.S.-based  English-language  news  sites  on  the  Web 
and  the  leading  one  for  business  and  finance.  Ft.com  now  has  more 
than  2  million  registered  users  in  230  countries. 

The  most  significant  change  of  the  year  happened  behind  the  scenes. 
Ft.com  created  an  integrated  print  and  electronic  newsroom,  pioneering 
a  course  to  keep  ft.com  at  the  forefront.  By  combining  the  integrity, 
authority,  accuracy,  and  global  perspective  that  are  the  editorial  hall¬ 
marks  of  the  Financial  Times  with  the  immediacy,  depth,  and  interactiv¬ 
ity  of  the  Web.  ft.com  has  created  a  Web  site  that  is  without  peer. 

What  the  judges  said: 

“It  aims  at  highly  specialized  readership  and  is  right  on  target  more 
often  than  not.  It  is  also  quite  ambitious  in  its  coverage  and  in  its  plans 
for  the  future.” 

“A  world-class  site  that  only  gets  better  every  year.” 
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Best  News  Section 

in  a  Newspaper  Online  Service 

washingtonpost.com 

http://www.washingtonpost.com 

Washingtonpost.com.  winner  of  last  year’s  EPpy  for  best 
news  section  in  a  newspaper  online  service,  has  expanded  its 
rich  heritage  with  the  addition  of  "PM  Extra.”  It  is  a  creative 
answer  to  the  question  of  how  newspapers  can  make  them¬ 
selves  relevant  in  new  media.  The  articles  in  this  section  are 
new.  newsy,  and  almost  always  written  by  The  Washington 
Post's  prize-winning  journalists  in  contrast  with  the  same 
wire-service  Journalism  that  populates  many  other  news  and 
portal  sites. 

What  the  judges  said: 

"This  continues  to  he  an  outstanding  news  site,  offering  not 
only  extensive  hard-news  coverage  but  also  a  wide  range  of 
innovative  features  that  make  excellent  use  of  the  medium's 
capabilities.” 

"The  'Post'  is  still  state-of-the-art  for  the  news,  as  it  has 
been  for  the  past  two  years.  Its  GUI  [graphical  user  interface J 
also  is  probably  the  best  in  the  business." 

Finalists: 

News  Unlimited  (Guardian  Newspapers  Ltd.,  United 
Kingdom) 

http://www.newsunlimited.co.uk 

boston.com 

http://www.boston.com 


Best  Sports  Section 

in  a  Newspaper  Online  Service 

Jacksonville.com  (A  Service  of  The  Florida 
Times-Union) 

http://wvinA/.jacksonville.com/tu-online/sports 

Jacksonville.com’s  sports  section  offers  outstanding  informa¬ 
tion  for  its  users.  The  strengths  of  these  sections  are  interactivi¬ 
ty  and  in-depth  statistical  information.  Jacksonville.com's 
sports  section  is  focused  heavily  on  local  and  regional  teams, 
yet  also  provides  readers  national  headlines  for  all  sports. 
Another  feature  is  the  opportunity  to  interact  with  each  story 
via  a  story  comment  message  board  as  well  as  by  e-mailing  the 
story  to  a  friend. 

Outstanding  graphics  and  design  elements  set 
Jacksonville.com's  sports  section  apart  from  many  others. 

What  the  judges  said: 

“Jacksonville.com  does  the  best  job  of  taking  advantage  of 
unique  Web  capabilities  as  well  as  providing  thorough  coverage 
of  local  and  national  sports.” 
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Finalists: 

Sports  Extra  @  ireland.com  (The  Irish  Times) 
http://www.ireland.com/sports 

Sports  Day  (The  Dallas  Morning  News) 
http://www.dallasnews.com/sports_day/index.htm 

Best  Business  Section 

in  a  Newspaper  Online  Service 

ft.com  (Financial  Times,  Pearson  Group) 
http://vvvvw.ft.com 

Ft.com's  coverage  of  international  business  is  unparalleled 
on  the  Web.  It  takes  a  distinctly  global  view  and  aims  at  deci¬ 
sion-makers  around  the  world:  its  day  begins  when  the  Asian 
markets  open  and  ends  at  the  close  of  business  on  the  West 
Coast  of  the  United  States. 

Ft.com  edits  to  give  a  sense  of  priority,  meaning,  and  context 
to  a  world  drowning  in  information.  A  high  store  is  set  on  the 
accuracy,  authority,  and  integrity  of  reporting  and  the  insight 
and  expertise  of  analysis. 

Delivering  on  these  ambitions  entails  drawing  on  an  exten¬ 
sive  worldwide  network  of  correspondents  and  industry  special¬ 
ists.  This  gives  ft.com  the  ability  to  cover  the  full  range  of  14 
global  industries  at  a  standard  of  expertise  and  excellence  that 
no  other  Web  site  can  match. 

What  the  judges  said: 

“The  information  content  is  comprehensive  ...  exhaustive.” 
"Great  job  of  doing  worldwide  coverage  all  day. 

Comprehensive  and  complete  site.” 

Finalists: 

Maine  Business  Online 
http://www.mainebjsiness.com 

Mercury  Center's  SiliconValley.com 
http://www.mercurycenter.com/svtech 

Best  Promotion 

of  a  Newspaper  Online  Service 

Metromix 

http://metromix.com 

In  1998,  the  Chicago  Tribune  launched  Metromix,  Chicago’s 
complete  entertainment  source.  Metromix  continues  to  grow 
and  is  the  premier  entertainment  Web  site  in  Chicago.  Primarily 
targeting  the  market’s  18-to  34-year-olds,  the  marketing  staff 
took  the  word  to  the  streets  —  reaching  young,  hip,  entertain¬ 
ment-oriented  consumers  where  they  live  and  play. 

The  Metromix  brand  was  built  through  street  marketing  cam¬ 
paigns,  events,  demos  at  universities,  publications,  broadcast, 
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and  key  partnerships.  After  tremendous  growth  during  its  initial 
award-winning  marketing  campaign  in  1998,  Metromix.com 
saw  even  more  growth  in  1999.  With  a  media  blitz  at  summer 
events  in  Chicago,  there  was  no  mid-year  slowdown  at 
Metromix.com.  Page  views  in  the  third  quarter  of  1999  saw  a 
55%  jump  from  the  previous  quarter  and  300%  growth  from 
the  previous  year's  third  quarter. 

What  the  judges  said: 

“This  was  terrific  —  an  example  for  the  rest  of  the  industry 
of  how  to  be  taken  seriously  online.  Well  done  in  every  n  av.” 

“The  best  with  a  difference:  strategy,  media  used,  types  of 
promotions,  and  marketing  products." 

“The  .scope,  the  attitude,  the  quality,  the  giveaways.  This  is  a 
stellar  campaign,  catchy  ads  with  a  lot  of  information  about 
why  you’d  want  to  go  online.  The  targeted  campaigns  to  the 
university  audience  are  to  the  point  and  know  the  audience. 
This  is  a  high-quality  online  advertising  campaign  that  clearly 
brought  in  the  desired  results.” 

Finalists: 

postnet.com  (St.  Louis  Post-Dispatch) 
http://campaign.postnet.com 

globecareers.com  (Globe  Information  Services,  Canada) 
http://www.globecareers.com 

Best  Non-Newspaper 
Online  Service 

MSNBC  Online 
http://www.msnbc.com 

MSNBC.com  is  the  No.  I  news  site,  according  to  Media 
Metrix.  the  standard-bearer  in  Internet  measurement  services. 
As  the  leader  in  breaking  news  and  original  journalism  on  the 
Internet.  MSNBC.com  additionally  delivers  the  best  of  NBC 
News,  MSNBC  Cable,  CNBC,  and  NBC  Sports.  It  also  pro¬ 
vides  expanded  content  via  partnerships  with  The  Wall  Street 
Journal,  The  Sporting  News.  Ziff  Davis.  MSN  Money  Central. 
Expedia,  and  APB  Online.  Providing  live  and  on-demand 
audio/video.  MSNBC  .com  takes  a  leadership  position  in  the 
delivery  of  high-speed  content  and  interactive  services  in  addi¬ 
tion  to  24/7  programming  ITV  with  MSNBC  Cable. 

The  news  organization  includes  hundreds  of  award-winning 
reporters  and  editors  as  well  as  a  multidisciplinary  team  of 
interactive  and  multimedia  producers.  With  correspondents 
around  the  globe,  MSNBC.com  has  domestic  bureaus  through¬ 
out  the  country  in  addition  to  an  international  news-gathering 
team  headquartered  in  London. 

What  the  judges  said: 

“As  a  personalized  news  serx'ice,  it  is  truly  the  premier  cus¬ 
tomized  portal  —  not  only  for  its  ability  to  give  you  what  you 
need  when  you  need  it,  hut  for  making  it  a  painless  experience.” 


“Personalization  of  the  news  by  ZIP  code  ...  this  is  just  a 
great  overall  news  site.” 

Finalists: 

Wired  News 
http://www.wired.com 

CNET  News.com 
http://www.news.com 

Best  College  Newspaper 
Online  Service 

NewsNet  Brigham  Young  University 
http://www.newsnet.byu.edu 

NewsNet®  B YU  is  the  online  student  news  service  for  the 
Brigham  Young  University  community  and  is  maintained  by  a 
combination  of  paid  and  volunteer  students  who  produce  all 
editorial  and  advertising  content. 

The  site  is  updated  continuously,  and  includes  all  content 
from  the  student  newspaper,  The  Daily  Universe,  as  well  as 
original  content  produced  by  a  staff  of  student  Web  editors  and 
reporters.  Also  included  are  live,  30-minute  audio  and  video 
netcasts  of  the  student  TV  news  program  each  weekday.  Other 
features  of  the  site  are  e-mail  briefs  that  give  subscribers  head¬ 
lines.  A  custom  screen  saver  brings  the  news  to  a  subscriber’s 
desktop  and  is  armed  with  hot  links  that  automatically  launch 
the  user's  browser  for  complete  versions  of  all  Web  site 
content. 

What  the  judges  said: 

“Very,  very  professional.” 

“Professional,  easy-to-use,  newsy  site.  Noteworthy  are 
the  continuing  audio  and  video  news  programs  throughout 
the  day.” 

Finalists: 

Lobo  Link  (University  of  New  Mexico) 
http://dailylobo.unm.edu 

The  Angle  (University  of  Virginia) 
http://www.theangle.com 

Best  Entertainment  Section 
in  a  Newspaper  Online  Service 

postnet.com 

http://www.postnet.com/entertainment 

Postnet.com  is  the  definitive  online  guide  to  the  St.  Louis 
arts  and  entertainment  scene.  As  the  local  cultural  authority, 
postnet.com’s  dynamic  “Arts  and  Entertainment”  section  pro¬ 
vides  incredible  depth  of  content  that  is  easy  and  fun  to  use. 
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The  section  features  a  fully  searchable  calendar  with  more 
than  3.(K){)  metro  St.  Louis  events.  Both  the  calendar  and  daily 
best  bets  include  mapping,  directions,  online  ticketing,  and 
reviews.  The  EventWatcher  feature  notifies  registered  users 
when  their  favorite  shows  or  performers  are  coming  to  town. 
There  are  interactive  opportunities  including  forums  and  live 
chats  hosted  by  the  newspaper's  “A&E"  critics.  Of  course, 
visitors  will  also  find  the  usual  comics,  horoscopes,  and 
breaking  news  that  they  love,  and  it's  all  wrapped  up  in  a 
clean,  fun  design. 

What  the  judges  said: 

“The  most  comprehensive  list  of  categories  and  links  of  all 
the  entries.  One  .scan  provides  a  superb  overview  of  all  related 
events,  along  with  succinct  annotation.  Clearly  the  winner!  ” 

Finalists: 

GuideLive  (The  Dallas  Morning  News/  Belo  Interactive) 
http://www.guidelive.com 

Mercury  Center’s  Online  Entertainment  Site:  Just  Go 
http://www.justgo.com/bayarea 

Best  Classified  Section 

in  a  Newspaper  Online  Service 

Chicago  Tribune  Homes 
http://chicago.tribune.com/homes 

Home  buyers  and  sellers  use  the  Chicago  Tribune  Internet 
Edition  to  find  more  homes  for  sale,  and  more  about  homes, 
than  ever.  The  home  page  is  a  gateway  to  search  engines  and  to 
current  and  archived  Chicago  Tribune  content.  The  for-sale 
search  has  been  rebuilt  for  greater  reliability:  it  now  combines 
newspaper  classifieds  with  regional  Multiple  Listing  Services 
in  a  single  search.  News  features,  community  data,  and  online 
maps  are  incorporated  into  search  results. 

The  real-estate  transactions  database  has  been  rebuilt  as 
well.  Sales  are  posted  online  before  print  publication,  and 
online  records  extend  to  1993.  Community  profiles  now 
cover  some  400  Chicago  suburbs  and  city  neighborhoods, 
augmented  with  annually  updated  school  scores,  crime  rates, 
and  housing  values. 

What  the  judges  said: 

“Pleasantly  designed  with  comfortable  color  matching,  this 
'Homes' site  is  basically  a  search  engine.  The  search  results  are 
well  displayed.  The  unicpte  'Closing  Price’ should  be  valuable 
information  to  home  buyers." 

"Very  good  access  to  classifieds  in  the  real  estate  niche.  The 
.search  facilities  and  linked  photographs  are  easy  to  use." 

Finalists: 

WashingtonJobs.com  on  washingtonpost.com 
http://www.washingtonjobs.com 


globecareers.com  (Globe  Information  Services,  Canada) 
http://www.globecareers.com 

Best  Special  Section 

in  a  Newspaper  Oniine  Service 

TheDailyCamera.com 

http://www.BoulderNews.com/shooting 

TheDailyCamera.com’s  “Tragedy  at  Columbine”  coverage 
made  its  debut  within  minutes  after  gunfire  was  reported  on 
police  scanners.  Up-to-the-minute  coverage  continued  for  72 
hours.  Short,  immediate,  and  to-the-point  staff-written  updates 
were  posted  on  the  site  every  10  minutes,  along  with  every 
available  story  from  the  newsroom  and  the  wire. 

Initial  comparisons  with  the  Denver  metros  showed 
TheDailyCamera.com's  coverage  far  surpassed  the  competition 
on  the  Web.  Within  six  hours  of  the  shooting,  The- 
DailyCamera.com  offered  a  timeline,  graphics,  maps,  and  a 
photo  essay  that  detailed  the  anguish.  And.  with  the  fast-paced 
nature  of  the  shooting  and  the  coverage  that  followed. 
TheDailyCamera.com  understood  the  necessity  of  integrity. 
Because  of  the  sensitivity  of  the  incident,  the  site  made  doubly 
sure  to  be  careful  updating  to  avoid  any  sensationalism  or  the 
posting  of  unverified  information. 

What  the  judges  said: 

“Great  overall  content,  well  organized,  navigable,  great 
response  to  breaking  news." 

“Comprehensive." 

“The  site  has  a  dramatic  impact  on  the  Internet  user,  even 
afler  so  many  months.  The  text,  photographs,  audio,  and  inter¬ 
active  voting  draw  the  user  in." 

Finalists: 

EUD.com  (Diario  El  Universal,  Venezuela) 
http://aniversario.eud.com 

Mercury  Center’s  Silicon  Valley.com:  The  Cost  of  Living 
in  Silicon  Valley 

http://www.mercurycenter.com/svtech/news/special/ 

wealth 

Best  Directory  Application 
in  a  Newspaper  Online  Service 

Restaurant  Metropolis  on  metrotimes.com 
http://restaurants.metrotimes.com 

With  comprehensive  information  about  more  than  a  thousand 
area  eateries.  Restaurant  Metropolis  is  The  Metro  Times'  power¬ 
ful,  interactive  Web  guide  to  metro-Detroit  dining.  Restaurant 
Metropolis  is  searchable  by  cuisine,  location,  and  more;  it  also 
features  hundreds  of  in-depth  reviews  from  MT  food  joumal- 


( 
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elegant,  functional  design  for  the  network.  The  result  was  a 
design  that  provided  a  cohesive  brand  identity  across  all  The 
Giianhan's  Web  sites,  now  commonly  referred  to  as  "The 
Brody  Blocks.”  combined  with  clear,  consistent  navigation  and 
functionality  of  the  sites. 

Guardian  Unlimited's  Web  art  director.  Ben  Wuersching.  has 
taken  Brody's  core  design  to  new  heights.  Through  its  design. 
Guardian  Unlimited  stands  apart  from  other  newspapers  on  the 
Internet.  Rather  than  replicating  the  visual  tone  of  the  paper 
onto  the  Web.  Guardian  Unlimited  has  its  own  original  visual 
identity,  demonstrating  bold  innovation  as  well  as  leading  the 
field  in  using  the  technical  attributes  of  the  Web  to  their  full 
advantage. 

What  the  judges  said: 

“Veiy  well-designed  —  and  different.  Thanks  for  a  breath  of 
fresh  air  in  this  category." 

"This  site  is  simple,  clean,  clear,  e.xtreinely  easy  to  u.se.  A 
iinit/iie  design  well  done." 

"This  goes  to  show  what  you  can  get  when  you’re  willing  to 
spend  big  bucks  on  a  hot  designer  (Neville  Brody).  He’s  done  a 
stunning  job." 

Finalists: 

Jacksonville.com  (The  Florida  Times-Union) 
http://www.jacksonville.com 

timesunion.com  (Times  Union,  Albany,  N.Y.) 
http://timesunion.com 

Best  Use  of  Interactivity  in  a 
Newspaper  Online  Service 

washingtonpost.com’s  Live  Online 

http://www.washingtonpost.com/ 

liveonline 


ists.  A  different  local  restaurant  review  is  featured  on  the  front 
page  each  week,  plus  every  restaurant  has  its  own  uniquely 
informative  page. 

Best  of  all.  pages  in  Restaurant  Metropolis  are  free. 
Restaurants  can  sign  up  online  for  their  free  basic  page. 
Furthermore.  Restaurant  Metropolis  is  integrated  with  a 
"What's  Happening"  event  calendar,  allowing  readers  to  find 
out  more  about  a  given  restaurant  whenever  it  hosts  an  event. 

What  the  judges  said: 

"E.xcellent,  simple,  quite  useful  guide  to  Detroit-area 
restaurants.  Does  a  good  job  of  integrating  print  content  with 
the  listings.” 

Finalists: 

IndiaTimes  (The  Times  of  India  Group  of  Publications) 
http://www.indiatimes.com 

lasvegas.com  (Las  Vegas  Review-Journal) 
http://www.lasvegas.com 

Best  Community  Publishing  Effort 
in  a  Newspaper  Online  Service 

Syracuse  Online 
http://www.syracuse.com/cc 

This  fast-growing  community  site  goes  a  step  beyond  the 
pattern  for  the  industry,  where  these  self-published  pages  are 
often  buried  in  a  corner  of  a  site.  Syracuse  Online  breaks  the 
mold  by  integrating  its  community-published  pages  into  the 
fabric  of  the  site,  from  the  home  page  to  high-school  team 
pages  to  fire,  police,  and  ambulance  agency  pages. 

What  the  judges  said: 

"In  a  word:  AMAZING!  Great  content,  integration,  commu¬ 
nity  services,  and  local  flavor.” 

"E.xcellent.  Top-notch  site." 

Finalists: 

timesunion.com  Community  Partners  Program  (Times 
Union,  Albany,  N.Y.) 

http://www.timesunion.com/communities 

Tween  Times  (The  Times  of  India  Group  of  Publications) 
http://www.tweentimes.com 

Best  Design  of  a  Newspaper 
Online  Service 

Guardian  Unlimited 
http://www.guardianunlimited.co.uk 

Guardian  Unlimited  appointed  design  guru  Neville  Brody, 
one  of  the  finest  graphic  designers  in  Britain,  to  provide  a  crisp. 


Live  Online  gives  washingtonpost.com  readers  a  unique 
opportunity  to  communicate  daily,  in  real  time,  with 
Washington  Post  reporters,  columnists,  and  editors  as  well  as 
the  newspaper's  top  management.  Readers  can  also  submit 
questions  and  comments  to  newsmakers,  politicians,  public 
officials,  authors,  and  experts  in  fields  ranging  from  medicine 
and  health  to  sports  and  gardening. 

In  addition  to  its  popular  regular  programs.  Live  Online  also 
responds  aggressively  to  breaking  news.  Past  Q-and-A  sessions 
have  featured  experts  communicating  with  readers  about 
national  and  kx'al  politics,  hurricanes,  earthquakes,  and  interna¬ 
tional  events.  This  year.  Live  Online  gave  readers  around  the 
globe  the  real-time  opportunity  to  interact  with  Post  reporters 
and  guests  in  cities  such  as  Beijing.  Belfast.  Belgrade.  Delhi. 
Jakarta.  Johannesburg.  Moscow.  Nairobi.  London.  Tel  Aviv,  and 
Tokyo,  as  well  as  from  countries  such  as  Albania.  Barbados. 
New  Zealand.  Trinidad,  and  —  for  a  special  report  on  an 
eclipse  —  Iran. 
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What  the  judges  said: 

“Live  Online  is  terrific  and  its  archives  are  a  treasure. 
What  a  wonderful  resource.  This  is  worth  promoting.'' 

“This  is  'chat'  done  right.  The  'Post'  can  he  seen  truly  uti¬ 
lizing  its  reporters  and  editors  for  all  they're  worth.  The 
Post'  recognizes  the  jluidity  and  unpredictability  of  the 
online  medium  and  has  addressed  that  hy  posting  representa¬ 
tives  (or  sentinels)  at  the  gates  to  usher  people  —  and  eye- 
halls  —  in.  It's  not  enough  to  simply  host  message  hoards  or 
a  chat  —  you  need  to  create  value  around  that  interaction. 
The  'Post'  has  achieved  this,  simply  and  comprehensively." 

Finalists: 

Sunline  (Sun  Herald) 
http://www.sunline.net 

The  Oklahoman  Online  (The  Daily  Oklahoman) 
http://www.oklahoman.com 

Best  Shopping  Application 
in  a  Newspaper  Online  Service 

washingtonpost.com’s  Shopping 
http://www.washingtonpost.com/shopping 

Washingtonpost. corn's  Shopping  has  grown  from  an  inter¬ 
active  comparison-shopping  tool  into  the  most  innovative. 


full-service,  consumer-focused  shopping  experience  of  any 
newspaper  online  service. 

Shopping  offers  impressive  consumer  services  including 
Inktomi's  comparison-shopping  engine,  promotional  deals 
from  Impulse  Buy.  product  guides  from  Consumers  Digest 
Online,  convenient  Yellow  Pages/local  merchant  search 
capabilities,  and  online  merchant  listings  by  retail 
categories. 

In  October  1999.  the  site  introduced  contextual  “Shopping 
Boxes"  —  promotional  space  offering  products  related  to 
editorial  content.  For  example,  a  user  visiting  washington¬ 
post. corn's  OnPolitics  site  will  find  a  Shopping  Box  offering 
a  politically  oriented  item  for  sale.  Shopping  Boxes  will  be 
placed  on  each  washingtonpost.com  page,  except  the  front 
page  of  the  site.  More  than  50  million  Shopping  Box  impres¬ 
sions  a  month  are  planned,  featuring  hundreds  of  product 
offerings. 

What  the  judges  said: 

“Top-notch." 

Finalists: 

lasvegas.com  hotel/casino  guide  (Las  Vegas  Review- 
Journal) 

http://www.lasvegas.com/travel/hotels/ 

Marketplace  (KnightRidder.com) 
http://marketplace.realcities.com 


Continued  from  Page  J5 

Terry  Maguire 

North  Carolina,  United  States 
Terry  Maguire  is  managing  princi¬ 
pal  for  global  media  consulting  at  IBM 
and  former  senior  vice  president  and 
general  counsel  for  the  American 
Nevi/spaper  Publishers  Association 
(now  the  Newspaper  Association  of 
America). 

Frank  Na 

Taiwan 

Frank  Na  is  chief  technical  consul¬ 
tant  at  United  Daily  News  (UDN) 
Group,  Taipei,  Taiwan,  and  general 
manager  of  United  Informatics  Inc. 

Steve  Outing 

Colorado,  United  States 

Steve  Outing  is  a  popular  colum¬ 
nist  for  Editor  &  Publisher  Interactive, 
president  of  Planetary  News,  and 
founder  of  the  Content  Exchange. 


Nora  Paul 

Florida,  United  States 
Nora  Paul  is  an  associate  at 
the  Poynter  Institute  in  St.  Peters¬ 
burg,  Fla. 

Mike  Phelps 

Georgia,  United  States 
Phelps,  a  former  reporter,  editor, 
publisher,  and  group  publisher,  heads 
an  8-year-old  newspaper  consulting 
group  based  in  Savannah,  Ga. 

Madan  Rao 

India 

Madan  Rao  is  the  vice  president 
of  International  Information  Services 
at  IndiaWorld  Communications, 
India’s  largest  Internet-based  publish¬ 
er  of  news  and  business  information. 

Micha  Reisel 

Israel 

Micha  Reisel  is  president  of  Kessef 
Publishers  Ltd.,  an  Internet  consulting 


firm  headquartered  in  Ra’anana,  Israel. 

Henk  Rijks 

Netherlands 

Flenk  Rijks  is  co-president  and 
founder  of  Paradigma  BV,  based  in 
Amsterdam.  Netherlands,  which  spe¬ 
cializes  in  creating,  localizing,  and 
managing  online  news  content. 

David  Shnaider 

Massachusetts,  United  States 
Shnaider  led  the  development  of 
online  services  and  interactive  media 
at  Ziff-Davis  for  10  years,  where  he 
founded  and  managed  ZDNet,  one  of 
the  world's  most  successful  Internet 
ventures.  Shnaider  now  serves  as  an 
advisor  to  several  early-stage  Internet 
companies. 

Jane  Singer 

Iowa,  United  States 
Jane  B,  Singer  is  an  assistant  pro¬ 
fessor  in  the  School  of  Journalism 


and  Mass  Communication  at  the 
University  of  Iowa,  where  she  teaches 
and  conducts  research  in  the  area  of 
online  journalism. 

Norbert  Specker 

Zurich,  Switzerland 

Norbert  Specker  is  an  independent 
international  networker,  consultant, 
and  knowledge  investor  in  new-media 
companies. 

Michael  Troxler 

New  York,  United  States 
Michael  Troxler’s  experience  with 
online  newspapers  has  led  him  to  the 
content  acquisition  team  of  Scream- 
ingMedia.Net. 

Jane  Wilson 

New  Jersey,  United  States 
Jane  Wilson  specializes  in  strate¬ 
gic  communications  and  market 
development  for  newspaper  new 
media  and  other  organizations. 
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California 

Robert  Karcher  to 

director  of  circulation  for 
U.I  Opinion  in  Los  Angeles 
from  partnership  sales 
director  at  the  Los  Angeles 
Times. 

Florida 

Sylvia  Carroll  to  chief 
financial  officer  for  the 
Fort  Lauderdale  Sun- 
Sentinel  from  assistant 
controller  for  the  Sensor- 
matic  Electronics  Corp.  in 
Boca  Raton. 

liiil''OiS 

Robert  Wall  to  retail  advertising  manager 
of  Copley  Chicago  Newspapers'  west  region, 
stationed  at  The  Beacon  News  in  Aurora, 
from  retail  advertising  manager  for  Copley's 
north  region. 

Bob  Ulmer  to  regional  advertising  manag¬ 
er  for  Copley's  north  region,  stationed  at  The 
News  Sun  in  Waukegan,  from  display  adver¬ 
tising  manager  for  Lakeland  Publishers  in 
Grayslake. 

Michael  Beatty  to  the  newly  created  posi¬ 
tion  of  executive  vice  president  of  sales  and 
marketing  for  Liberty  Suburban  Chicago 
Newspapers  in  Oak  Brook  from  advertising 
director  for  the  Chicago  Sun-Times. 

Gerry  Smith  to  the  newly  created  position 
of  executive  vice  president  of  operations, 
finance,  and  production  from  vice  president 
of  operations. 

Trever  Bricker  to  general  manager  from 
vice  president  and  assistant  general  manager. 

William  Bardoczi  to  vice  president  of 
finance  from  controller  of  the  Des  Plaines- 
based  National  Association  of  Independent 
Insurers.  He  succeeds  William  Ledvort. 

Maryland 

Mary  Esmond  to  vice  president  of  new 
business  development  for  The  Baltimore  Sun 
from  director  of  brand  builders  in  new  busi¬ 
ness  development. 

New  York 

Henry  S.  Ford  to  national  advertising 
director  for  Newsday  on  Long  Island  from 
national  advertising  manager. 

Bloys  Monroe  to  classified  advertising 
director  from  classified  advertising  manager. 
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Andrea  Rothchild  to  the  newly  created 
position  of  senior  retail  advertising  manager 
from  national  retail  advertising  manager. 


Oregon 

Jackman  Wilson  to 

editorial  page  editor  of 
The  Register-Guard  in 
Eugene  from  editorial 
writer.  Wilson  succeeds 
Don  Robinson,  who  is 
retiring  after  31  years  with 
the  paper. 


Wilson 

The  Register-Guard 


SoLith  Carolina 

Travis  O.  Rockey  to  executive  vice  presi¬ 
dent  of  the  Evening  Post  Publishing  Co.  in 
Charleston  from  vice  president. 

James  W.  Martin  to  vice  president  from 
corporate  treasurer  and  chief  financial 
officer. 

Texas 

Ron  Ferriby  to  vice  president  of  produc¬ 
tion  at  the  Corpus  Christi  Caller-Times  from 
pressroom  manager. 


Utah 

Mike  Fitzgerald  to  managing  editor  of 
The  Daily  Herald  in  Provo  from  news  editor. 
Fitzgerald  succeeds  Mike  Patrick,  now  gen¬ 
eral  manager  of  harktheherald.com,  the  Web 
site  for  The  Daily  Herald. 


Wisconsin 

Mark  T.  Onosko  to  pub¬ 
lisher  of  The  Labor  Paper 
in  Kenosha  from  general 
manager  of  Morgan  Media 
in  Racine.  Onosko  suc¬ 
ceeds  Joe  Schackleman. 

Correction 

The  following  item 
labeled  in  E&P's  Jan.  31 
issue. 

Kelly  Mikesell  to  vice 
president  of  marketing 
for  Cox  Ohio  Publishing, 
which  is  the  parent  of  the 
Dayton  Daily  News  and 
Springfield  News-Sun,  from 
marketing  director. 


was  incorrectly 


Mikesell 

Ccx  Olio  Publishing 


Peter  and  Mary  Hollister 

have  sold 

Vernon  County  (WI)  Broadcaster 

(5,300  paid  weekly  circulation)  and 

Westby  (WI)  Times 

( 1 ,550  paid  weekly  circulation) 

to 

Lee  Enterprises,  Inc. 

We  are  proud  to  have  represented 
Peter  and  Mary  Hollister  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 
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‘Chicago  Tribune’  columnist 
no  longer  ‘Greene’  with  Web  envy 

‘PARLOR  TRICK’  DRAWS  E-MAIL  MESSAGES  FROM  AROUND  THE  WORLD  BY  B.G.  YOVOVICH 


A  striking  lesson  alxiut  the  power 
of  the  Web  that  centers  around 
syndicated  columnist  Bob 
Greene  of  the  Chiccigo  Tribune 
was  recounted  recently  by 
Tribune  Director  of  Planning  and  Development 
Owen  Youngman. 

Speaking  at  a  panel  on  "The  Changing  Face 
of  Media”  at  the  Digital  Frontier  conference  at 
Northwestern  University's  Kellogg  School  of 
Management.  Youngman  described  a  Jan.  12 
column  by  Bob  Greene  in  which  the  journal¬ 
ist  asked  each  member  of  his  audience  who 
was  reading  his  column  online  to  drop  him  an 
e-mail  message.  "1  called  him  up  about  a  day 
later  and  he  said  that  he  had  been  showered 
with  responses  from  all  50  states,  and  that 
thousands  of  people  had  e-mailed  him."  said 
Youngman.  In  a  subsequent  column.  Greene 
wrote.  "1  gave  up  trying  to  count  the  respons¬ 
es  about  an  hour  into  the  first  morning  the  col¬ 
umn  went  up  on  the  Tribune's  site.  Every  time 


1  would  close  the  screen  for  a 
few  seconds,  the  mailbox  would 
fill  up  again.  This  went  on  — 
thousands  of  messages  —  day 
and  night,  for  three  days.  I'd 
open  an  electronic  letter  . . .  and 
by  the  time  Fd  finish  reading  it. 
the  screen  would  be  filled  with 
more.” 

In  addition  to  e-mail  messages 
from  readers  in  the  United 
States.  Greene  also  reported, 
there  were  missives  from  Australia.  Belgium. 
Brazil.  Canada.  China  (and  Hong  Kong), 
Cyprus,  England.  France,  Germany,  Greece. 
Guam.  Israel,  Japan.  Mexico.  Netherlands. 
New  Zealand,  Norway.  Poland,  Portugal. 
Puerto  Rico.  Scotland,  Singapore,  and  Sweden. 

Youngman  admitted  that  Greene's  exercise 
"was  something  of  a  parlor  trick”  virtually  cer¬ 
tain  to  draw  a  striking  response,  but  he  also 
emphasized.  "This  means  that  there  is  a  com¬ 


munity  of  readers  that  is  coming 
together  via  the  new  technology  — 
and  that  there  are  all  these  powerful 
sub-brands  that  are  going  to  find 
their  audiences.”  In  addition,  said 
Youngman,  these  new  capabilities 
are  going  to  facilitate  "the  dialog 
that  newspapers  have  historically 
fostered.” 

When  one  of  the  other  members 
of  the  panel  pointed  out  that  the 
response  to  the  column  might  pro¬ 
vide  columnist  Greene  with  additional  leverage 
in  his  next  round  of  contract  negotiations  with 
the  Tribune.  Youngman  laughed  and  said.  "He 
Just  signed  a  new  four-yetir  deal  in  January.” 

Online  versions  of  Greene's  two  columns 
can  be  found  at  http://chicagotribune.com/ 
news/columnists/greene/0, 1  I  22,SAV- 
0001 1 2(X)76.00.html  and  http://chicagotribune 
.com/news/columnists/greene/0, 1 1 22,SAV- 
(XX)  1 190249,(X).html.  ■ 


Bob  Greene 


Parenting  sites  iook  for  partners 

TIMES  CO.  DIGITAL’S  NYTODAY.COM  BECOMES  AN  EARLY  ADOPTER  BY  KARIM  MOSTAFA 


Tapping  into  a  new  market. 

NYToday.com  recently  part¬ 
nered  with  the  UrbanBaby 
Network  to  create  a  co-branded 
site  for  parents  who  are  expecting  or  have 
very  young  children. 

The  New  York-based  network  is  itself 
a  bit  of  a  newborn;  founders  and  man¬ 
agers  Susan  and  John  Maloney  gave  birth 
to  UrbanBaby  last  August. 

But  UrbanBaby 's  youth  didn't  deter 
Times  Co.  Digital,  the  Web  division  of  the 
New  York  Times  Co.  "The  quality  of  what 
they  had  was  the  best  we  saw  out  there  for 
the  cost/benefit  relationship.”  said  Jason 
Krebs,  general  manager  of  NYToday.coin. 
“And  we  did  look  at  a  number  of  different  sites.” 

The  co-branded  site  will  feature  original 
content  geared  toward  expecting  parents. 
Everything  from  event  listings  to  an  online 


garage  sale  make  for  an  integrated  site  with 
content,  commerce,  and  community.  NY- 
Today.com  has  named  it  the  “Kids  &  Family” 
section  and  w  ill  handle  advertising  for  the  site. 


The  network  has  local  sites  in  other 
cities,  including  Boston.  Los  Angeles, 
and  San  Francisco.  Scheduled  to  appear 
this  year  are  London,  Chicago,  Miami, 
and  Washington. 

And  the  UrbanBaby  Network  said  it 
is  in  talks  with  other  major  media  com¬ 
panies  for  agreements  similar  to  the 
NYToday.com  deal. 

The  company  has  25  employees,  all 
of  whom  are  at-home  mothers  working 
as  local  editors. 

The  central  editorial  office  is  in  New 
York,  where  editor  in  chief  Susan 
Maloney  is  based. 

The  speed  of  the  wired  world  is 
what  led  one  newspaper  publisher  to  leave 
printing  presses  behind  in  favor  of  servers. 
Betsy  Weaver,  who  produced  parenting 
publications  in  New  England  for  16  years. 
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sold  her  monthly  papers,  including  The 
Boston  Parents’  Paper  and  Rhode  Island 
Parents’  Paper,  to  United  Advertising  Pub¬ 
lications  Jan.  14. 

In  their  place.  Weaver’s  Families  Plus 
now  has  two  Web  sites,  Parenting-QA.com 
and  CyberMom.com.  A  third  site  called 
LocalMom.com  is  scheduled  to  launch  on 
Mother’s  Day. 

Weaver  said  specialty  publications  are 
particularly  well-suited  for  the  vertical 
portal  strategy.  Her  print  products  concen¬ 
trated  on  “how  to  get  information  to  parents 
about  raising  kids’’  —  and,  according  to 
Weaver,  the  Internet  just  makes  that  task 
much  easier. 

Weaver,  who  has  been  operating  Web  sites 
for  four  years,  said  that  finding  partners  in 
other  cities  has  been  essential  for  implement¬ 
ing  a  “local  strategy.”  She’s  teamed  up  with 
Chicago  Parent,  headed  by  Dan  Haley,  and 
Philadelphia’s  MetroKids,  headed  by  Nancy 
Lisagor.  Cities  to  be  included  in  the  Local- 
Mom.com  Network  include  Atlanta,  Boston, 


Chicago,  Dallas,  Philadelphia,  San  Diego, 
and  Washington. 

Weaver  considered  newspaper  partners, 
but  after  talking  with  one  major  newspaper 
chain  (she  wouldn’t  disclose  its  identity) 
a  year  and  a  half  ago,  she  said, 

“Frankly,  I  felt  they  just  didn’t  get  it.” 
She  thinks  many  newspapers  are  missing 
the  opportunity  to  “translate  content  into 
customized,  personalized,  and  interactive 
services.”  ■ 

Newspaper  and  TV  combo 
offers  joint  political  chat 

The  recent  agreement  between  ABC 
News  and  The  New  York  Times  to  share  con¬ 
tent  has  spawned  its  first  collaboration  on 
the  Web  in  the  form  of  a  daily  political  chat 
room  that  will  feature  ABC  News  pundits 
and  Times  writers  answering  questions 
posed  over  the  Internet. 

Political  Points,  which  recently  made  its 
debut  at  NYTimes.com,  gives  political 


junkies  and  novices  a  chance  to  offer  insights 
on  the  presidential  primary  season  and  seek 
opinions  from  those  covering  the  2000  cam¬ 
paigns  for  the  two  news  organizations. 

The  service  allows  Net  users  to  log  on  at 
NYTimes.com/politics  each  weekday  at  1 :30 
p.m.  EST.  and  banter  about  campaign  gossip 
and  speculation  with  the  likes  of  ABC 
News  correspondent  Linda  Douglass 
or  Times  political  writer  Frank  Bruni. 

“You  can  see  the  Times  reporters 
whose  bylines  you  read  on  the  cam¬ 
paign  trail  along  with  their  ABC 
counterparts.”  a  Times  announcement 
stated,  “giving  you  the  inside  report 
on  what  has  happened  early  in  the 
campaign  day.” 

Political  Points  also  gives  bio¬ 
graphical  sketches  of  each  candidate, 
news  on  the  primary  season,  a  sched¬ 
ule  of  all  primaries,  caucuses,  and 
related  debates,  as  well  as  side  stories 
and  information  on  the  campaigns. 

—  Joe  Strupp 


How  Much  lime  Can  You  Afford  To  Wait 
When  Your  Press  Isn’t  Running? 


At  Dauphin  Graphic  Machines,  Inc.  we  know 
deadlines  mean  in  this  business.  That’s  why 
^wi&^mintain  a  24  hour,  7  days  a  week  emergency 
service  hot  line  -  and  we  guarantee  to  call  you 
;  back  within  1  hour. 

M’s  field  staff  of  trained  professionals  are  ready 
;o  ^yhen  you  need  them  most  -  right  away,  no  waiting. 
And  we’ll  get  you  back  in  print  as  fast  as  possible. 


•N  When  you  want  the  leader  in  emergency  service  and 
for  Goss  Community^''*  and  Urbanite^''’*  presses,  you 
ingle  width  specialist  -  Dauphin  Graphic  Machines. 


The  Single  Vi^idth 
■  p 


A  Pamarco  Technologies,  Inc.  CcsdPAh# 
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Dauphin  Graphic  Machines,  Inc. 
800-346-6119  •  717-362-3243 
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Are  You  Losing  ReadersP 


Most  newspaper  websites  don’t  provide  breaking  news.  Websites 
like  CNN.com  and  ABCNews.com  happily  provide  it  to  your  readers 
They're  getting  the  traffic, The  readers  and  the  revenue. 

Don’t  wait  for  anyone  else  to  give  your  readers  the  news, Nando 
Media  can  deliver  24-hour  news  and  sports  content  in  awfully 
customizable,  continually  updated  service  designed  to  keep  local 
readers  local. 


This  content  is  not  a  co-brand  or  revenue  share.  It's  look  and  feel 
are  fully  controlled  by  the  customer,  as  are  the  advertising 
opportunities. 

Stop  losing  local'  readers  to  national 
websites.  Get  the  traffic,  the  readers 
and  the  revenue.  Put'bur  content  to 
work  on  your  website. 

For  more  information,  call  Nando  Media 
at  919.836.5700  or  send  ema-il  to 
sales@nandomedia.com 


www.nahdomedta.com 


.mediainfo.cQm 


A  consumerist’s  Technocopia 
of  the  most  current  gizmos 

BETWIXT  AND  BETWEEN  ‘ROBOT  DOGS’  AND  ‘NETWORKED  TOASTERS’  BY  CHARLES  BOWEN 


If) 
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WEB-ENABLED  CIRCULATION  FULFILLMENT 


search  facility  —  more's  the  pity!  —  but 
when  you’re  looking  for  ideas  for  high-tech 
stories  and  columns,  there  is  rich  browsing 
awaiting  you  here. 

For  instance,  suppose  you're  assigned  to 
come  up  with  story  ideas  for  a  “Life"  section 
package  on  new  kitchen  time-savers.  Click 
the  introductory  screen’s  “Gadgets/Appli¬ 
ances’’  link  in  the  “Your  Home”  section  to 
reach  original  reports  and  reviews  on  topics 
as  diverse  as  ice-cream  makers  and  superhot 
ovens.  Want  something  a  little  more  George 
Jetsonish?  Click  the  “Explorations”  link 
under  “Your  Future”  and  browse  through  arti¬ 
cles  with  titles  such  as.  “Will  Your  Kids  Live 
in  a  Floating  City?”  and  “The  Skycar  Gets 
Ready  for  Takeoff.” 

Also,  don’t  miss  the  site’s  practical  tips, 
great  background  for  your  gadget-related  how¬ 
to  stories.  For  example,  clicking  on  the  "Home 
Theater”  link  in  the  “Your  Play”  section  pro-  projects  such  as  connecting  a  PC  to  a  stereo, 
duces  a  collection  of  articles  that  include  those  Other  considerations  for  using  Techno- 
on  wiring  tips,  suggested  tools,  and  related  copia  in  your  reporting  and  editing: 


IYou  can  sign  up  for  a  biweekly  e-mail 
newsletter  to  bring  even  more  consumer 
technology  news  to  your  online  mailbox. 
To  do  that,  click  the  “Join  Our 
Mailing  List”  link  on  the  introductory 
page.  You’ll  be  prompted  for  an  e- 
mail  address  as  well  as  your  name, 
mailing  address,  and  your  affiliations 
and  interests. 

2  Here’s  a  nice  touch.  Unlike  most 
Web  sites,  Technocopia  carries 
letters  from  its  readers/viewers, 
much  like  a  newspaper  or  magazine. 

To  read  the  latest,  click  the  “Reader 
Letters”  link  on  the  top  screen  of  the 
site,  then  select  from  a  collection  of 
headlined  letters. 

3  For  background  on  Technocopia 
itself,  look  into  its  “Media  Kit”  link 
on  the  introductory  page.  Besides  the 
resulting  overview,  subsequent  links 
are  provided  to  press  releases  and 
recent  news  coverage  of  the  site.  ■ 


Want  something  a 
little  more  George 
Jetsonish?  Click 
the  ‘Explorations’ 
link  under  ‘Your 
Future’  and  browse 
through  articles 
such  as,  ‘Will 
Your  Kids  Live 
in  a  Floating  City?’ 


quick!  what  do  you  think  or 
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Owen  E.  Landon  Jr.  expands  realm 
to  Spanish-language  newspapers 


REP  FIRM  CEO  WAS  PROMPTED  BY  AUTOMAKERS’  CRYSTAL  BALL  BY  JOE  NICHOLSON 


Enlace  is  Landon’s  newest  Spanish-language  paper. 


cies.  can  also  be  narrow-minded. 
While  general-market  ad  agencies 
are  receptive  to  pitches  for 
Spanish-language  publications,  it 
is  common  for  executives  at 
Hispanic  agencies  to  focus  entire¬ 
ly  on  TV  and  tell  Little,  “You're 
wasting  your  time.  We  don't  do 
newsprint." 

To  break  the  ice.  Little  became 
the  only  executive  from  a  news¬ 
paper  rep  firm  to  join  the  Associ¬ 
ation  of  Hispanic  Ad  Agencies. 

Recalling  events  that  led  to 
setting  up  the  Hispanic  Market¬ 
place,  Little  said  he  discovered 
when  he  was  arranging  a 
Landon  seminar  in  Detroit  two 
years  ago  that  all  of  the  big 
automakers  employed  diversi¬ 
ty  marketing  managers. 

"That  was  the  first  time  1 
became  aware  of  the  national 
potential  of  the  Hispanic 
market,"  said  Little.  “We  sud- 


With  a  stable  of 

English-language 
newspapers  that  al¬ 
ready  encompasses 
nearly  two-thirds  of 
the  nation's  dailies,  Owen  E.  Landon  Jr.'s 
Landon  Media  Group  Inc.  has  been  sign¬ 
ing  up  Spanish-language  publications, 
most  recently  San  Diego's  Enlace,  which 
means  “Link." 

The  New  York-based  national  ad  rep  firm 
last  month  picked  up  Enlace,  a  14-month- 
old  tabloid  published  by  The  San  Diego 
Union-Trihiine.  as  part  of  an  agreement  to 
represent  the  Union-Trihiine. 

Chairman  and  CEO  Landon.  whose  firm 
represents  950  dailies,  said  he  is  chasing 
Spanish-language  papers  and  the  expanding 
Latino  market  because  he  recognizes  it  is  cru¬ 
cial  to  be  “looking  down  the  road  and  antici¬ 
pating  what  is  going  to  happen." 

What  has  already  happened  is  a  U.S. 
Hispanic  population  of  31  million,  equal  to 
the  population  of  Canada,  that  spends  $458 
billion  a  year,  more  buying  power  than  in  any 
Spanish-speaking  Latin  American  country. 

“Too  many  of  us  have  been  steeped  for  too 
long  in  the  traditional  representation  of  news¬ 
papers."  said  Landon.  a  veteran  of  more  than 
40  years  in  the  newspaper  rep  business. 

Landon  credits  his  sons.  Owen  E.  Ill  and 
Mark,  who  serve  as  executive  vice  presidents, 
with  helping  keep  him  at  the  crest  of 
whaf  s  happening  marketmgwise. 

Two  years  ago.  Landon  set  up  an 
Hispanic  Marketplace  division,  locat¬ 
ed  near  Miami;  the  firm  promoted  the 
new  unit  as  the  only  specialized  oper¬ 
ation  for  Spanish-language  papers  at 
a  general  market  rep  firm.  Clients 
include  La  Opinion,  a  Los  Angeles 
daily;  La  Fuente.  a  Dallas  weekly;  El 
Econdinico.  a  Los  Angeles  weekly; 
Rio  Grande  Valley  Newspaper  Net¬ 
work  dailies  in  Brownsville.  Har¬ 
lingen,  and  McAllen,  Texas;  and  La 
Zona  del  Oro  dailies  in  seven  com- 
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munities  of  south  Texas  and  New  Mexico. 

A  specialized  New  York-based  rep  firm. 
American  Minorities  Media,  focuses  exclusive¬ 
ly  on  specialized  markets,  including  African- 
American.  Asian-American,  Hispanic,  military, 
college,  and  senior-oriented  papers. 

Roland  Little,  the  bilingual  director  of 
Landon's  Hispanic  Marketplace,  said  success 
depends  on  breaking  through  the  traditional 
neglect  of  most  American  newspapers  and  rep 
firms  for  Spanish-language  publications  and 
the  Latino  market. 

“Most  newspaper  publishers  are  Anglos. 
They  have  been  born  and  raised  in  times  when 
the  emphasis  was  on  an  Anglo  audience,  and 
their  concentration  and  history  lends  itself  to 
maintaining  an  Anglo  focus,"  said  Little,  a 
Cleveland-born  Yankee  who  once  worked  as  a 
bilingual  air  traffic  controller  in  Spain. 

Little  observed  that  Latinos,  particularly 
those  who  work  at  Hispanic  advertising  agen¬ 


denly  could  see  there  was  a 
degree  of  sophistication  in  market  planning 
that  was  absent  as  recently  as  a  few  years  ago." 

Little  learned  that  many  big  advertisers  had 
become  convinced  that  growing  market  share 
required  them  to  focus  on  fast-expanding  niche 
markets,  such  as  the  Hispanic  community. 

When  Landon  learned  that  the  big 
automakers  were  drooling  over  the  Hispanic 
market,  he  sensed  opportunity  at  hand.  He 
was  even  more  struck  when  he  was  told  the 
automakers  had  already  hired  their  own 
diversity  marketing  managers:  “It  kind  of  put 
a  stamp  on  it  from  our  point  of  view.  It  basi¬ 
cally  said.  'This  is  not  a  passing  fancy  here.'" 
Landon  laughed,  adding,  “It's  real  world,  and 
we  all  better  get  in  the  buggy  and  recognize  it 
and  try  to  take  advantage.  ...  Those  people 
don't  spend  money  recklessly." 

Landon  moved  quickly.  Within  a  month. 
Little  was  told  the  south  Florida  office  was 
being  converted  into  the  Hispanic  Market- 
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Fax;  (212)  536-8800 
Phone:1-888-825-9149 


ASTROLOGY 


Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http;//www.tlme-data.com 
Time  Data  Syndicate  (800)  322-5101 


AUTOMOTIVE 


WE  LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (21 2)  254-0890 
Fax  (212)  254-7646 


COLUMNS  AVAILABLE 


ANTIQUE  TALK 

The  Calvin  &  Hobbes  of  antique  columns 
www.antiquetalk.com 
(203)  263-2899 


ENTERTAINMENT 


"Hollywood  Behind  the  Scenes" 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS” 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lleberman  (609)  514-1400 


HUMOR 


“OFF  THE  TOP  OF  MY  HEAD” 

Columnist  Joe  Crawford.  Follow  Joe's 
imaginative  and  humorous  look  at  life. 
All  tales  guaranteed  true.  Just  slightly 
exaggerated. :  - )  Free,  powerful 
reader  participation  puzzle  also 
available.  Samples/rates/references 
(61 8)  462-401 7  crawfordjo@aol.com 


DIVERSIONS 
Comic  short  stories 
(700  words-weekly) 

Unique,  entertaining.  Check  samples: 
www.isyndicate.com/directory/ 
partners/all/markgraf.html 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)  222-6994.  www.slightlyoff.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941 . 

(914)  692-4572,  Fax  (914)  692-831 1 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


LOOKING  FOR  MERGER 

Eight-year-old  award  winning, 
unique  monthly  newspaper  looking 
for  merger  with  larger  publication  to 
expand  and  tap  affluent,  ever-growing 
ethnic  niche  market.  Very  profitable. 

Golden  opportunity  for  growth. 
jaychen@ricochet.net 


NEWSPAPER  APPRAISERS 


2000  CUSTOM  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
NY  (516)  379-2797,  Tampa,  FL 
(727)  786-5930,  Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
wvvw.mediamergers.com 


NEWSPAPER  BROKERS 

780  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast  ! 

(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129. 
Clearwater  Beach.  FL  34630 

No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW1.3th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #1 1 .  Montclair.  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Communit) 
Newspapers 

Check  our  ke/ere>icc.\ 

(214)265-9300 

Rickenbacher  Media 

(r41  Dr.,  Dallas.  TX  ~=>21=: 

WWW  rit  kenbacht-rnicdia  com 


» 

Ted  Rickenbacher 


MEDIA  AMERICA  BROKERS 
Lenox  Towers.  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne.  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

PHILLIPS  PROPERTIES.  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Service 
www.bolitho.com 


(580)  421-9600 


NEWSPAPERS  FOR  SALE 

Bargain  Priced  Opportunity 
SOUTH  CAROLINA: 

Rapid  growth  area,  shopper  with  great 
past,  great  future,  owner  retiring. 
Mayo  Communications  813-971-2061 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger.  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833, 

(512)  476-3950 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 


FOUR  MIDWEST  NEWSPAPERS 
Estimated  S500K  gross  in  2000. 

High  profit.  Send  replies  to 
Box  01173,  Editor  &  Publisher 
1 51 5  Broadway.  1 2th  FI.  NY,  NY  1 0036 


NORTHERN  CALIFORNIA: 

•  NEW  LISTING!  TWO  WEEKLIES- 
Legally  adjudicated,  in  strong  growth 
area,  99  gross  S610K.  Absentee 
owner  CF  S64K.  Price.  $750,000. 

•  BUSINESS  MAGAZINE-Monthly,  high 
demographic  market.  '99  absentee 
owner  CF  S162K.  Opportunity  to 
grow.  Price:  $1 .2  million. 

•  TWO  WEEKLIES-One  staff,  99  gross 
$490K.  Near  ocean.  Price:  $575,000. 

•  6-NAMEPLATE  GROUP  SUBURBAN 
PUBS-4  newspapers:  (3  semi¬ 
monthly,  1  monthly),  plus  2  monthly 
reg.  spcity.  pubs.  M  gross  $696K-i-. 
Positive  CF.  Price:  $500,000 

•  SMALL  WEEKLY-No.  mountain  area. 
99  gross  $79K.  Price:  $1 00,000 

CENTRAL  CALIFORNIA: 

•  MULTI-DAY  NEWSPAPER-With 
press.  Fiscal  year  '99  gross  over 
$1M.  Includes  real  property.  Near 
ocean.  Price:  $2.5  million. 

•  COMING:  Central  CA.  Valley  weekly 
with  press  &  RE.  Super  property! 

Mel  Hodell,  Broker 

Contact  Gregg  K.  Knowles. 

Exclusive  Agent 

(909)  626-6440.  Fax  (909)  624-8852 

www.media-broker.com 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To  . . . 
wvvw.mediamergers.com 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners.  Bank.  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals 
est.  1923 


We  have  sold 
thousands  of 
publishing  companies 
since  1923 


Please  call  us  to  discuss  your 


options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main.  Suite  402. 
Bozeman.  MT  59715 
jcribbSimt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East. 
Buffalo,  WY,  82834 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  34105 
tokis@mindspring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


www.mediainfo.com 
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NEWSPAPERS  FOR  SALE 


LISTING  OF  THE  MONTH: 

Four  Kansas  County  Seat  weeklies. 

Can  be  purchased  as 
a  group  or  separated. 

Motivate  seiiers  in  stabie  markets. 

Small  Daily  in  Upper  Midwest 

No  Competition  within  60  miles! 
Priced  at  1 .5X  gross. 

Four  Missouri  weeklies 
In  high  growth  markets,  priced  to  sell. 

Plus,  many  other  weeklies  &  bi-weeklies 
Call  or  write  for  a  listing  newsletter! 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 

RO.  BOX  2001 ,  BRANSON ,  MO  6561 5 
(417)  336-3457 

OR  E-MAIL:  BROKERED1@AOL.COM 


NORTHWEST  RURAL  WEEKLY 
Newspaper  and  shopper.  Solid 
agricultural  community.  $400,000 
Fournier  Media  509-786-4470 


WESTERN  WEEKLY 
Ideal  for  first-time  buyer. 
Contact  Dennis  Herrick  at 
Skogman  Commercial  319-363-8286 


NEWSPAPERS  WANTED 


AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers. 
Confidentiality  maintained.  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
PO.  Box  1691 ,  Cincinnati,  OH  45201 


AMERICAN  PUBLISHING  COMPANY 

is  actively  seeking  to  purchase 
dailies,  weeklies,  shoppers 
and  niche  publications. 

For  a  confidential  discussion  call ... 
Kenneth  Cope,  Exec.  Vice-Pres. 

(41 7)  850-8544  or  (41 7)  451  -9545 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner/operator  of 
approximately  300  publications,  includ¬ 
ing  64  daily  newspapers.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 
tial.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


PUBLICATIONS  FOR  SALE 


ESTABLISHED  MONTHLY 
HORSE  MAGAZINE 
Very  profitable.  Could  be  run  from 
your  home.  Reasonable.  Write  to 
Box  01181,  Editor  &  Publisher 
1515  Broadway.  12th  FI,  NY,  NY  10036 


TEN  YEAR-OLD  MONTHLY 
Plus  seasonal  guides  in  Top 
Growth  Market,  Saratoga.  NY. 
Mr.  Czarnecki,  (518)  587-3659 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


CLASSIFIED  SYSTEM 

Only  3  years  old.  System  comes  com¬ 
plete  with  all  software  and  hardware, 
which  includes  set  up  for  8  work  sta¬ 
tions.  Ron  Waite  (330)  821  -1 200  or 
rwaite@dixcom.com 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 

MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 

LARGE  GROUP  OF  1992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


PRESSES 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


FOR  SALE  BY  OWNER 
WEB  PRINTING  EQUIPMENT 

•  9  Harris  V-22  Units  (22  3/4“  Cut  Qff. 
60s  Models) 

•  3  JF-1  Harris  Folders  (with  Quarter 
Folder) 

•  2  EC  Martain  Splicers 

•  Miscellaneous  Roll  Stands,  Motors, 
Gluer,  3  Partial  Units. 

Please  Call  Keith  Gower 
(713)  941  -4845  (281 )  992-9242 


PRESSES 


METRQ,  URBANITE.  COMMUNITY. 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(815)  648-461 1.  Fax  (815)  648-2856 


URGENT! 

Searching  for  a  6-  to  8-  unit  1 000 
series  Urbanite  press  or  add-on  units 
Inter-Continental  Graphics  Inc. 

Call  941 -561 -6401  Fax  941 -561 -6402 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


WANTED  TO  BUY 


BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call :  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


I  ADVERTISING  SERVICES 


Post- ii^ l^ote.  Advertising  by 

NoteAdsfom 

NoteAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads 

•  Proven  lo  enhance  readership  and  response 
of  your  print  media  advertising 

•  Authonzed  distributor  of  3M. 

1-877-668-3231  Po*l4t 

www.notead8.com  Noim 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS.  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1-888-343-0470  X  106 
www.circulationservices.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  SaverA^erification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


38  YT-ARS  NEWSPAPER  * 
EXPERIENCE 


.Metro  News  Ser\  ice,  Inc. 
Nationwide  TEI.E.\URKET1.\G 
Horace  Southward 
(87-r)  550-1515 
Eric  Southward 
wwAr.metro-news.com 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


PRQ  STARTS 

THE  TELEMARKETING  PRQS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


RESOURCES  NOW,  INC. 
Circulation  Training  Programs 
31 7-881  -2642;  ResourcesNow@aol.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELE  DIRECT  MARKETING,  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
“newspaper  telemarketing  experts” 


TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

Phone  (303)  791-3301 
http:/, 'www.fakebrains.com 


CONSULTANTS 


EMPLOYMENT  SERVICES 


LOOKING  FOR  A  NEW  JOB? 

Circulation  Placement  can  help. 
We  have  30  years  experience  in  the 
newspaper  industry.  Our  contacts 
and  network  are  nationwide.  Send 
your  resume  and  cover  letter  to: 
circplace@juno.com  or  mail  to: 
Circulation  Placement,  PO.  Box 
465642,  Lawrenceville,  GA  30042 
No  fee  or  charges.  Confidential 


NEWSPAPER  CONSULTANTS 


CRADICK  &  MINIE.  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 


HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
E-mail  BHS17News@aol.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


E5<^'S  Class  ^'ed 

the  newspaper 
^industry’s  meeting = 
place. 

888.825.9149 


CONSULTANTS 


,  A  MORE  NATURAL  WAY.com 


•  Vision 

•  Strategy 

•  Coaching 


•  Performance  Management 

•  Leadership  Development 

•  Customized  Seminars 


http:/ /  www.amorenaturalway.com 


HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  MICHIGAN 
DEPARTMENT  OF 
COMMUNICATION  STUDIES 
Howard  R.  Marsh 

Visiting  Professorship  in  Journalism 

The  Department  of  Communication 
Studies  at  the  University  of  Michigan 
seeks  nominations  and  applications 
for  the  Howard  R.  Marsh  Visiting  Pro¬ 
fessorship  in  Journalism.  The  Howard 
R.  Marsh  Endowment  provides  funds 
for  a  one-semester  or  one-year  visit 
from  either  a  distinguished  academic 
scholar  who  studies  journalism  and 
news  media  or  an  eminent  pro¬ 
fessional  journalist.  The  individual 
selected  for  this  appointment  will  con¬ 
tribute  to  the  education  of  students  in 
the  Department  and  College  who  are 
studying  long-range  factors  affecting 
the  ability  of  the  news  media  to 
perform  their  functions  in  a  democratic 
society. 

The  Marsh  Visiting  Professor  will  teach 
two  courses  per  term,  engage  in  addi¬ 
tional  dialogue  with  students  and  fac¬ 
ulty,  pursue  current  professional  or 
scholarly  interests,  and  contribute  to 
the  direction  of  the  Howard  R.  Marsh 
Center  for  the  Study  of  Journalistic 
Performance.  The  Center,  located  in 
the  Department  of  Communication 
Studies,  supports  scholarly  research 
on  democratic  functions  of  the  news 
media. 

Nominations  and  applications  for  the 
Howard  R.  Marsh  Visiting  Professor¬ 
ship  should  be  directed  to: 

Marsh  Professor  Search 
Department  of  Communication  Studies 
2020  Frieze  Building 
The  University  of  Michigan 
Ann  Arbor,  Ml  48109-1285 
Questions  should  be  sent  to: 
marsh.professor@umich.edu 
Review  of  nominations  and  applica¬ 
tions  for  single-term  or  academic  year 
appointments  that  would  start  in  the 
fall  of  2000  will  begin  immediately  and 
continue  until  the  position  is  filled.  The 
University  of  Michigan  is  an  equal 
opportunity  employer.  Women  and 
minorities  are  encouraged  to  apply. 


ACCOUNTING 


ACADEMIC 


MCMAHON  CENTENNIAL 
PROFESSORSHIP 
IN  JOURNALISM 
UNIVERSITY  OF  OKLAHOMA 

The  H.  H.  Herbert  School  of  Journalism 
and  Mass  Communication,  University  of 
Oklahoma,  Norman,  is  now  accepting 
applications  from  professionals  seeking 
the  opportunity  to  teach  or  journalism  pro¬ 
fessors  seeking  a  change. 

The  McMahon  Centennial  Professorship 
is  a  nine-month  non-tenure  track  faculty 
appointment  beginning  August  16,  2000 
through  May  15,  2001.  Salary,  teaching 
responsibilities  and  support  for  re¬ 
search  and  creative  activity  are  very  com¬ 
petitive. 

To  apply,  applicant  must  (1)  have  subs¬ 
tantial  professional  experience  in  news 
reporting,  writing  and  editing,  with  ex¬ 
perience  in  computer-assisted  report¬ 
ing;  (2)  demonstrated  professionalism 
of  the  highest  standards;  (3)  have  expe¬ 
rience  in  teaching  (newsroom  and/or 
academic);  (4)  a  sincere  desire  to 
teach;  (5)  provide  the  names,  address¬ 
es  and  telephone  numbers  of  three  re¬ 
ferences  in  professional  journalism;  (6) 
and  provide  a  vita/resume  detailing  pro¬ 
fessional  and/or  academic  experience 
in  journalism. 

Screening  of  applications  will  begin 
February  28,  2000.  All  applications  and 
materials  should  be  sent  to: 

Director 

School  of  Journalism  and 
Mass  Communication 
University  of  Oklahoma 
Norman,  OK  7301 9 

The  University  of  Oklahoma  is  an  Equal 
Opportunity/ Affirmative  Action  Employer 
Women  and  minorities  are  especially 
encouraged  to  apply.  OU  has  a  policy 
of  being  responsive  to  the  needs  of 
dual-career  couples. 

"1  [hi  lught  if  1  Cl  Hikl  [Xirachutc  ht-himl  enemy 
lines  in  a  way  and  ji  )in  (he  k  lumalistic  pn  ifes- 
sion,  that  1  could  lx.-gin  to  let  my  (X.ts|Xx  tive 
alxKit  [xilitks  scx'p  in  and  maitie  influence 
the  presenuitkin  of  jiolitks." 

-Jotin  F  Kennok  Jr.  Fitaor.Cioiji’. 


ACCOUNTING 


COMMUNITY  NEWSPAPER  HOLDINGS,  INC., 


located  in  Birmingham,  Alabama  is  seeking  candidates  for  the  position  of 
Internal  Audit  Manager.  Applicants  for  this  position  must  have  a  Bachelor's 
degree  in  accounting;  5  to  7  years  of  audit  experience,  some  of  which  must  be 
in  the  newspaper  industry.  This  position  also  requires  strong  supervisory  skills 
and  intermediate  to  advanced  Excel  spreadsheet  and  general  computer  skills. 
CPA  certification  is  a  plus. 

The  Internal  Audit  Manager  directs  the  internal  audit  function  for  cnhi.  This 
entails  supervising  an  internal  audit  staff  of  three  and  coordinating  internal  audits 
for  over  200  newspaper  properties.  Responsibilities  include  audit  planning  and 
execution,  preparation  of  the  resulting  internal  audit  reports  and  monitoring  com¬ 
pliance  with  audit  recommendations.  The  Internal  Audit  Manager  also  assists 
the  company's  external  auditors  with  their  annual  audit. 

This  is  an  excellent  career  opportunity  to  join  a  dynamic  and  growing  company. 
Cnhi  offers  a  competitive  compensation  and  benefits  package  that  includes 
health,  dental,  life,  long-term  disability  insurance  and  a  401 K  plan.  Qualified 
applicants  should  forward  a  resume  and  cover  letter  to: 

Lynn  O.  Pearson,  Sr.  Vice-President  and  Controller,  cnhi, 

_ 3500  Colonnade  Parkway,  Suite  600,  Birmingham,  AL,  35243 _ 
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HELP  WANTED 


ACCOUNTING 


BUSINESS/FINANCIAL  MANAGER 
Accounting  or  finance  degree  with 
strong  newspaper  operations  back¬ 
ground  preferred.  Responsibilities  in¬ 
clude  financial  oversight  and  reporting, 
billing,  collections,  personnel  adminis¬ 
tration,  payroll,  taxes  Inventories,  etc. 
This  position  will  assist  the  Publisher 
and  General  Manager  with  the  opera¬ 
tion  of  the  enterprise,  with  controls, 
management  systems.  HR  and  busi¬ 
ness  plans.  We  are  looking  for  a  solid 
contributor  to  the  success  of  our  man¬ 
agement  team.  Most  of  all,  we  want  an 
entrepreneurial,  results-oriented  finan¬ 
cial  specialist  who  can  help  organize, 
plan,  track  and  help  move  our  newspa¬ 
per  fonward.  Competitive  compensation 
and  benefit  package  in  one  of  Amer¬ 
ica's  most  livable  cities.  Please  send 
cover  letter,  resume  and  compensation 
history  to:  Kirk  Parkinson,  publisher: 

The  Daily  Herald 
RO.  Box  71 7,  Provo,  UT  84603 


ADMINISTRATIVE 


PUBLISHER 

Lee  Enterprises,  Inc.  www.lee.net 
NYSE:LEE  a  publicly  traded  publish¬ 
ing,  broadcast  and  online  media  com¬ 
pany,  seeks  an  innovative,  dynamic, 
revenue  generating  leader  to  join  one  of 
our  21  dally  newspapers.  The  Southern 
Illinoisan  www.southernillinoisan.com  as 
the  Publisher.  The  Southern  Illinoisan 
(daily  circ.  26,310.  Sunday  circ.  34,320) 
is  based  in  Carbondale,  III.,  home  of 
Southern  Illinois  University,  and  serves  a 
wide  geographic  region,  encompassing 
nine  main  counties  and  several  other 
peripheral  counties.  Copies  of  the 
newspaper  can  be  found  in  93  southern 
Illinois  communities.  As  Publisher,  you 
will  have  overall  responsibility  for  the 
advertising,  circulation,  editorial,  produc¬ 
tion  and  business  de-  partments,  along 
with  the  responsibility  of  motivating,  lead¬ 
ing  and  developing  a  talented  employee 
group.  Requirements  include  2+  years 
as  a  successful  Publisher  of  a  similar 
sized  daily  newspaper  or,  4+  years  as  a 
successful  Publisher,  General  Manager, 
or  comparable  position,  within  a  smaller 
newspaper  or  pub-  lication.  A  BS./BA 
degree  in  business,  journalism,  or 
related  field  is  required.  The  Publisher 
position  offers  a  competitive  salary, 
performance  bonus  and  excellent  bene¬ 
fits  package.  If  you  are  interested  in 
pursuing  this  outstanding  career 
opportunity,  please  send,  fax  or  email  a 
cover  letter  and  resume  to: 

Lee  Enterprises,  Inc, 

21 5  N.  Main  Street 
Davenport,  lA  52801 
Attn:  Publisher 
The  Southern  Illinoisan 
Fax:  (319)  323-9609 
Email:  andrew  wall@lee.net 


Classined  .4dvertisers; 

If  you  don't  see  a  category  that  fits  your  nteis. 
plta.se  call  us  at 
888-8dS-9l49 


ADMINISTRATIVE 


PUBLISHER 

We  re  on  the  hunt  for  a  Publisher  to 
oversee  all  operations  of  Seattle 
Weekly,  the  Premier  alternative  news¬ 
weekly  of  the  Pacific  Northwest.  Our 
ideal  candidate  is  a  powerful  leader 
and  a  strategic  thinker  with  at  least  five 
years  in  a  senior  management  posi¬ 
tion,  a  proven  track  record  of  success 
meeting  revenue  goals  and  company 
objectives,  and  possesses  excellent 
financial,  communication  and  public 
relations  skills.  Experience  as  a  leader 
for  a  newspaper  or  magazine  is  pre¬ 
ferred. 

We  offer  relocation  assistance,  great 
benefits  and  a  non-corporate,  dynamic 
environment 

If  you’re  interested  in  this  exciting 
opportunity,  send  resume  and  salary 
requirements  to  H/R: 

671 5  Sunset.  Los  Angles,  CA  90028 
E-mail  LFoland@laweekly.com 
Fax  (323)  993-3684 

PUBLISHER: 

Incredible  adventure  for  entrepreneurs. 
Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet,  is  looking  for 
additional  leaders  to  build  teams  at 
start-up  California  daily  newspapers. 
Hands-on  experience  required:  sales, 
news,  distribution,  and  leadership.  Com¬ 
petitive  compensation  plus  stock 
options  tor  aggressive  leaders.  Not  for 
the  faint-hearted:  strong,  entrepreneur¬ 
ial  work  ethic  required!  E-mail  resume: 
arnold@berkeleydailyplanet.com 
Fax;  (510)  841-5695 


ADVERTISING 


ADMINISTRATIVE 


WORK  WHERE  OTHERS  COME  TO  PLAY! 
New  England  Newspapers,  Inc.,  a 
regional  division  of  MediaNews  Group, 
Inc.,  has  several  challenging  openings 
in  general,  advertising  sales,  internet 
sales,  financial  and  circulation  man¬ 
agement.  We  operate  daily  and  weekly 
newspapers  in  Western  Massachusetts 
and  Southern  Vermont.  Candidates 
must  possess  a  resume  loaded  with 
success  in  their  career  field,  managing 
people,  preparing  new  strategies  and 
implementing  aggressive  plans.  We  are 
looking  for  exceptional  performers. 
Salary,  benefits  and  bonuses  will  fit  the 
position  and  the  candidate.  Reply  to 
CEO,  New  England  Newspapers,  Inc. 
PO.  Box  1171.  Pittsfield,  MA  01 202  or 
E-mail  to  Amick@berkshireeagle.com 

THE  MAYNARD  INSTITUTE  SEEKS 
a  Director  of  Programs.  Duties  include 
develop  curriculum  for  management 
and  editing  training  with  diversity 
emphasis,  recruit  faculty,  enroll  partici¬ 
pants.  evaluations,  budgeting  and 
overall  management.  Need  back¬ 
ground  in  journalism,  staff  supervision 
and  journalism  training,  strong  com¬ 
munication  skills,  experience  working 
with  different  levels  in  news  organiza¬ 
tions,  and  cross-media  experience. 
Extensive  travel.  Salary  and  benefits 
competitive.  Send  letter  of  application, 
resume  and  3  references  to  Executive 
Search,  Maynard  Institute  for  Journal¬ 
ism  Education,  1211  Preservation  Park 
Way.  Oakland.  CA  9461 2. 

www.maynardije.org 


ADVERTISING 


ADVERTISING 


ADVERTISING  SALES  DIRECTOR 
TVData,  the  leading  supplier  of  TV  enter¬ 
tainment  information  worldwide,  is  look¬ 
ing  for  an  energetic,  creative,  and  expe¬ 
rienced  leader  to  manage  its  team  of  ad 
sales  consultants.  This  person  will  be 
responsible  for  developing  and  manag¬ 
ing  a  fast  growing  staff  of  professional 
consultants  that  provide  advertising 
sales  consulting  services  to  newspaper 
customers. 

Qualified  candidates  will  have  a  mini¬ 
mum  of  5  years  of  sales  management 
experience;  the  ability  to  energize  a 
sales  team;  strong  leadership  skills:  and 
be  highly  motivated.  A  successful  track 
record  of  managing  and  developing  peo¬ 
ple  is  essential.  Sena  resume  to: 

Human  Resources 
TVData 

333  Glen  Street,  Glens  Falls,  NY  12801 
Or  E-mail;  hr@tvdata.com 


ADVERTISING  MANAGEMENT 
Our  recent  expansion  in  several  of  the 
country's  top  growth  areas  has  cre¬ 
ated  the  need  for  several  key  positions 
among  our  daily  newspaper  opera¬ 
tions,  shoppers  and  niche  publica¬ 
tions.  Positions  include  ad  director, 
classified  manager  and  major  ac¬ 
counts  sales.  Terrific  opportunity  forex- 
ceptional  producers  and  managers  to 
grow  with  our  dynamic,  growth-orient¬ 
ed  company.  Send  resume  and  tell  us 
why  you  should  be  considered  for  one 
of  our  leadership  positions. 

Box  01 1 77,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY.  NY  10036 


ADVERTISING 
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Valassis  Communications  has  it. 

If  you  are  a  self-motivated,  creative  sales  person  with 
proven  marketing  &  sales  success  in  the  newspaper 
industry,  we  want  to  talk  to  you. 


VCI  is  partnering  with  the  newspaper  industry  to 
successnilly  increase  their  local  market  share.  Your 
experience  could  be  key  in  expanding  this  opportunity. 

We  offer  a  competitive  salary  +  commission,  bonuses, 
and  benefits  including; 

▼  401(k)  T  Profit  Sharing  ▼  Stock  Purchase 

Send  resumes  with  reference  #  CK-0212-EP  to: 


r\i\LASSIS 

^COMMUNICATIONS.  INC. 


Valassis  Communications,  Inc. 
19975  Victor  Parkway 
Livonia,  MI  48152 
Email*  recruiter4@valassis.com 
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ADVERTISING 


ADVERTISING  SALES 
REPRESENTATIVES 


Community  Newspaper  Company, 
Eastern  Massachusetts'  major 
source  of  local  news  and  com¬ 
merce,  is  seeking  talented  sales  pro¬ 
fessionals.  We  publish  more  than 
100  daily  and  weekly  newspapers 
and  an  award  winning  website 
www.townonline.com  Opportunities 
exist  in  our  North,  South  and 
Metrowest  locations. 

Territories  are  open  across  Eastern 
MA  for  aggressive  sales  pro¬ 
fessionals  who  have  a  1-2  year  pro¬ 
ven  track  record  of  meeting  and 
exceeding  goals.  The  ability  to 
initiate  and  close  sales  while  pros¬ 
pecting  and  developing  strong  busi¬ 
ness  relationships  is  essential. 

We  offer  a  competitive  compensa¬ 
tion  and  benefits  package.  CNC  Is 
an  Equal  Opportunity  Employer. 
Interested  candidates  should  fax 
resumes  to: 


David  Smolski  at:  508-626-3885 
Or  E-mail  dsmolsk@cnc.com 


EXCEPTIONAL 

and  immediate  career  and  income 
opportunity  to  be  advertising  director 
of  growing  family-owned  publishing 
company.  Your  sales  leadership  capa¬ 
bility  will  be  needed  to  effectively  com¬ 
bine  daily  and  weekly  joint  sales 
activities.  Classified  advertising  and 
systems  knowledge  are  strong  posi¬ 
tives.  Your  experience  must  show  con¬ 
tinued  record  of  success.  Potential 
incentives  will  drive  your  remuneration 
well  past  some  larger  circulation 
dailies.  Excellent  benefits  and  working 
conditions.  Located  in  delightful,  smaller 
Northeast  recreational  community  near 
competitive  metropolitan  area. 
References.  Send  resume  today  to: 

Hare  Associates,  Inc. 

62  Black  Walnut  Drive,  Rochester,  NY  14615 
Or  fax  to  (71 6)  621 -41 97 


MAJOR  ACCOUNTS  SALES  MANAGER 
Lead  a  team  of  talented  sales  pro¬ 
fessionals  and  thrive  in  a  dynamic 
environment  at  California's  fastest  grow¬ 
ing  major  newspaper.  The  Sacramento 
Bee.  a  division  of  McClatchy  newspa¬ 
pers.  If  you  possess  great  leadership 
ability,  have  strong  customer  rela¬ 
tionships,  keen  analytical  skills,  deliver 
compelling  presentations  and  have  the 
ability  to  grow  with  our  company,  this 
could  be  a  lifetime  opportunity  for  you. 
The  Sacramento  Bee  is  located  in 
Northern  California  in  a  beautiful  area 
that  offers  city  or  country  living,  close  pro¬ 
ximity  to  San  Francisco  and  Lake 
Tahoe,  short  commutes,  and  affordable 
housing.  We  also  offer  a  competitive 
salary  and  an  excellent  benefits 
package,  including  fitness  center,  child 
care  center,  and  401  (k)  plan.  Rush  your 
resume  (91 6)  321  -1 984,  or  mail  to: 

The  Sacramento  Bee 
Human  Resources 

PC.  Box  1 5779,  Sacramento,  CA  95852 


ADVERTISING 


ADVERTISING  DIRECTOR 
Aggressive,  can-do  leader  with  well- 
developed  advertising  management 
and  organizational  experience.  We 
want  an  enthusiastic  innovator  with  the 
ideas,  abilities  and  execution  skills  to 
capitalize  on  a  tremendous  growth 
opportunity  in  one  of  the  fastest  grow¬ 
ing  markets  in  the  country.  The  ele¬ 
ments  are  in  place  for  big  success.  If 
this  challenge  inspires  you,  and  you 
want  to  live  in  one  of  America's  most 
livable  cities,  please  send  cover  letter 
and  resume  to  Al  Manzi,  general  man¬ 
ager,  The  Daily  Herald: 

RO.  Box  71 7,  Provo,  Utah  84603 
Orfax  (801)  344-2982 
Or  E-mail  amanzi@heraldextra.com 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIRECTOR 
Connecticut  7-day  newspaper  with 
weekly  newspaper  and  shopper  group 
is  seeking  an  experienced  ad  director 
to  lead  advertising  operations. 

The  ideal  candidate  will  possess 
strong  sales  and  interpersonal  skills, 
and  must  be  willing  to  lead  by  example 
to  achieve  and  surpass  goals. 
Competitive  salary,  incentive  and  com¬ 
prehensive  benefits  package  offered. 
Send  cover  letter  and  resume  and 
salary  requirements  to: 

Box  01185,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


AD  DIRECTOR, 'SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIRECTOR 
wanted  for  28K  daily,  30-i-K  Sunday, 
seven  day  paid  in  Alton,  Illinois  in  the 
St.  Louis.  MO  area.  I  need  a  sales  pro¬ 
fessional  that  can  lead  a  staff  of  20  in  a 
competitive  metro  market.  Creativity 
and  people  skills  a  must.  If  you  un¬ 
derstand  rates,  organization  and  moti¬ 
vation,  we  need  to  talk.  Send  resume 
and  salary  history  to: 

James  Shrader,  Publisher 
THE TELEGRAPH 
PO.  Box  278 
Alton,  IL  62002 


NEWS 

makes  the  difference. 


ADVERTISING 


Sales  &  Marketing  Opportunities 


USA  WEEKEND,  a  division  of  Gannett  Co.,  Inc., 
is  the  nation's  fastest  growing  newspaper  magazine 
with  44  million  readers  and  several  career-building 
positions  available: 

DIRECTOR  OF  CONSUMER 
DIRECT  ADVERTISING 

New  York  City 

If  you  are  an  experienced,  proactive  sales 
manager  who  can  motivate  a  staff,  put  your  talent 
to  work  here.  You  will  meet  with  existing  clients  to 
build  on  our  success  and  develop  new  business  with 
direct  response  advertisers.  Our  fast-paced  weekly 
requires  good  strategic  and  people  skills.  You  will 
need  a  bachelor's  degree;  5  years’  experience  in 
direct  response  magazine  advertising;  knowledge 
of  merchandising;  and  good  presentation  skills. 

ACCOUNT  EXECUTIVES 

New  York  City,  Los  Angeles,  Chicago 

Join  a  sales  team  that  thrives  on  year-over-year 
success.  You'll  position  national  advertisers  to 
reach  one  of  the  largest  and  most  responsive 
audiences  available.  You  will  work  with  team 
support  to  identify  new  clients,  make  presentations, 
and  network  to  produce  new  revenues.  These 
positions  call  for  self-starters  with  a  bachelor's 
degree.  4  years’  ad  sales  experience  in  media; 
an  ability  to  use  market  research;  plus  strong 
writing  and  presentation  skills. 

MARKETING  DIRECTOR 

New  York  City 

An  experienced  magazine  marketing  pro  will 
work  across  departments  to  increase  ad  sales  and 
circulation  plus  develop  this  exciting  brand  read  by 
millions  of  GenXers  and  Baby  Boomers.  Develop  PR, 
national  ad  campaigns,  and  marketing/promotion 
programs.  Ideally,  you  will  be  a  proven  strategic 
thinker  who  can  write  powerfully  and  inspire 
creativity  from  staff.  A  bachelor’s  degree,  8  years 
in  advertising/marketing,  solid  presentation  skills, 
and  Microsoft  Office  proficiency  are  required. 


SENIOR  COPYWRITER 

New  York  City 

If  you  are  a  creative  and  strong  writer,  we’ll 
rely  on  you  to  create  a  consistent  ’'voice”  in 
marketing  materials  directed  to  advertisers  and 
newspaper  clients  nationwide.  Collaborate  with 
Marketing.  Editorial,  and  Creative  Services  teams 
to  tell  our  powerful  story.  You’ll  need  a  college 
degree.  3  years'  copywriting  in  media  sales,  quick 
turnaround,  and  proficiency  in  Microsoft  Office. 
We  use  QuarkXPress. 

RESEARCH  ANALYSTS 

Senior  &  Staff/New  York  City 

Use  your  strategic  skills  to  help  our  sales  team 
succeed  in  a  competitive  environment.  You  will 
analyze  syndicated  research,  including  MRI; 
provide  media  and  marketing  reports,  and 
collaborate  with  Advertising  and  Marketing.  It’s 
fast-paced  -  so  working  quickly  and  accurately 
is  key.  We  require  a  bachelor *s  degree;  2  years’ 
research  publishing  experience;  proficiency  in 
Microsoft  Office,  IMS/Telmar,  and  the  Internet; 
plus  ability  to  relay  complex  information  in  a 
clear,  compelling  way. 

We  offer:  very  competitive  compensation 
and  excellent  benefits  packages.  We  value 
diversity  in  our  workforce  and  encourage 
those  of  diverse  backgrounds  to  apply.  For 
strictly  confidential  consideration,  fax  your 
resume,  indicating  position  of  interest,  to: 
Human  Resources  Dept.-E,  USA  WEEKEND. 

Fax  #.  (703)  558  3928 


MAGAZINE 
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ADVERTISING 


ADVERTISING  DIRECTOR 
Antelope  Valley  is  the  place  to  be  in 
2000!  We  are  looking  for  an  experi¬ 
enced,  community  minded,  advertising 
professional  with  exception  people 
skills  to  lead  our  talented  advertising 
staff.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in 
this  fast  growing  southern  California 
market;  if  you  are  interested  in  working 
for  an  organization  where  your  contri¬ 
butions  will  be  recognized  and 
rewarded;  if  you  are  able  to  inspire 
teamwork  and  cooperation  among  the 
advertising  sales  staff  and  with  the 
other  departments  of  the  newspaper, 
than  send  us  a  resume  and  cover  letter 
that  demonstrates  your  sales  and 
marketing  skills  and  your  passion  for 
excellence.  Generous  salary  package 
in  the  mid  90's  includes  excellent 
benefits.  We  are  the  Antelope  Valley 
Press,  a  family  owned,  mid  size,  award 
winning,  community  daily  serving  the 
rapidly  growing  communities  of  the 
Antelope  Valley  including  Palmdale 
and  Lancaster,  California.  Send  your 
application  materials  to; 

Cherie  Bryant 
Vice  President. 

Marketing  and  Advertising 
The  Antelope  Valley  Press 
RO.  Box  4050 
Palmdale,  CA  93590-4050 


CLASSIFIED  ADVERTISING  DIRECTOR 
Progressive  Pennsylvania  newspaper  is 
currently  recruiting  for  a  Classified 
Advertising  Director.  This  is  an  excep¬ 
tional  opportunity  to  join  a  growing  and 
dynamic  organization  in  a  revitalized 
region  that  ranks  as  one  of  the  country's 
top  20  metro  markets.  We  are  seeking 
an  ambitious,  self-motivated  candidate 
that  displays  strong  leadership  and 
communication  skills  as  well  as  an 
extensive  knowledge  of  classified 
marketing.  Vision  to  develop  and  imple¬ 
ment  marketing  pians  to  grow  revenue 
and  market  share  is  essential.  The  ideal 
candidate  will  also  lead  and  develop 
already  talented  sales  management  and 
sales  staff. 

If  you  are  looking  to  advance  your 
career  with  an  expanding  organization 
that  will  also  allow  for  future  career 
opportunities,  our  growing  network  of 
newspapers  is  looking  for  talented 
executives  like  you  that  will  help  us 
reshape  newspaper  and  online  potential 
for  the  future.  We  are  setting  new 
records  and  need  bright,  innovative 
thinkers. 

We  offer  a  competitive  salary, 
aggressive  open-ended  MBO  program 
and  complete  benefits  package,  which 
includes  matching  401  (k)  program. 
Please  send  resume  and  salary  require¬ 
ments  to; 

Box  01174.  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI.  NY,  NY  1 0036 


Please  contact  ns  for  ; 
contact  rates,  display  ad  copy  s|x;cifications 
and  procedures 

- 888.82S,9 1 49 - 


C6  EDITOR  &  PUBLISHER 


ADVERTISING 


MAJOR  ACCOUNTS 

Cycle  California!  Magazine  is  looking  for 
independent  sales  professionals  to 
develop  major  accounts.  We  are  the 
largest  regional  bicycle  magazine  in  the 
country.  Competitive  commission,  pro¬ 
tected  territories.  Proven  track  record 
required.  Contacts  in  the  bicycle  indus¬ 
try  a  plus.  Letter  and  resume  to; 

Bob  Mack,  Cycle  California!  Magazine 
PO.  Box  1 89,  Mountain  View,  CA  94042 
Fax  (650)  968-9030 


ASSISTANT  RETAIL  MANAGER 
The  Sarasota  Herald-Tribune,  a  New 
York  Times  Newspaper,  is  seeking  a 
hands  on  manager  with  strong  leader¬ 
ship  and  entrepreneurial  skills  to  lead, 
motivate  and  train  the  advertising  staff. 
Previous  management,  budgeting  and 
training  experience  required.  Majors 
Accounts  experience  a  plus.  EOE/Drug 
Free  workplace.  Resume  to; 

Retail  Advertising  Manager 
801  S,  Tamiami  Trail  Sarasota.  FL  34236 


CIRCULATION 


CIRCULATION  MANAGER 
The  Herald-Mail  Company,  Maryland's 
best  mid-sized  paper,  has  an  immediate 
opening  for  a  Circulation  Manager. 

This  exempt  position,  which  reports 
directly  to  the  Circulation  Director,  is 
responsible  for  overseeing  the  day-to- 
day  operations  of  a  25-person  depart¬ 
ment. 

The  successful  candidate  will  assist  in 
developing  and  implementing  programs 
that  will  grow  circulation,  manage  timeli¬ 
ness  of  reports,  interface  with  other 
departments  and  keep  the  Circulation 
Director  informed.  Prior  newspaper 
circulation  experience  is  required. 
Excellent  salary  and  benefit  package. 
Interested  candidates  should  send 
resume,  thorough  cover  letter  and  salary 
requirements  to: 

Personnel  Director 
The  Herald-Mail  Company 
1 00  Summit  Avenue 
Hagerstown,  MD  21 740 


CIRCULATION  MANAGER 
The  Lima  News,  a  mid-market  (35,800 
D,  44,000  S)  Ohio  daily  is  seeking  an 
experienced,  hands-on  Circulation 
Manager.  This  individual  will  be 
responsible  for  maintaining  and  super¬ 
vising  the  home  delivery  operation  of 
The  Lima  News  and  working  in  concert 
with  other  circulation  and  operations 
managers  to  ensure  timely  and 
accurate  delivery  of  the  daily  product. 
A  qualified  applicant  for  this  key  man¬ 
agement  position  will  have  a  solid 
background  in  motivating  an  estab¬ 
lished  work  force  of  district  managers 
in  a  changing  work  environment.  A 
strong  commitment  to  achieving  cus¬ 
tomer  service  goals  and  circulation 
growth  is  required.  Home  delivery  ex¬ 
perience  and  knowledge  of  circulation 
computer  systems  preferred.  Send  re¬ 
sume,  cover  letter  and  salary  require¬ 
ments  by  February  29,  2000,  to: 

The  Lima  News,  Circulation  Director 

RO.  Box  690,  Lima  OH  45802  EOE 

FEBRUARY  14,  2000 


CIRCULATION 


CIRCULATION  DIRECTOR: 

Small  afternoon  daily.  5800  circulation, 
seeks  promotion  oriented,  hands  on 
manager  to  oversee  all  aspects  of 
department.  We  offer  all  the  tools  to 
succeed,  including  quality  paper,  gen¬ 
erous  budget  and  growing  circulation. 
Quality  of  life  is  excellent  in  this  univer¬ 
sity  town  located  in  the  beautiful 
Pacific  Northwest.  Perfect  opportunity 
for  up  and  comer,  or  D  M  with  desire 
to  run  own  show.  Send  resume,  ref¬ 
erences  and  salary  requirements  to; 

Bill  Kunerth,  Dally  Record  401  N.  Main  St 
Ellensburg,  WA.  98926 
Or  E-mail  to  bkunerth@kvnews.com 


CIRCULATION  DIRECTOR:  The  Daily 
Local  News.  West  Chester.  PA  (34,000 
circulation).  This  is  a  hands-on  job  that 
requires  creativity,  strong  sales  and 
marketing  skills  and  substantial  experi¬ 
ence.  The  Daily  Local  News  covers 
Chester  County,  an  affluent  suburb  of 
Philadelphia  with  an  average  household 
income  of  over  $96,000.  Excellent  com¬ 
pensation  package  and  great  opportu¬ 
nities  for  advancement.  Send  resume  to: 

Publisher,  Daily  Local  News 
250  North  Bradford  Ave. 

West  Chester,  PA  1 9382 
Or  fax  (610)  430-6953 


CIRCULATION  MANAGER 
ANALYSIS  &  PLANNING 


The  Arizona  Republic,  Phoenix  Ari¬ 
zona's  leading  information  com¬ 
pany,  is  looking  for  an  Analysis  & 
Planning  Manager.  This  position  is 
part  of  the  Circulation  core  man¬ 
agement  team  reporting  to  the 
circulation  director.  The  successful 
candidate  will  have  statistical, 
budgetary,  ABC  reporting,  and 
information/support  systems  expe¬ 
rience.  A  positive  attitude,  a  de¬ 
monstrated  ability  to  achieve  re¬ 
sults,  and  a  desire  to  be  a  part  of  a 
cutting  edge  information  company 
are  a  must.  Candidates  should  have 
strong  relationship  building,  motiva¬ 
tional  and  management  experience. 
Additionally,  candidates  must  have 
the  ability  to  coordinate  multi¬ 
faceted  efforts  and  analyze/compile 
data,  as  well  as  proven  oral  and  writ¬ 
ten  communication  skills. 

The  Arizona  Republic  is  offering  a 
VERY  competitive  salary  and  incen¬ 
tive  plan,  including  a  401  (k)  plan 
and  potential  stock  options.  In  addi¬ 
tion,  an  excellent  health  and  benefit 
plan  is  included.  Please  send  a  let¬ 
ter,  resume  and  salary  history  and 
requirements  to: 

Chris  Christian 
Circulation  Director 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 
Fax  (602)  444-8241 
E-mail  chris.christian@pni.com 


The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a  drug- 
free  workplace 


_ CIRCULATION _ 

SALES  &  MARKETING 
REPRESENTATIVE 

Publishers  Circulation  Fulfillment,  Inc, 
a  national  company  providing  a  wide 
array  of  circulation  services,  has  open¬ 
ings  for  circulation  sales  and  market¬ 
ing  representatives  to  oversee  The 
New  York  Times  Single  Copy  Sales  in 
the  GA/TN/AL  territory  and  the  West 
side  of  Florida.  The  selected  candi¬ 
dates  will  need  to  reside  in  the  Atlanta 
and  Tampa  areas.  Candidates  must  be 
sales  driven  and  possess  excellent  writ¬ 
ten,  verbal  communication  and  pres¬ 
entation  skills.  Knowledge  of  the 
newspaper  industry  is  a  plus. 

To  excel  in  our  fast  paced  environ¬ 
ment,  the  candidates  should  be  self¬ 
starters  and  have  the  ability  to  analyze 
markets  and  to  create  and  execute 
sales  plans  to  drive  new  business. 
They  must  also  possess  the  ability  to 
handle  multiple  projects,  meet  dead¬ 
lines,  have  excellent  computer,  organi¬ 
zational  and  customer  service  skills. 
This  position  requires  interaction  with 
local  newspapers  and  independent 
newspaper  wholesalers.  In  addition, 
sales  initiatives  would  include  devel¬ 
opment  of  college  and  educational 
sales  programs,  chain  store  promo¬ 
tions,  and  retail  merchandising.  Two  to 
four  years  of  direct  selling  experience 
required. 

College  degree  is  preferred.  Excellent 
salary  plus  company  car  and  bonus 
plan.  Send  cover  letter  and  resume  to: 

RC.F.  Inc.  RO.  Box  920160 
Norcross,  GA  30010 


ASSISTANT  CIRCULATION  DIRECTOR 
The  Record,  a  northern  California 
70,000  Daily  Sunday  newspaper  is 
looking  for  an  experienced  results 
oriented  circulator  to  join  our  team. 
Candidates  should  have  strong  sales 
and  marketing  background  with  the 
ability  to  energize  and  lead  a  team  of 
professionals.  We  offer  competitive 
salary,  bonus,  benefits  and  the  opport¬ 
unity  for  future  growth  potential.  Send 
your  resume  with  a  cover  letter  and 
salary  requirements  to: 

Sandi  Larranaga 
The  Record 
530  East  Market  Street 
PO.  Box  900 
Stockton,  CA  95201 


CIRCULATION  MANAGER 
Lead  the  circulation  department  at  one 
of  the  fastest-growing  papers  in  the 
country.  The  Journal  covers  the  three- 
county  Eastern  Panhandle  of  West  Vir¬ 
ginia,  a  market  booming  with  com¬ 
muters  who  travel  into  nearby  Wash¬ 
ington,  DC.  fourth-quarter  circulation  is 
up  more  than  7  percent.  We  re  part  of 
The  Ogden  Newspapers  Inc.,  a  group 
of  36  dailies.  We  offer  tremendous 
opportunities  for  advancement,  and  a 
full  benefits  package,  including  401  (k). 
Send  resume,  salary  history,  refer¬ 
ences  and  a  cover  letter  explaining 
your  successes  to: 

Tom  Lee,  publisher.  The  Journal 
PO.  Box  807,  Martinsburg,  WV  25402 

www.mediainfo.com 
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HELP  WANTED 


CIRCULATION 


SALES  AND  MARKETING 
MANAGER 


We  have  an  exciting  opportunity  in 
the  Circulation  Department  of  Com¬ 
munity  Newspaper  Company.  This 
position  is  responsible  for  managing 
all  aspects  of  consumer  marketing 
and  positioning  our  newspapers 
within  each  community  to  ensure 
circulation  growth.  We  are  looking 
for  an  individual  who  can  play  a  vital 
role  in  driving  our  circulation  efforts. 
This  position  will  supervise  our  out¬ 
bound  telemarketing  sales  opera¬ 
tions,  retention  team  and  customer 
service  operations.  Development 
and  execution  of  sales  contests: 
manage  the  coordination  of  promo¬ 
tion  efforts  for  circulation  drives, 
including  direct  mail  campaigns, 
start-ups.  TMC  programs;  manage 
promotional  efforts  in  the  com¬ 
munities  including  presentations, 
sales  events;  and  serve  as  a  liaison 
in  telemarketing  campaign  with  our 
field  operations.  Requirements  - 
Three  to  five  years  of  circulation  or 
consumer  marketing  experience. 
Sales  and/or  direct  marketing  expe¬ 
rience  helpful,  but  not  necessary. 
Excellent  communication,  planning 
and  project  skills. 

We  offer  a  competitive  salary  and 
benefits  package.  Send  resume  and 
cover  letter  to: 


Human  Resources  Manager 
Community  Newspaper  Company 
33  New  York  Avenue 
Framingham,  MA01701 
or  fox  508-626-3885 
Community  Newspaper  Company 
-  is  an  Equal  Opportunity  Employer 


CIRCULATION  MANAGER 
The  Herald-Coaster  (7.800-circulation 
afternoon  community  newspaper)  lo¬ 
cated  30  miles  SW  of  Houston  is  seek¬ 
ing  a  hands-on,  energetic  Circulation 
Manager.  Candidates  should  have  pre¬ 
vious  newspaper  circulation  experience, 
a  proven  track  record,  be  sales  oriented, 
and  desire  to  take  the  next  step. 

If  you  are  looking  for  a  career  and  like  a 
challenge  you  may  be  just  the  right 
person.  We  offer  a  competitive  salary, 
bonus  plan,  401  (k),  profit  sharing, 
health  and  dental  insurance  package. 
Salary  commensurate  with  experience. 
Please  submit  a  cover  letter  and 
resume  with  salary  requirements  by 
Mail,  Fax,  or  E-mail  to: 

Steve  Fristoe 

Vice  President-Circulation 

Hartman  Newspapers,  Inc. 

PO.  Box  1390 

Rosenberg,  TX  77471 -1390 
Fax  (281)  342-6968 
E-mail:  sfristoe@herald-coaster,com 


CIRCULATION 


CUSTOMER  SALES  MANAGER 
Bring  your  sales  management  experi¬ 
ence  to  a  great  company  with  proven 
and  trusted  products  and  services. 
The  Seattle  Times  Company,  publisher 
of  The  Seattle  Times  and  representing 
the  Seattle  Post-Intelligencer,  is 
searching  for  a  dynamic  leader  to 
oversee  the  direct  sales  activities  in 
our  Circulation  Consumer  Marketing 
Division.  The  Customer  Sales  Man¬ 
ager  is  charged  with  charting  the 
course  for  the  development  of  all  sub¬ 
scriber  acquisition  programs  for  2 
metropolitan  daily  newspapers  serving 
over  1  million  readers.  In  addition  to 
overseeing  the  day-to-day  direct  sales 
operation,  you  will  participate  in  the 
long-range  strategic  planning  process 
to  grow  circulation  in  one  of  America's 
fastest-growing  metropolitan  areas. 
The  successful  applicant  will  have  a  pro¬ 
ven  track  record  in  developing  and 
motivating  sales  staffs,  establishing 
and  achieving  sales  goals  and 
supervising  direct  sales  managers. 
Strong  consideration  given  to  appli¬ 
cants  with  prior  experience  in 
telemarketing  call  center  and  con¬ 
sumer-direct  sales  environments.  Min¬ 
imum  requirements  include  3-i-  years 
direct  sales  management  experience. 
Preferred  applicants  will  have  relevant 
experience  in  newspapers,  publishing, 
packaged  consumer  goods,  wireless 
services  or  cable  TV  sales.  4  Year  col¬ 
lege  degree  required.  Business  and 
Marketing  disciplines  preferred. 
Attractive  compensation  and  benefits 
package  includes  401  (k),  up  to  4 
weeks  paid  vacation,  plus  holidays  - 
and  full  medical/dental  package. 
Please  indicate  job:  99-328AD-EP/RB 
on  your  resume  and  send  to: 

The  Seattle  Times.  Employment-328/RB 
PO.  Box  70.  Seattle.  WA  981 1 1 
Orfax  (206)  515-5560 

CIRCULATION  ZONE  MANAGER 
The  Des  Moines  Register,  a  Gannett 
company,  is  seeking  an  experienced 
Zone  Manager.  Responsiblities  in¬ 
clude  the  ability  to  achieve  volume 
goals  for  home  delivery  and  single 
copy.  Management  and  development 
of  district  managers  and  independent 
carriers  towards  sales  strategies  and 
tactics. 

Candidate  must  possess  sales  skills, 
fundamental  accounting  skills,  man¬ 
agement  concepts  with  excellent  writ¬ 
ten  and  oral  communication  skills  and 
computer  skills.  Strong  customer  ser¬ 
vice  commitment. 

Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume  includ¬ 
ing  salary  history  to; 

Human  Resources 
The  Des  Moines  Register 

71 5  Locust  Street 
Des  Moines.  lA  50309 
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CIRCULATION 


CIRCULATICN  DIRECTCR 
A  seven-day  newspaper  under  30,000 
circulation  in  a  southeastern  Massa¬ 
chusetts  community  is  seeking  a 
results-oriented  professional  to  manage 
its  circulation  department.  The  ideal 
candidate  is  a  self-starter  with  the 
ability  to  manage  a  union  staff,  provide 
strict  controls  over  accounts  receiva¬ 
ble,  diversify  subscription  and  single 
copy  sales  programs  and  continue  to 
improve  high  standards  of  service. 
Oualified  candidates  are  experienced 
managers  ready  to  lead  their  own 
department  and  seek  to  be  challenged 
to  their  full  potential.  We  provide  an 
exceptional  starting  salary  and  benefits 
package  with  unlimited  growth  poten¬ 
tial.  Reply  in  confidence  to: 

Box  01188,  Editor  &  Publisher 
1 51 5  Broadway.  1 2th  FI.  NY.  NY  1 0036.  EOE 

CIRCULATION  MANAGER 
Due  to  a  recent  promotion  within  the 
corporation  we  are  looking  to  fill  the 
number  two  position.  The  Daily  Times 
is  located  in  Delaware  County  in  sub¬ 
urban  Philadelphia.  This  position  is 
responsible  for  home  delivery,  NIE, 
customer  service,  outside  sales  and  a 
variety  of  administrative  functions.  The 
ideal  candidate  has  well  rounded 
circulation  background  including  sales 
and  marketing.  Union  experience  is 
helpful  but  not  mandatory.  We  offer  a 
competitive  salary,  including  incentives 
and  benefits  plus  excellent  potential 
for  advancement  within  the  company. 
Please  send  resume,  including  salary 
requirements  and  availability  to: 

Mike  Murray.  Circulation  Director 

The  Delaware  County  Daily  Times 
500  Mildred  Avenue,  Primes.  PA  19018 

COMMUNICATIONS 

COMMUNICATIONS.  Associate  Director 
for  the  Baltimore-Washington  area  of 
United  Methodist  Church  with  focus  on 
stewardship  and  benevolence  interpreta¬ 
tion.  Must  know  and  love  the  United  Meth 
odist  Church.  Strong  journalism  and  edit¬ 
ing  skills;  team  work.  Clergy  or  laity. 
Resumes,  five  writing  samples  to: 

Dean  Snyder 

Baltimore-Washington  Conference 
9720  Patuxent  Woods  Drive,  Suite  100 
Columbia,  MD  21 046  by  March  15 


ASPEN  DAILY  NEWS  is  seeking  general 
assignment  reporter.  $21K-$26K  based 
on  experience.  Possible  housing  avail¬ 
able.  Looking  for  hungry  reporter  to 
work  with  small,  scrappy  staff  working 
under  motto,  "If  you  don't  want  it 
printed,  don't  let  it  happen.”  Send 
resume:  Rick  Carroll,  Aspen  Daily  News: 

51 7  E.  Hopkins.  Aspen,  CO  81 61 1 
Fax  (970)  920-21 18. 

E-mail  rcarroll@aspeninfo.com 

DYNAMIC  EDITORIAL  DIRECTOR 
wanted.  Rapidly  growing  Internet 
company.  See  our  ad  at: 

www.immunesupport.com/jobs 


www.mediainfo.com 


EDITOR  &  PUBLISHER  FEBRUARY  14.  2000 


ASSISTANT  CITY  EDITOR 
The  San  Francisco  Chronicle  is  look¬ 
ing  for  an  assistant  city  editor  to  work 
with  a  team  of  talented  reporters.  Can¬ 
didates  must  have  demonstrated  suc¬ 
cess  and  experience  as  a  supervisor 
and  an  assignment  editor,  including 
assignment  and  direction  of  direct 
daily  news  coverage  and  projects. 
Excellent  leadership  skills  are  essen¬ 
tial.  Reporting  experience  is  a  plus.  At 
least  five  years  of  experience  at  a  daily 
metropolitan  newspaper  is  preferred. 
The  full-time  job  is  available  immedi¬ 
ately.  Interested  applicants  who  meet 
requirements  should  send  a  cover  let¬ 
ter,  resume  and  work  samples*  to: 

Leslie  Guevarra 

director  of  editorial  hiring  and  development 
San  Francisco  Chronicle 

901  Mission  St.  San  Francisco.  CA94103 
‘Before  and  after  editing  clips  are 
helpful.  Applications  should  be 
postmarked  by  February  7. 2000. 

(Applications  in  hard  copy  are  preferred.) 

For  more  information  go  to: 
vwvw.  sfgate.com/chronicle/jobs/ 

COPY  EDITOR 

The  Journal  Star,  a  Copley  newspaper 
in  the  scenic  and  affordable  Illinois 
River  Valley,  needs  a  talented, 
ambitious  copy  editor  who  who  knows 
how  to  balance  the  demands  of  pagina¬ 
tion  with  the  craft  of  making  stories  bet¬ 
ter.  The  right  person  will  edit  news 
copy,  design  and  paginate  deadline 
pages,  and  may  work  on  some  feature 
presentation  pages.  Pagination  and 
Mac  skills  are  required.  Daily  desk 
experience  and  proven  design  skills  are 
preferred,  but  will  consider  an  excep¬ 
tional  recent  grad.  The  Journal  Star 
offers  excellent  pay  and  a  full  benefits 
package,  including  401  (k)  company- 
match  stock  plan,  as  well  as  multiple 
health,  dental  and  vision  insurance  cho¬ 
ices.  Send  resume  and  clips  to: 

Kelly  VanLaningham,  news  editor/night 
systems  manager.  Journal  Star 
1  News  Plaza.  Peoria,  IL61643 


ASSISTANT  MANAGING  EDITOR 
The  Lexington  (KY)  Herald-Leader,  a 
Knight  Ridder  newspaper  (120.000  dai¬ 
ly/155,000  Sunday)  seeks  an  AME  to 
oversee  newsroom  operations  Monday 
through  Friday  nights.  Strong  editing 
skills,  news  judgment  and  leadership 
ability  are  required.  The  ideal  candi¬ 
date  is  an  experienced  editor  who  will 
be  a  creative  force  in  the  newsroom, 
making  each  day's  paper  the  best  it 
can  be.  Visual  journalism  skills  a  plus. 
AME  would  supervise  news  and  copy 
desks  and  possibly  other  departments 
depending  on  skills  and  experience. 
Good  salary  and  benefits.  The  Herald- 
Leader  staff  has  a  passion  for  great 
journalism,  having  won  most  major 
awards,  including  two  Pulitzers. 
Named  one  of  SND's  "world's  best 
designed  newspapers”  last  year. 

Contact  Tom  Eblen.  managing  editor. 

Lexington  Herald-Leader, 

100  Midland  Avenue.  Lexington.  KY  40508 
E-mail  teblen@herald-leader.com 
EOE  M/F 
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ASSISTANT  METRO  EDITOR: 

The  Gainesville  Sun,  a  60,000  circula¬ 
tion  New  York  Times  regional  daily, 
needs  and  accomplished  journalist  to 
steer  daily  news  coverage  in  a  vibrant 
college  town.  We  re  looking  for  a  high- 
r.p.m.  news  nut  who  can  toughen  up 
our  cops,  courts  and  government  sto¬ 
ries.  you'll  work  Tuesday-Saturday. 
11:30-8,  firm  The  ideal  candidate  has 
experience  in  breaking  news,  features 
and  investigations.  We  re  an  ambitious 
paper  that  strives  for  fine  writing  and 
eye-popping  visuals,  so  humor  and 
creativity  are  a  must.  Mai!  letter, 
resume  and  work  samples  to: 

Matt  Reed,  metro  editor,  2700  SW  1 3th 
Street,  Gainesville,  FL  32608. 
E-mail  reedm@gvillesun.com 


THE  SCRANTON  TIMES  &  TRIBUNE 
has  openings  for  our  nightside  opera¬ 
tion.  We  seek  a  candidate  with  2  years 
of  management  experience  at  a  daily 
for  our  city  desk  and  a  copy  editor  with 
at  least  2  years  experience  who  is  profi¬ 
cient  at  page  design  and  pagination. 
Fax  your  resume  and  letter  today  to: 

M.  E.  Bob  Burke  at  (570)  348-9135 
Or  E-mail  us  at: 
rburke@timesshamrock.com 


ASSOCIATE  EDITOR,  HR  News.  The 
Society  for  Human  Resource  Manage¬ 
ment,  a  fast-paced  professional  associa¬ 
tion,  seeks  an  associate  editor  for  its 
award-winning  monthly  newspaper,  HR 
News.  Responsibilities  include  reporting 
government,  business  and  association 
news;  designing  newspaper  pages  and 
editing  copy.  Knowledge  of  workplace 
issues  highly  desirable.  Some  travel  and 
overtime  required.  Send  resume,  work 
samples  and  salary  history  to: 

SHRM,  Attn  HRmW/HRN 
1800  Duke  St.,  Alexandria,  VA22314 
Or  E-mail:  jobs@shrm.org  EOE 


COPY  EDITOR 

The  Missoulian,  a  33,000  circulation 
daily  in  western  Montana,  seeks  a  tal¬ 
ented  copy  editor/designer.  We  have 
been  an  SND  winner  the  past  2  years. 
A  Lee  Enterprises  newspaper,  we  offer 
excellent  benefits  and  competitive  sal¬ 
aries.  Experience  is  important  but  tal¬ 
ent  and  creativity  matter  most.  Miss¬ 
oula,  a  university  comunity,  is  in  one  of 
the  country's  most  beautful  areas. 
Closing  date  is  2-25-00.  Send  resume 
and  clips  to: 

Bobbi  Englestad,  human  resources  director 
500  S.  Higgins  Ave,  Missoula,  MT  59801 


EDITORIAL 


BUSINESS  EDITOR: 

Excellent  opportunity  for  an  enterpris¬ 
ing  business  journalist  to  direct  cov¬ 
erage  at  Hawaii's  leading  newspaper 
(105,000  a.m.  daily/189,000  Sunday). 
Our  wondrous  Pacific  location  means 
that  economic  trends  flow  from  both 
East  and  West,  and  we  seek  a  Pacific 
Rim  perspective  in  our  local  coverage. 
Outstanding  opportunities  for  growth 
as  a  manager.  A  Gannett  newspaper, 
we  offer  competitive  salary,  benefits 
and  relocation.  Please  send  a  cover  let¬ 
ter,  resume  and  work  samples  to: 

Managing  Editor  Jim  Kelly 
The  Honolulu  Advertiser 
605  Kapiolani  Blvd.,  Honolulu,  HI  96813 
E-mail  to  jkelly@honolulu.gannett.com 


COPY  EDITOR 

The  Glens  Falls  Post-Star,  on  the  border 
of  the  Adirondack  Park,  needs  someone 
who  knows  the  language,  can  write  a 
punchy  head,  and  can  create  strong 
designs  for  our  35,000  circ.  award¬ 
winning  daily.  Must  be  a  team  player 
and  self-starter  Must  be  driven  toward 
excellence  and  want  an  excellent  quality 
of  life.  Send  resume,  5  clips  to  Pat  Dowd: 
news  editor  dowd@poststar.com 
Glens  Falls  Post-Star 
Lawrence  &  Cooper  Streets 
Box  2157,  Glens  Falls.  NY  1 2801 


NewTimes 


IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
our  newest  papers  in  St.  Louis,  Cleveland  and 
Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 


BUSINESS  REPORTER 
The  Philadelphia  Business  Journal, 
part  of  the  41 -paper  American  City 
Business  Journal  chain,  has  an  imm¬ 
ediate  opening  for  an  experienced  bus¬ 
iness  reporter  to  cover  the  banking  and 
insurance  industries  in  our  region.  Ideal 
candidate  should  be  well  versed  in  dig¬ 
ging  up  stories  off  SEC  filings,  able  to 
analyze  financial  statements,  and  has  dis¬ 
played  a  proven  capacity  for  enterprise 
reporting.  Solid  pay,  great  benefits. 
Cover  letter,  resume,  clips  to. 

Editor,  Philadelphia  Business  Journal 
400  Market  Street,  Suite  300 
Philadelphia,  PA  19106 


BUSINESS  REPORTER 
The  Island  Packet,  a  daily  on  beautiful 
Hilton  Head  Island  owned  by  The 
McClatchy  Company,  is  seeking  an 
experienced  business  reporter  for  our 
rapidly  growing  market.  We  need  an 
energetic  self-starter  who  will  bring 
depth  and  sophistication  to  coverage 
of  business  and  economic  trends  in 
our  resort  region,  whose  mainstays 
include  tourism  and  land  development. 
Clips  should  demonstrate  an  ability  to 
write  clearly  and  penetratingly.  Send 
cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
E-mail:  fmcaden@islandpacket.com 
Fax:  (843)  706-3070 


CHICAGO  LAWYER,  an  award-winning 
monthly  magazine,  is  seeking  a  staff 
writer  who  is  bored  with  the  village 
board,  fascinated  with  courts  and  legal 
issues,  and  ready  to  handle  complex 
issues  with  skill  and  flair  in  in-depth 
articles.  A  minimum  of  two  years’ 
experience  on  a  daily  or  weekly  pre¬ 
ferred;  interest  in  law/courts  essential. 
Mail  or  fax  cover,  resume  and  clips  to; 

Donna  Gill 

Law  Bulletin  Publishing  Co. 

415  N.  State  Street,  Chicago,  IL  60610 
Fax;  (312)  644-4255 


CITY  EDITOR;  If  you  are  an  experienced 
high-powered,  energetic  editor  who  can 
inspire  maximum  reporter  quantity  and 
quality,  possess  initiative  and  want  to 
put  out  a  top-quality  paper  not  content 
with  simply  meetings  coverage,  come 
join  us  in  beautiful  western  Kentucky 
lake  country.  We  are  a  15,000-pm  6-day 
family  daily.  Contact; 

Taylor  Hayes,  publisher 
Kentucky  New  Era 
PO  Box  729,  Hopkinsville,  KY  42240 


EDITOR  &  PUBLISHER  '  FEBRUARY  14,  2000 
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HELP  WANTED 


EDITORIAL 


REPORTER/PHOTOGRAPHEFI 
Job  in  Europe 

The  Stars  and  Stripes,  a  40,000  circula¬ 
tion  daily  newspaper  serving  the  U  S. 
military  community  in  Europe,  is 
searching  for  a  talented  general  assign¬ 
ment  Reporter/Photographer  to  fill  an 
opening  at  one  of  our  bureau  loca¬ 
tions. 

We  seek  a  productive,  highly  mot¬ 
ivated  reporter  with  an  outstanding  clip 
file  of  both  news  and  depth  reporting. 
The  stories  must  show  strong  writing 
skills  and  attention  to  detail.  Candi¬ 
dates  must  have  at  least  three  years  of 
daily  newspaper  reporting  experience 
or  journalism/related-field  degree.  The 
ability  to  speak  German,  Italian,  Span¬ 
ish  or  another  European  language  is  a 
plus  but  not  required.  Knowledge  of 
word-processing  as  well  as  photogra¬ 
phy  and  communications  programs  is 
also  required.  You  would  use  digital 
cameras  and  laptop  computers  with 
cell  modems  and  candidates  should 
be  fairly  comfortable  with  the  tech¬ 
nology  and  software  to  operate  them. 
Because  we  cover  the  U.S.  military, 
applicants  must  be  willing  and  able  to 
deploy  on  short  notice  to  the  world's 
trouble  spots,  including  Bosnia,  Koso¬ 
vo  and  Africa.  Extensive  travel,  most 
within  Europe,  is  likely.  Knowledge  of 
the  military  is  a  plus  but  not  required. 
The  Stars  and  Stripes  is  a  First  Amend¬ 
ment  newspaper  owned  by  the  Depart¬ 
ment  of  Defense  but  with  strong  safe¬ 
guards  against  command  influence  in 
editorial  operations.  The  newspaper, 
headquartered  in  Dar-  mstadt,  Ger¬ 
many,  is  distributed  in  27  countries 
and  has  remote  printing  operations  in 
England  and  Italy. 

A  renewable  three-year  appointment  is 
accompanied  by  an  attractive  annual 
compensation  package  of  approxi¬ 
mately  $55,000.  This  includes  a  com¬ 
petitive  salary  of  $28,000  to  $35,000, 
dependent  on  experience.  It  also  in¬ 
cludes  a  housing  allowance:  health/iife 
insurance,  retirement  and  401k  benefit 
programs;  moving  expenses  to  include 
shipment  of  one  automobile;  use  of 
military  post  exchange  and  com¬ 
missary  facilities  to  include  full  logis¬ 
tical  support;  and  travel  from  and  to 
the  United  States. 

All  interested  and  qualified  applicants 
may  apply.  Applicants  should  submit  a 
resume  with  references,  story  clips, 
photographic  samples  and  other  perti¬ 
nent  material  to; 

European  Stars  and  Stripes.  NAF 
Personnel,  Unit  29480.  APO  AE  0921 1 
or  E-mail; 

LindaY@mail.estripes.osd.mil 

or  StablerJ@mail.estripes.osd.mil 

orjobs@mail.estripes.osd.mil 
Applications  may  also  be  faxed  to; 
011-49-6155-601421.  though  a  mailed 
copy  must  follow  the  fax.  All  applica¬ 
tions  must  be  received  by  Feb.  26, 
2000.  Please  refer  to  announcement 
#NAF-SS-99-48.  Department  of  Def¬ 
ense  Non-Appropriated  Fund  Instru¬ 
mentalities  are  Equal  Opportunity 
Employers.  Applicants  for  employ¬ 
ment  are  protected  from  reprisal  in 
making  protected  disclosures  (Whistle 
Blower  Protection). 

www.mediainfo.com 


COPY  EDITOR  (TWO  POSITIONS) 
The  San  Francisco  Chronicle  is  look¬ 
ing  for  two  great  sports  copy  editors.  A 
successful  candidate  will  have  ex¬ 
cellent  editing  skills;  a  flair  for  writing 
lively  headlines;  excellent  knowledge 
of  sports  and  the  ability  to  work  effi¬ 
ciently  under  heavy  deadline  pressure. 
Three  years  of  copy  editing  experience 
at  a  major  metropolitan  daily  newspa¬ 
per  is  preferred;  less  experience  might 
be  considered  if  an  applicant’s  port¬ 
folio  is  strong.  The  full-time  jobs 
involve  swing  shifts  and  Sunday  shifts. 
The  positions  are  available  immedi¬ 
ately.  Interested  applicants  who  meet 
requirements  should  send  a  cover  let¬ 
ter,  resume  and  work  samples*  to; 

Leslie  Guevarra 

director  of  editorial  hiring  and  development 
San  Francisco  Chronicle,  901  Mission  St. 

San  Francisco,  CA  94103 
•Before  and  after  editing  samples  are 
helpful.  Applications  should  be 
postmarked  by  February  1 1 , 2000. 

For  more  information  go  to: 
www.sfgate.com/chronicle/jobs 

COPY  EDITOR 

Looking  for  a  rewarding  job  in  a  great 
city  and  time  to  enjoy  the  place  where 
you're  living?  A  national  weekly  busi¬ 
ness  magazine  covering  the  health¬ 
care  industry  seeks  a  seasoned  hand 
for  its  copy  desk  in  Chicago.  The  win¬ 
ning  candidate  will  have  solid  editing 
skills,  a  flair  for  headline  writing,  the 
ability  to  work  under  deadline  pressure 
and  QuarkXPress  proficiency.  Exten¬ 
sive  business  or  healthcare  journalism 
experience  a  plus.  Monday-Friday  day¬ 
time  hours,  solid  salary  and  benefits 
package,  including  profit-sharing  plan. 
Send  letter  and  resume  in  confidence 
to: 

Todd  Scott 

Crain  Communications  Inc. 

740  N.  Rush  Street,  Chicago,  IL  6061 1 
EOE  M/F/V/D  No  phone  calls,  please 

COPY  EDITOR 

New  Hampshire's  largest  newspaper 
seeks  versatile  professional  for  busy 
nightside  copy  desk.  Minimum  qua¬ 
lifications:  2  year’  daily  reporting  and 
daily  copy  desk  experience;  superior 
editing  skills;  the  ability  to  meet 
deadlines;  layout  and  makeup  ability. 
Pagination  and/or  Mac  graphics  skills 
are  especially  welcome.  The  job 
includes  late  work  under  deadline  pre¬ 
ssure.  Send  resume  to; 

Union  Leader  Corporation 
Attn:  Human  Resources  Department 

PO.  Box  9555 

Manchester,  NH  03108-9555 
EOE 

Fax:  (603)  668-8920 

E-mail  ulcorp@grolen.com 

EDITOR: 

Seeking  editor  with  community  journal¬ 
ism  background  to  manage  newsroom 
of  small  daily  in  one  of  the  Pacific 
Northwest's  prime  recreation  areas. 
Send  resume  and  references  to: 

Box  01186,  Editor  &  Publisher 
1515  Broadway,  12th  FI.  NY,  NY  10036 


EDITORS 

ASSISTANT  BUSINESS  EDITOR 
The  Journal  News,  Westchester  Coun¬ 
ty's  best  read  newspaper,  has  an 
opportunity  for  an  Assistant  Business 
Editor  in  the  competitive  business 
market  of  suburban  New  York.  Editing 
experience  preferred;  reporters  with 
strong  clips  showing  skills  in  story¬ 
telling  and  clear  understanding  of  busi¬ 
ness  will  be  considered. 

The  Journal  News,  a  Gannett  News¬ 
paper  offers  competitive  salaries  and 
generous  benefits  incluoing  pension 
and  401  (k)  plans.  We  value  diversity  in 
our  work  force  and  encourage  those  of 
diverse  backgrounds  and  those  who 
share  this  value  to  apply.  The  Journal 
News  maintains  a  safe  drug  free 
workplace  and  pre-employment  drug 
testing  is  required. 

Please  send  a  cover  letter  detailing 
how  you  think  business  news  should 
be  covered,  resume  and  5  examples  of 
your  best  work  to: 

The  Journal  News 
c/o  Frank  Brill 

Deputy  Managing  Editor/Business 
1  Gannet  Drive 
White  Plains,  NY  10604 

Sfgate.com  SEEKS  ELECTRONIC 
NEWS  EDITOR.  Strong  headline/ 
writing  skills,  some  HTML  skill,  knowl¬ 
edge  of  SF  Bay  Area.  Must  be  avail¬ 
able  for  evening/weekend  shifts.  Cover 
letter/resume  to  jobs@sfgate.com 


ASSISTANT  MANAGING  EDITOR/ 
METRO  NEWS 

Award-winning  7-day  a.m.  newspaper 
in  Indiana's  second-largest  city  seeks 
metro  editor  to  lead  talented  and  com¬ 
petitive  metro  staff  in  producing  an 
aggressive  and  thorough  news  report. 
The  right  candidate  thrives  on  a  mix  of 
breaking  news,  issue-oriented  and 
investigative  journalism.  Five  years  of 
management  experience  and  a  desire 
to  teach  and  coach  as  well  as  edit 
required.  We  are  a  locally  owned 
62,000-daily,  134,000-Sunday  news¬ 
paper  in  a  competitive  news  town. 
Send  resume  and  cover  letter  to: 

Sherry  Skufca.  managing  editor 
The  Journal  Gazette 
600  W.  Mam  St. ,  Fori  Wayne.  IN  46802 


EDITOR: 

The  Fremont  (Nebraska)  Tribune,  a  six- 
day  PM  newspaper,  is  searching  for  an 
editor  to  lead  an  aggressive  newsroom 
into  the  new  millennium.  Candidate 
should  have  solid  writing,  editing  and 
pagination  skills,  as  well  as  some  back¬ 
ground  in  budgeting  and  newsroom 
management.  Fremont  is  a  community  of 
24,000  people  within  an  hour  of  Lincoln 
and  Omaha.  Quality  of  life  is  outstanding. 
Persons  interested  should  contact: 

Jim  Holland,  publisher 
135  N.  Main,  Fremont,  NE  68025 
Or  call  (402)  721 -5000 
Visit  our  Web  site  at  fremontneb.com 


drkoop.com 

has  the  following  openings: 

-A-  MEN'rAL  HEALTH  EDITOR:  Will  Ik-  rcsiionsiblc  for  U(xlaiin}>  lontcni 
in  (Ik-  mental  health  ^e^ti(ln  of  clrkoop.eom,  workinst  with  our  mental  health 
sourtes,  anti  t  reating  anti  eontrihuting  eontent  a>  neetletl  The  iileal  eantlitlate  will 
have  M)litl  news  anti  ethieal  iutigemem.  gotnl  journaliMii  skills,  eoptetliting  ex|K'ri- 
enee.  anti  tan  edit,  write  anti  conform  to  .\P  style  .Must  he  familiar  with  mental 
health  issues. 

■A"  CX)PY  EDITOR:  W  ill  he  res|ionsihle  for  achiet  ing  a  consistent  level  of 
t|ualit\  in  terms  of  sttle.  tone,  accuracy.  How  anil  ethits.  You  will  work  with 
tlrkiMip.com  writers  anti  eilitors,  as  well  as  all  tlepartments  on  text  issues.  The  itleal 
eantlitlate  will  have  Id  years  of  ex|XTience  anti  will  he  ahle  to  mentor  our  staff  in 
style  anti  ethics  issues 

A"  PUBLIC  HEALTH  EDITOR:  Will  he  responsible  for  uptlating  the 
insurante  anti  gmernment  news  sections  ilaih  I'he  itleal  eantlitlate  is  a  putilu  health 
watchtlog  with  great  journalistic  exix'rience  anil  a  high  ethical  stantlartls.  Will  also 
work  with  the  tlrkoop.com  Special  .Vhisory  Panel  to  maintain  the  integritt  anil 
creilihilityofalltlrkoop.com  content 

★  SENIOR  GRAPHICS  JOURNALIST:  Will  create  anti  direct  news 
illustrations  from  the  tlrktMip.com  office  in  .\ustin  You  will  meet  ilaily  deadlines  as 
well  as  coorilinate  with  the  ilesign  tiepartment  to  insure  a  consistent  overall  lixik  for 
the  site.  .\  hackgrounil  in  print  anti  hroailcast  graphit  journalism  is  a  must  Yiu  neeil 
to  have  the  ability  to  create  high  tiuality  graphics  for  the  web.  a  strong  interest  in 
news,  a  strong  interest  in  health  anti  meilical  information  anti  gixKl  ilesign  skills. 

■A  NEWS  REPORTER:  Will  report  on  news  as  ilirectetl  from  a  home  base  in 
■Mistin.  rx  You  will  neetl  to  meet  ilaily  deaillines  while  making  the  site  as 
newsworthy  anti  timely  as  |io,ssihle.  'i'ou  shoultl  have  a  strong  interest  in  heath  anti 
metlical  news,  gooil  copyetliting  skills,  excellent  news  juilgement.  a  great  ethical 
barometer  anti  giKxl  project  managenxmt  skills.  Ahilitt  to  write  for  a  web  aiitlience  is 
a  plus. 

Alaility  It)  work  well  iitider  pre.s.sure  and  .sense  of  Iminor  are 
a  niList!  (Candidates  should  .send  resumes  and  c  lips  to: 


EDITOR  &  PUBLISHER  FEBRUARY  1  4,  2000 
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HELP  WANTED 


EDITOR  &  MANAGING  EDITOR 
Simba  Information,  a  Fairfield  County, 
CT-based  unit  of  Primedia  Inc.,  seeks 
two  bright,  motivated  individuals  for 
editor  and  managing  editor  positions 
working  on  business  newsletters  cover¬ 
ing  the  technology,  media  and  educa¬ 
tion  industries.  Candidates  for  the 
editor  position  must  be  self-starters 
who  are  highly  organized,  detail- 
oriented  and  have  2-3  years  of  journal¬ 
ism  experience  (preferably  with  a  news¬ 
paper  or  wire  service).  (Candidates  for 
the  managing  editor  position  must  have 
4-5  years  journalism  experience,  includ¬ 
ing  the  ability  to  cultivate  sources  and 
write  compelling  business  market  analy¬ 
sis  stories;  exceptional  attention  to 
detail;  the  ability  to  multi-task;  and  some 
management  experience.  Experience 
with  MS  Word,  Excel  a  plus  for  both  posi¬ 
tions.  We  offer  a  competitive  salary,  full 
benefits  including  401  (k),  a  pleasant 
work  environment  and  opportunities  for 
career  advancement.  Please  send  cover 
letter,  resume  &  clips  to: 

Fax:  (203)  358-5827 
Simba  Information 
PO.  Box  4234.  Stamford.  CT  06907 
Or  jobs@simbanet.com 
Replies  for  editor  position  to  attn:  SS 
and  replies  for  managing  editor  posi¬ 
tion  to  attn:  LK. 

GRIFFIN  DAILY  NEWS,  a  13,000  daily 
near  Atlanta,  seeks  experienced  news 
reporter.  Signing  bonus  goes  to  can¬ 
didate  who  is  hired  and  survives  proba¬ 
tion.  Send  resume  and  best  clips  to: 

Managing  Editor  Ron  Wayne 
PO.  Drawer  M,  Griffin,  Ga.  30224 


EDITOR  -  The  Clear  Creek  Courant 
seeks  an  experienced  community 
editor.  Clear  Creek  County  is  only  45 
minutes  from  Denver  and  5  of  the  10 
ten  ski  areas  in  the  world. 

Qualified  candidate  will  have  a  degree 
in  journalism  or  similar  field  and  have 
the  ability  to  maximize  news  coverage 
with  a  small  staff  in  a  growing  and 
energetic  county.  Position  requires  top 
editing  and  layout  skills  as  well  as  a 
desire  and  ability  to  handle  a  myriad  of 
reporting  assignments.  Casual  office 
and  friendly  environment. 

Salary  is  commensurate  with  experi¬ 
ence.  Please  apply  by  E-mail,  fax.  or 
mail  with  salary  history  and  resume  to: 

Craig  McMullin,  Publisher 
Box  2020,  Idaho  Springs,  CO  80452 
Fax:  (303)  567-0520 
E-mail:  cmcmullin@pobox.com 

EDITORIAL 

States  News  Service  in  Washington, 
D  C.  has  five  openings  for  reporters  with 
several  years  of  enterprise  experience 
for  our  beats  covering  the  stake  of  the 
states  in  the  capital. 

States  is  looking  for  reporters  to  cover 
NASA  and  the  space  industry. 

The  news  service  is  also  looking  for  a 
wire  editor  with  Pagemaker  experience. 
States  has  four  open  researcher  posi¬ 
tions. 

The  news  service  is  also  hiring  reporters 
and  free-lancers  in  all  50  state  capitals. 
Please  apply  to  editor  States  News  Ser¬ 
vice:  1331  Pennsylvania  Ave  NW,  Wash¬ 
ington,  DC  20004  eoe 

Or  E-mail:  editor@states.com 


EDITORS,  REPORTERS 
Encumbered  by  corporate  mandates? 
Trapped  in  bureaucracy?  Put  upon  by 
bean-counters?  We  re  trying  to  serve 
our  community  and  readers  AND  have 
fun  here  in  York,  PA,  and  are  looking 
for  some  journalists  to  join  us.  We 
need  experienced  editors  to  oversee 
our  Sunday  edition,  our  business  sec¬ 
tion  and  our  nighttime  newsgathering, 
and  we  also  need  two  general  assign¬ 
ment  reporters  for  breaking  news  and 
enterprise.  We  re  looking  for  com¬ 
mitted.  creative,  aggressive  people 
dedicated  to  finding  the  truth  and 
presenting  it  compellingly.  Interested? 
Send  a  note,  work  samples  and  a 
copy  of  your  current  publication  to: 
Managing  Editor  Deena  Gross 
The  York  Dispatch/Sunday  News 
PO.  Box  2807,  York.  PA  17405 


FEATURES  EDITOR 

The  Sun  Herald,  a  Knight  Bidder  news¬ 
paper  (50,000  daily/57.000  Sunday),  is 
looking  for  a  features  editor  to  lead  a 
team  of  six  reporters  in  covering  the 
Mississippi  Gulf  Coast  (Biloxi/Gulfport), 
one  of  the  fastest  growing  casino/ 
tourism/entertainment  markets  in  the 
country.  Strong  news  judgment,  ex¬ 
cellent  coaching,  coordination,  organiza¬ 
tion  and  editing  skills,  flexibility  and 
strategic  thinking  are  essential.  Experi¬ 
ence  in  covering  a  growing  entertain¬ 
ment  market  and  audiences  targeting  is 
a  plus.  For  more  information,  contact: 

Managing  Editor  Dorothy  Wilson 
(228)  896-2345  dwilson@sunherald.com 


EDITORIAL 


EXECUTIVE  EDITOR 
The  San  Gabriel  Valley  Newspaper 
Group,  (Circulation  120,000)  publishers 
of  the  Pasadena  Star-News,  San  Gabriel 
Valley  Tribune.  Whittier  Daily  News  and 
12  weeklies,  is  seeking  an  experienced 
executive  editor.  Top  candidates  will 
have  superior  management  and  people 
skills,  a  proven  ability  to  direct  a  zoned 
operation  in  an  ethnically  diverse  metro/ 
suburban  area  and  a  willingness  to  work 
cooperatively  with  other  departments. 
The  job  requires  hands-on  editing,  com¬ 
munity  involvement  and  strategic  think¬ 
ing.  Send  resume  and  cover  to  Shari 
Wright,  Human  Resources  Director,  San 
Gabriel  Newspaper  Group,  1210  Azusa 
Canyon  Road.  West  Covina,  CA  91 790. 

COPY  EDITOR 

Strong  copy  editor  needed  at  the 
Idaho  State  Journal,  18,000  circulation 
7-day  AM  serving  a  60,000  college 
town  surrounded  by  the  great  out¬ 
doors.  Contact  Steve  Miller,  m.e.: 

Call  (208)  239-3121 ;  Fax  (208)  233-8007 
Mail:  RO.  Box  431 ,  Pocatello,  ID  83204 

ATTENTION  ALL-STAR  COPY  EDITORS! 
The  Boston  Herald  is  accepting  for  copy 
editors/Sunday.  Candidates  must  have 
five  years  daily  newspaper  or  equivalent 
experience  and  a  deft  touch  for  editing, 
headlines  and  layout  for  news,  features 
and  oped  pages.  Atex,  pagination  and 
Mac  skills  a  plus.  Please  send  resume 
and  work  samples  to  Eric  Norment, 
Sunday  editor,  Boston  Herald,  One 
Herald  Square,  Boston,  MA  021 06-2096. 

E-mail  to  enorment@bostonherald.com 
No  phone  calls  please 


EDITORIAL 


SIS  a  Phoenix 

dynamic  arts  and  x  ^ 

features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation)  in  Phoenix.  The  managing 
editor  works  directly  with  writers  to  help 
shape  local  arts  coverage  and  to  edit 
magazine-length  feature  stories.  The 
managing  editor  also  supervises  the  day-to- 
day  operations  of  the  editorial  department. 

Fine  writing  and  editing  skills  are  a  must; 
the  interview  process  includes  a  test. 

New  Times  offers  competitive  salaries  and  — 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


SlSli'n  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 

day-to-day  operations  of  the  editorial 

department.  Fine  writing  and  editing 

skills  are  a  must;  the  interview  process 

includes  a  test.  " 

New  Times  offers  competitive  salaries 

and  benefits.  Interested  candidates  should 

send  cover  letter,  resume  and  clips  to:  JST 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 


SPORTS  FREELANCERS 
Internet  SportStations,  a  dynamic  start¬ 
up,  is  developing  a  network  of 
amateur-sports  web  sites.  We  are 
adding  freelancers  to  write  on  tennis, 
soccer  and  other  sports.  If  your  writing 
is  accurate  and  clear,  and  if  you  are  pro¬ 
lific  and  meet  deadlines,  we  would  like 
to  talk  with  you  about  contributing. 
Please  contact; 

careers@sportstations.com 


ASSOCIATE  EDITOR: 

Retail  Systems  Alert,  monthly  tech  pub¬ 
lication.  Have  1-3  years  writing  experi¬ 
ence,  preferred  journalism.  Strong  edit¬ 
ing  skills,  fast  learner.  Some  travel.  Will 
use  Net.  Competitive  salary/benefits.  Re¬ 
sume/cover/samples:  Dan  Berthiaume, 
Retail  Systems  Alert,  P.O.  Box  332. 
Newton  Upper  Falls,  MA  02464. 

Fax  (617)  527-8102 
dberthiaume@retailsystems,com 


Editorial 

REPORTERS 

American  Banker,  the  top  daily  news¬ 
paper  on  financial  services,  has 
immediate  openings  for  Reporters  with 
2-1-  years  of  journalism  experience. 
Business  writing  for  a  daily  publication 
preferred.  Send  resume,  cover  letter 
and  a  few  clips  to  Kieran  Beer,  Amer¬ 
ican  Banker,  1  State  Street  Plaza,  New 
York,  NY  10004. 

FAX:  (212)  843-9600 
E-mail:  kieran.beer@tfn.com 
No  Calls,  Please!  EOE  M/F/D/V 

BUSINESS  REPORTER: 

To  cover  New  Orleans  lively  tourism  and 
gambling  industries  for  our  Money  page 
and  for  A1 .  The  successful  candidate  will 
ask  tough  questions,  decipher  compli¬ 
cated  business  and  political  issues  and 
write  about  them  clearly.  Send  a  cover 
letter,  resume  and  your  best  clips  to: 

Kim  Quillen.  Assistant  Business  Editor 
The  Times-Picayune.  3800  Howard  Ave 
New  Orleans,  LA  70140 

ENERGETIC  REPORTERS  who  know 
news  are  sought  for  business  and  city 
government  beats  at  24,000-circulation 
Carroll  County  Times.  You'll  be  driven 
by  intensive  coaching  and  by  our  daily 
competition.  Send  resume.  3-5  clips  to: 
Scott  Blanchard,  City  Editor 
Carroll  County  Times 
PO.  Box  346,  Westminster,  MD  21 1 58 

CREATIVE  JOURNALISTS  WANTED 
The  Tribune-Democrat,  a  50,000- 
circulation  Western  Pennsylvania  daily, 
has  the  following  openings: 

•  REPORTER  to  cover  several  interest¬ 
ing  rural  and  suburban  communities 

•  COPY  EDITOR  to  edit  wire  and  local 
copy  and  make  up  pages.  Must 
have  a  thorough  command  of  AP 
style  and  write  headlines  that  sing. 

Both  positions  require  experience. 
Send  writing/editing  samples  to: 

Human  Resources  Department 
The  Tribune-Democrat 
425  Locust  Street,  Johnstown,  PA  15907 

www.mediainfo.com 


The  Atlanta  Jewish  Times,  a  dist¬ 
inguished  75-year  old  paid  subscription 
weekly  with  25,000  readers,  covers  the 
fastest-growing  Jewish  community  in  the 
country. 

We  seek  an  editor  who  is  a  forward- 
thinking,  experienced  journalist  capable 
of  crafting  a  quality,  community-minded, 
aggressive  publication.  He  or  she  will 
supen/ise  a  six-person  editorial  staff  and 
assume  an  active,  visible  role  in  the 
Jewish  and  secular  communities. 

We  offer  an  entrepreneurial  environ¬ 
ment,  excellent  compensation  and  benefits 
including  profit-sharing.  Reply  to  Publisher; 
Fax  (404)  252-1 172 
Or  Call  (404)  252-1 600  ext.  203 
To  learn  more  about  the 
Atlanta  Jewish  Times 
visit  www.atljewishtimes.com 

EDITOR 

Weekly  business  journal  in  NY's  Capital 
Region  seeks  experienced  editor  to  lead 
its  news  operation.  Ideal  candidate  will 
possess  excellent  editorial  and  man¬ 
agement  skills,  have  strong  news  judg¬ 
ment  as  well  as  the  ability  to  lead  and 
inspire  a  team  of  talented  reporters  and 
editors.  We  are  part  of  American  City 
Business  Journals,  which  owns  and 
operations  41  business  journals  across 
the  US.  Send  resume  to: 

Carolyn  Jones 

Publisher  Capital  District  Business  Review 
PO.  Box  15081,  Albany.  NY  1 2205 
Or  E-mail  cmjones@amcity.com 


EDUCATION  REPORTER 
The  Gazette,  locally  owned,  daily  news¬ 
paper  that  reaches  16  counties  and 
more  than  250  communities  in  Eastern 
Iowa,  seeks  an  experienced  reporter 
who  will  cover  school  boards  and  school 
events.  Some  night/weekend  hours.  Com¬ 
petitive  starting  salary  with  comprehen¬ 
sive  benefits  package.  Qualified  candi¬ 
date  must  have  degree  in  journalism  or 
related  area  and  3-5  years  reporting 
experience.  Send  resume  and  clips  to: 

Ms.  Thoms,  The  Gazette 
PO.  Box  51 1 ,  Cedar  Rapids.  lA  52406 
EOE 

EXPERIENCED  REPORTER 
Award-winning,  20,000  circulation,  cen¬ 
tury-old  weekly  in  vibrant  seaside  re¬ 
sort  community  seeks  full-time  report¬ 
er.  Need  versatile  journalist  with  strong 
news,  analysis  and  investigative  report¬ 
ing  skill,  someone  for  whom  the  meet¬ 
ing  is  the  beginning  of  the  story.  Mini¬ 
mum  two  years  experience.  Car,  cam¬ 
era  required.  Competitive  salary,  bene¬ 
fits,  401  (k),  profit  sharing.  Resume, 
clips,  references  to: 

Editor 

The  Southampton  Press 
RO.  Box  1207,  Southampton,  NY  11099 

NEWSPAPER  LAYOUT 
WIRE,  PAGE  ONE  EDITOR 
Small,  northern  NH  daily  seeks  experi¬ 
enced  journalist  for  evening  page  mak¬ 
ing  slot.  Some  writing/editing. 

Call  Adam  (603)  356-3456 
E-mail;  Adam@Hirshan.com 


EDITORIAL 


FEATURE  WRITER 

The  Times-Picayune,  New  Orleans' 
Pulitzer  Prize-winning  daily,  is  looking 
for  a  first-rate  feature  writer  to  chroni¬ 
cle  life  in  a  unique  American  metro 
area.  We  want  an  experienced  writer 
who  seeks  the  challenge  and  the 
chance  to  explore  the  eccentricities  of 
a  vibrant,  offbeat  place.  If  you  can  both 
turn  a  story  around  in  a  day  and  take 
time  to  tell  an  in-depth,  compelling 
tale,  send  your  resume  and  clips  to: 

Lynn  Cunningham 
Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 
Equal  Opportunity  Employer  M/F 


FULL-TIME  NEWS  AND  SPORTS 
PHOTOGRAPHER  position  open  at 
The  Daily  Sentinel.  Nacogdoches,  TX 
(A  Cox  Newspaper).  The  ideal  candi¬ 
date  for  this  position  must  have 
Photoshop  and  Macintosh  skills. 
Digital  skills  a  must  because  the  photo¬ 
grapher  shoots  exclusively  with  Nikon- 
DIs.  Candidate  will  cover  vear-round 
sporting  events  and  breaking  news 
events.  One  to  two  years  experience  at 
a  daily  newspaper  preferred,  but 
recent  college  graduates  considered. 
Applicants  may  send  resume  and 
photo  clips  to  The  Daily  Sentinel,  PO. 
Box  630068,  Nacogdoches,  TX  75963. 
Attention:  Robbie  Goodrich 

TIRED  OF  LOW  PAY  and  limited  career 
options?  Dallas  high-tech  PR  firm 
seeks  seasoned  journalists  with  solid 
news  judgment.  Great  pay  and  bene¬ 
fits.  Fax  resume  to  Managing  Editor 
(972)  669-8447 


ADMINISTRATIVE 


ILLINOIS  AGRINEWS 
has  a  fulltime  opening  for  a  Field  Editor 
to  work  in  LaSalle,  IL  Seeking  experi¬ 
enced  reporter,  recent  journalism  or  ag 
communication  grad.  Ag  background  de¬ 
sirable  but  not  required.  Photo  experi¬ 
ence  a  plus.  Car  required.  Fax  or  mail 
resume  and  writing  samples  to: 

Joyce  McCullough 
Illinois  AgriNews 

426  Second  Street.  La  Salle,  IL  61 301 
Fax:  (815)223-7894 
E-mail:  agrinews@theramp.net 

IMMEDIATE  OPENING  FOR 
Accent  (lifestyle)  editor.  Feature  writ¬ 
ing,  layout  and  design,  supervision  of 
2-person  department  on  daily  paper. 
Send  resume/clips  to  Ginny  Wray: 
Martinsville  Bulletin 
RO.  Box  3711,  Martinsville,  VA  241 1 5 
Or  call  (540)  638-8801 


The  Mail  Tribune,  southern  Oregon's 
leading  newspaper,  is  looking  for  an 
aggressive,  enthusiastic,  enterprising  re¬ 
porter  to  explain  growth  and  city  iss-  ues 
to  readers  of  our  30,000-circulation  morn¬ 
ing  daily.  We  offer  competitive  sal-  aries. 
comprehensive  benefits  and  quality  of 
life  in  a  region  noted  for  culture  and 
recreational  activities.  For  a  complete  job 
description,  see  www.mailtribune.com  To 
apply  send  a  letter,  resume  and  at  least 
five  clips  to: 

Julie  Wurth,  managing  editor 
PO.  Box  1108,  Medford,  OR  97501 
West  Coast  applicants  given  preference 
Deadline  is  Feb.  25  EOE 


ADMINISTRATIVE 


Recruitment  Specialists 

Some  of  our  current  assignments: 

Pressroom  Foreman  -  "’O.tKX)  circulation  daily  in 
ea.stem  area  of  Midwest;  »2  person  in  pnxluction: 
g(Hxl  admini.strative  skills:  off-set  technical  e.xpericnce; 
exceUent  career  opportunity. 

Bureau  Editor  -  "O.IXX)  circulation  daily  in  .Midwest 
seeks  top  editing  position  for  office  in  adjoining 
community;  previous  city  or  news  editor  experience:  EOE. 
Associate  Publisher  -  Top  ptisition  with  Southwestern 
weekly  business  newspaper;  .strong  sales  orientation: 
growing,  dynamic  market:  event-marketing  experience 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963-93(K)  ■  nun2@voyager.net  ■  fax  847.934  6607 
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EDITORIAL 


EDITORIAL 


IN  A  RUT?  Looking  to  jumpstart  your 
idling  career?  Does  the  prospect  of 
having  your  work  seen  by  more  than  a 
million  readers  each  week  in  the  Wash¬ 
ington  D.C.  metro  region  get  your 
motor  started?  If  it  does,  we  want  to 
hear  from  you.  NOW.  The  Gazette 
Newspapers  is  a  fast-growing  com¬ 
pany  with  a  reputation  rising  faster 
than  its  skyrocketing  circulation  num¬ 
bers.  With  more  than  30  publications 
ringing  the  Beltway  and  beyond,  we 
struggle  to  keep  pace  with  our  growth, 
and  we  re  constantly  on  the  hunt  for 
thinking,  driven  editors  and  reporters 
to  join  this  wonderful  ride.  Were 
owned  by  the  Washington  Post,  but 
we  don't  pretend  to  be  an  on-ramp  to 
that  newsroom.  Besides,  we  relish  com¬ 
peting  against  the  monolith.  We  re 
small  enough  to  feature  your  very  best 
work  but  big  enough  to  make  readers 
stand  up  and  take  notice.  If  you  think 
you  can  keep  pace,  send  clips  and  a 
resume  to  Paul  McFarlane,  The 
Gazette,  1200  Quince  Orchard  Blvd, 
Gaithersburg.  MD  20878, 

Or  at  pmcfarlane@gazette.net 
No  calls  please 
REPORTER/MICHIGAN 
Michigan  weekly  newspaper  (50.000 
circ.)  with  reputation  for  aggressive 
approach  to  local  news  seeks  reporter 
for  municipal  beat.  Self-starter  who  has 
strong  news-gathering  and  writing 
skills.  Resume  and  clippings  to  Tim 
Dmoch,  Spinal  Column  Newsweekly, 
7196  Cooley  Lake  Road,  Waterford,  Ml 
48327.  (248)  360-6397. 


EDITORIAL 


INTRIGUED  BY  THE  GLITZ  of  Tokyo 
and  the  grit  of  Bosnia?  Help  us  present 
both  to  our  readers  around  the  world. 
The  Washington,  D  C.,  office  of  Euro¬ 
pean  and  Pacific  Stars  and  Stripes  is 
looking  for  a  features  copy  editor  with 
a  flair  for  design  and  the  ability  to 
perform  magic  with  the  written  word. 
The  editor  will  be  part  of  a  team  that 
develops  and  produces  a  Sunday 
magazine,  two  international  travel 
magazines,  a  lifestyle  magazine  and 
other  special  sections  for  this  daily 
independent  newspaper  for  U  S.  ser- 
vicemembers  and  civilians  living 
overseas.  Salary  range  is  $38,000  to 
$45,000.  Send  a  resume  and  a  cover 
letter  describing  how  your  skills  would 
benefit  our  readers  to:  NAF  Personnel 
Office,  Bldg.  11,  Room  2-106  WRAMC, 
Washington,  DC  20307-5001.  Also 
include  six  samples  of  pages  you  have 
designed  and/or  packages  you  have 
edited.  Stars  and  Stripes  is  an 

Equal  Opportunity  Employer. 

LIFE  AT  6,000  FEET:  The  Gazette  in  Col¬ 
orado  Springs.  (108K  circulation  Sun¬ 
day)  needs  a  Deputy  Features  Editor, 
number  two  in  command,  who  can 
manage,  line-edit  and  produce  lifestyle 
pages  that  are  easy  to  pick  up  and  hard 
to  put  down  for  this  community  of  half  a 
million.  We  value  service  journalism  in  all 
of  our  sections  and  compelling  writing 
when  telling  a  tale.  Send  cover  letter/ 
resume/tearsheets  to  Features  Editor: 

The  Gazette,  30  S.  Prospect  Street 
Colorado  Springs,  CO  80903 
No  phone  calls  please 


EDITORIAL 


INVESTMENT  NEWS,  a  weekly  newspa¬ 
per  for  financial  planners,  has  the  follow¬ 
ing  positions  available: 

COPY  EDITOR  -  several  years  copy¬ 
editing  experience  required;  financial 
background  and  experience  with  Quark 
preferred. 

NY  REPORTER  -  should  be  self-starter; 
analytical  and  competitive;  several  years 
reporting  experience  required;  financial/ 
business  background  preferred. 

Send  resume  with  clips  to: 

Editor,  Investment  News 
71 1  Third  Ave,  NYC  10017 
EOE  M/V/F/D 


MANAGING  EDITOR 
The  Daily  Inter  Lake,  a  15,000  circula¬ 
tion  AM  daily  in  Kalispell,  Montana  is 
seeking  a  Managing  Editor  with  strong 
leadership,  motivational  and  training 
skills.  Job  requires  organizational 
ability,  writing,  editing,  news  judgment, 
legal  and  page  design  proficiency. 
Understanding  of  page-flow  and  dead¬ 
line  management  essential.  We  offer  a 
competitive  wage  package  with  401  (k) 
and  medical  benefits.  We  are  leading 
information  source  for  Flathead  Coun¬ 
ty  and  have  been  for  over  100.  Send 
cover  letter,  resume  and  sample  news¬ 
paper  from  your  current  employer  to 
Paul  Burke,  publisher.  The  Daily  Inter 
Lake,  P.O.  Box  7610.  Kalispell,  MT 
59904  or  E-mail: 

pburke@dailyinterlake.com 
before  February  24,  2000.  All  inquiries 
held  in  strict  confidence.  EOE 


MANAGING  EDITOR 
If  you  have  the  moxie  to  handle  high- 
end  enterprise  and  the  desire  to  make 
a  difference  through  day-to-day  man¬ 
agement  at  a  mid-sized  daily  that 
tackles  statewide  issues,  consider  this 
opportunity  at  the  Sioux  Falls  Argus 
Leader,  South  Dakota  s  largest  news¬ 
paper.  We  re  looking  for  a  dedicated 
professional  who  has  a  passion  for 
investigating  and  storytelling.  Women 
and  minorities  are  encouraged  to 
apply.  The  Argus  Leader  is  a  54,000 
daily,  78,000  Sunday  Gannett  news¬ 
paper.  Sioux  Falls  is  a  growing  city  in 
close  proximity  to  outstanding  outdoor 
opportunities.  To  apply,  please  send  a 
resume,  cover  letter,  and  examples  of 
your  work  to: 

Executive  Editor  David  Ledford 
The  Argus  Leader 
200  S  Minnesota  Avenue 
Sioux  Falls,  SD  57104 
Phone:  (605)  331-2332 
E-mail:  dledford@argusleader.com 


NEWS  COPY  DESK  CHIEF 
The  San  Diego  Union-Tribune  is  seek¬ 
ing  a  news  copy  desk  chief  who  has  a 
passion  for  language,  a  love  of  news 
and  a  flair  for  dealing  with  people.  The 
ideal  candidate  is  a  successful  news¬ 
room  leader  who  has  a  track  record  of 
building  teams,  solving  problems  and 
improving  performance.  To  apply, 
send  resume  to: 

Lora  Cicalo,  news  editor 
PO.  Box  120191,  San  Diego,  CA  921 1 2 


MANAGING  EDITOR  -  INTERNET 
SERVICE  ON  PRIVATE  COMPANIES 
Fast-growing  Internet  business  news 
service  seeks  Managing  Editor  for  new 
service  on  private  companies.  Web 
publishing,  company  reporting  experi¬ 
ence  (prefer  high-tech  companies)  and 
competitiveness  required.  Excellent 
salary,  stock  options  and  unlimited 
career  potential  for  winning  candidate 
at  this  dynamic  company,  founded  by 
ex-Dow  Jones  executives.  Work  loca¬ 
tion  flexible.  E-mail  resume  and  letter 
(no  clips,  yet)  to: 

jim.furlong@ipgdirect.com 


MANAGING  EDITOR 
Help  lead  team  already  on  the  fore¬ 
front  of  reinventing  daily  journalism. 
We  combine  award-winning  print  with 
the  Web.  audiotext,  video,  targeted 
TMC  products  -  even  a  telephone 
book  -  to  better  serve  our  community 
and  expand  our  franchise. 

If  you  like  people,  savor  newspaper 
work,  enjoy  community  life. ..if  you  can 
direct,  teach,  help  people  grow,,  if  you 
would  thrive  in  an  environment 
focused  on  innovation  and  want  to  con¬ 
tinue  growing  yourself... if  you're  expe¬ 
rienced,  organized,  full  of  ideas... come 
join  us.  Write: 

Jim  Kevlin,  Editor 
The  REPUBLICAN  &  Herald 
Box  209 

Pottsville,  PA  1 7901 
Or  E-mail  kevlin@pottsville.infi.net 


MANAGING  EDITOR 
ACP-ASIM,  a  physician  membership 
organization  located  in  Philadelphia, 
seeks  a  seasoned  Managing  Editor  to 
edit  news  articles  and  oversee  the 
production  of  our  award  winning  busi¬ 
ness  magazine  for  physicians.  You 
must  be  able  to  do  substantive  editing 
to  make  copy  shine.  You  will  also  be 
involved  in  all  aspects  of  production 
and  planning  for  print  and  online  news 
vehicles.  The  ideal  candidate  will  have 
several  years  of  experience  at  a  news 
or  business  publication  and  a  strong 
familiarity  with  electronic  publishing. 
Demonstrated  understanding  of  print 
production  is  required.  This  position  is 
located  in  Philadelphia  and  no  reloca¬ 
tion  assistance  is  available. 

ACP-ASIM  offers  an  excellent  work 
environment,  competitive  salary  and 
outstanding  benefits.  Send  cover  let¬ 
ter,  resume,  salary  history  and  three 
samples  of  your  best  work  to: 

HR-SE,  ACP-ASIM 
190  North  Independence  Mall  West 
Philadelphia,  PA  19106-1572 
Or  fax  (215)  351-2449 


NIGHT  EDITOR 

Adaptable,  experienced  editor  for  city 
desk  of  a  mid-20,000  daily  in  Virginia  s 
Shenandoah  Valley.  We  are  PM  five 
days  a  week,  AM  on  Saturday,  going  all 
AM  in  April.  Looking  for  hands-on  editor 
with  an  eye  for  detail.  Resume  to: 

Ron  Morris,  managing  editor 
The  Winchester  Star 
2  N.  Kent  Street  Winchester,  VA  22601 
E-mail:  news@winchesterstar.com 

www.mediainfo.com 
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looking  for  ""  San  Francisco 

associate  editor 

for  its  news  and  entertainment  weekly  in 
San  Francisco.  We  want  an  editor  who  has 
a  fine  touch  with  copy,  a  firm  grasp  of  the 
magazine  style,  and  the  self-confidence  needed 
to  work  comfortably  with  a  staff  of  writers 
who  routinely  win  major  national  journalism 
awards.  The  ideal  candidate  for  this  position 
will  have  at  least  five  years  of  experience  at 
major  newspapers  and/or  magazines,  the 
demonstrated  ability  to  deal  with  lengthy  news 
and  feature  articles,  and  the  desire  to  edit  and 
write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting 
cover  letter,  a  one-page  resume,  and  a 
representative  set  of  writing  and  editing  clips  to:  A 

John  Mecklin 
Editor 
SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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NEWS  EDITOR 

The  Sun  Herald,  a  Knight  Ridder  news¬ 
paper  (50,000  daily,  57,000  Sunday),  is 
looking  for  a  news  editor  to  lead  its  con¬ 
tent  team  in  covering  the  Mississippi 
Gulf  Coast  (Biloxi,  Gulfport),  one  of  the 
fastest  growing  casino/tourism  markets 
in  the  country.  Strong  news  judgment, 
excellent  coaching  and  editing  skills,  flex¬ 
ibility  and  strategic  thinking  are  essen¬ 
tial.  For  more  information,  contact: 

Managing  Editor  Dorothy  R  Wilson 
(228)  896-2345  dwilson@sunherald.com 


PAGE  DESIGN/LAYOUT  EDITOR 
The  Daily  Business  Review,  which  pub¬ 
lishes  three  high-quality  dailies  cover¬ 
ing  business,  real  estate  and  law  in 
South  Florida,  is  in  the  early  stages  of 
a  redesign  and  needs  a  page  design/ 
layout  editor  to  help  put  it  into  action. 
Copy  editing  and  headline  writing 
skills  a  plus.  Applicants  should  have 
QuarkXPress  skills.  Knowledge  of 
Photoshop  desirable. 

We  re  part  of  American  Lawyer  Media, 
and  we  compete  aggressively  with 
three  metro  newspapers.  We  offer  com¬ 
petitive  salary  and  benefits,  yet  we’re 
small  enough  that  you  can  make  a  dif¬ 
ference.  The  position,  based  in  Miami, 
is  days  only,  Monday  through  Friday. 
Send  resume  and  work  samples  to: 

Jay  Rees 

Executive  News  Editor 
Daily  Business  Review 
1  SE  Third  Avenue 
Miami,  FL33131 


PAGE  DESIGNER 

Craft  news  and  sports  section  fronts 
for  daily  suburban  newspaper  located 
just  north  of  Philadelphia.  Knowledge 
of  QuarkXPress  and  Photoshop  is 
essential.  Join  our  award  winning  staff 
of  talented  designers.  Qur  privately 
owned  65,000  circulation  daily  offers  a 
competitive  salary  and  fringe  benefits. 
Send  6  non-returnable  work  samples  to: 
James  Pitrone,  AM  E/Presentation 
Bucks  County  Courier  Times 
8400  Route  13,  Levittown,  PA  19057 


PHQTQ  EDITQR 

RQCHESTER,  MN,  PQST-BULLETIN 
We’ve  got  a  strong,  nine  person  photo/ 
scanning  team  that  needs  a  leader  with 
experience  and  a  great  eye.  We  re  look¬ 
ing  for  someone  with  daily  management 
experience,  scanning  and  technical 
know-how,  and  a  passion  for  journalistic 
enterprise  and  excellence.  The  Post- 
Bulletin  is  a  PM  daily  in  one  of  the 
Midwest’s  most  attractive  and  fastest- 
growing  cities.  Please  send  letter, 
resume  and  tearsheets  to: 

Human  Resources  Director 
RQ.  Box  61 18 
Rochester,  MN  55903-61 18 


REPQRTER  TQ  CQVER  major  Venezue¬ 
lan  equities  traded  as  ADRs,  telecom 
sector,  at  times  oil  and  economy. 
Fluency  in  Spanish  required.  Com¬ 
pensation  on  experience,  performance. 
In  Harborside,  New  Jersey,  contact: 

mike.esterl@dowjones.com 
Ph:  (201)  938-4026  Fax:  (201)  938-4483 
www.mediainfo.com 
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PQLITICAL  REPQRTER 
The  Waterloo  Courier,  a  50,000  PM,  in 
Northeast  Iowa,  is  seeking  a  political 
reporter  to  cover  the  four  month  state 
legislative  session  in  Des  Moines, 
report  on  politics  from  Waterloo  the 
rest  of  the  year  and  do  a  Sunday  col¬ 
umn.  (Most  Des  Moines  expenses 
paid.)  We  want  someone  with  political 
savvy  to  get  beyond  sound  bits.  Send 
resume  and  clips  to: 

Saul  Shapiro 
Waterloo  Courier 
RQ.  Box  540,  Waterloo,  lA  50704 


REPQRTER/WRITER 
The  Web  Portal  for  the  military  audience 
seeks  full-time  reporter  to  write  news 
and  features  from  the  Pentagon  and  be¬ 
yond.  Required:  five  years’  news  experi¬ 
ence  and  some  familiarity  with  the 
military.  Send  resume  and  clips  to: 

Bradley  Peniston 
Military.com 

Crystal  Gateway  I,  Suite  304 
1 236  Jefferson  Davis  Highway 
Arlington,  VA  22202 
E-mail  bradp@military.com 

PRAGUE  BUSINESS  JQURNAL 
a  business-to-business  and  invest¬ 
igative  weekly,  seeks  a  managing 
editor.  Candidates  should  have:  news¬ 
room  experience  in  business/finance, 
preferably  on  emerging  markets;  two 
years  of  editing  experience;  sound  org¬ 
anizational  and  strong  copy-edit  skills. 

Contact  Andrew  Heil  at  aheil@pbj.cz 

REPQRTER 

Candidates  should  be  self-starters  who 
enjoy  working  on  news  and  feature 
stories.  Qualifications:  Bachelor’s  de¬ 
gree  in  related  field  preferred  but  not 
required.  Excellent  pay  and  benefits. 
Send  clips  and  resume  to: 

Todd  Hudak,  city  editor 
The  Item 

20  N.  Magnolia  Street 
Sumter,  SC  29150 


REPQRTER 

Miami  Today  seeks  reporter  with 
interest  in  business  and  government. 
Detailed  straight  news  reporting  that 
makes  a  difference  for  educated  exec¬ 
utive  readers  of  serious  weekly.  Break¬ 
ing  news,  trend  stories,  heavy  volume 
reporting.  Write  with  clips,  resume  to: 

Mr.  Lewis,  Miami  Today 
RQ.  Box  1368,  Miami,  FL33101 
Qr  Fax  (305)  358-481 1 


REPQRTER 

The  Vindicator,  an  award-winning  daily 
newspaper  in  northeastern  Qhio,  is 
looking  for  experienced  journalists  with 
drive  and  a  desire  for  self-improvement 
to  tackle  the  highly  energized  news 
environment  of  the  Mahoning  Valley.  If 
you’ve  got  solid  reporting  and  writing 
skills,  an  interest  in  computer-assisted 
reporting  and  the  ability  to  write  stories 
with  the  human  touch,  send  cover  let¬ 
ter,  resume  and  clips  to: 

Anthony  G.  Paglia,  senior  regional  editor 
The  Vindicator,  RQ.  Box  780 
Youngstown,  OH  44501  -0780 
No  phone  calls  please 


_ EDITORIAL _ 

lasvegas.com  GAMING  WIRE  is  hiring 
freelance  Gaming/Business  writers  in 
major  casino  markets  around  the  world. 
If  you’re  able  to  provide  breaking  news 
and  features  to  a  clientele  of  gaming 
executives,  analysts,  politicians  and 
media,  E-mail  your  resume  to: 

Len  Butcher  at  lbutcher@lasvegas.com 
ATTATCHMENTS  WILL  NOT  BE  OPENED 
SPORTS  EDITOR 

The  Morning  Star  needs  a  sports 
editor  to  manage  a  seven-member 
department.  We  are  a  57,000  AM  in 
Wilmington,  NC,  a  rapidly  growing 
coastal  community  with  a  wide  range 
of  college,  prep,  recreation  and  par¬ 
ticipatory  sports  interest.  This  is  a 
hands-on  job.  involving  planning, 
coaching  and  editing  reporters,  super¬ 
vising  copy  editors  and  doing  some 
layout  and  wire  editing.  Sports  editor 
will  also  play  a  community  relations 
role  including  writing  a  weekly  column. 
Applicants  should  have  at  least  five 
years  daily  newspaper  experience,  in¬ 
cluding  at  least  two  years  editing. 
Sports  knowledge  and  interest  are 
essential;  sports-journalism  experience 
helpful  but  not  mandatory.  Send  cover 
letter,  resume,  references  and  work 
samples  to: 

John  Meyer,  Managing  Editor 
Wilmington  Star-News 
PO.  Box  840,  Wilmington,  NC  28402-0840 
The  Morning  Star  is  a  New  York  Times 
Company  newspaper  and  an  equal 
opportunity  employer. 
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REPQRTER 

The  Sacramento  Business  Journal  seeks 
a  reporter  with  strong  news-gathering 
and  writing  skills.  The  position  requires 
three  years  of  news  experience  and  a 
passion  for  excellence.  A  great  beat  cov¬ 
ering  our  emerging  biotech  industry, 
plus  agribusiness  and  environmental 
issues.  Business  reporting  experience  is 
an  advantage  but  not  a  prerequisite. 
Were  an  American  City  Business 
Journals  newspaper,  with  competitive 
pay  and  benefits,  and  a  devotion  to  out¬ 
standing  journalism.  Serious  inquiries  to: 

1 401  21  St  Street,  Suite  200 
Sacramento,  CA  95667 
E-mail  lwessman@amcity.com 

REPQRTER 

sought  by  the  Delaware  Coast  Press  of 
Rehoboth  Beach,  DE,  an  aggressive 
weekly  in  a  competitive  market,  to 
cover  city  government  and  a  variety  of 
local  issues.  Job  also  includes  pagina¬ 
tion,  headline  writing  and  more.  Strong 
writing  vital.  QuarkXPress  knowledge 
helpful.  Recent  grads  eligible.  Send 
resume,  clips  and  cover  letter  (includ¬ 
ing  salary  expectations  to: 

Rehoboth  Reporter,  c/o  Daily  Times  HR  Dept. 

RQ.  Box  1937,  Salisbury,  MD  21 802-1 937 

THE  ASSQCIATED  PRESS  seeks  and 
experienced  writer  to  cover  from  its 
Chicago  bureau  a  national  beat  on 
medical  research/healthcare  issues. 
Apply  in  writing  to  Chief  of  Bureau,  AP: 

10  S.  Wacker  Drive,  Suite  2500 
Chicago,  IL  60606  EQE 


http://starnews.wilmington.net/ 
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NEW  YORK  CITY 


office. cotn  is  hiringh! 


Office.com  seek.s  talented,  creative  Content  Pnxlucers  and  A.s.s(K'iate  Pro¬ 
ducers  for  our  expantling  editorial  team  in  NYC.  U'ith  Winstar  Communi¬ 
cations  and  CBS  Viacom  as  joint  owners,  with  .Microsoft  as  a  recent 
^X■instar  investor,  and  as  Cahners'  #l-ranked  online  husine.ss  center,  we 
are  well  positioned  to  help  businesspeople  take  advantage  of  The  New 
'OCay  to  IXork. 

Our  content  inclutles  industrx-specific  news  coverage,  along  with  t(M)ls, 
information  and  inspiration  for  businesses.  .-Vt  Office.com,  Producers 
create  original  content,  manage  freelancers  and  shape  the  direction  of  our 
growing  site. 

Requirements:  Three  to  five  years  of  reporting  and  or  editing  ex[x.‘rience 
is  a  must.  Online  editorial  experience  is  preferred  Journalists  with  specific 
industr\-  knc  iwletlge  or  ex[)erience  are  especially  w  elcome. 

For  more  information  about  the  site  and  the  industries  we  cover,  visit 

www.office.com 

We  offer  competitive  comjxrn.sation,  a  full  benefits  package,  .stock  options 
and  a  dynamic,  casual  work  environment.  Qualified  candidates  should 
send  resumes  to  Human  Resources.  OfRce.com  at: 

E-mail:  dlemer(a  office.com  Fax:  (212)  995-7781 

300  Park  Avenue  South,  New  York,  NY  10010 

officeicom' 

A  SERVICE  FROW  WINSTAR 
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HELP  WANTED 


EDITORIAL 


TIRED  OF  DOING  IT  ALL? 

You  didn't  get  in  this  business  to  be  a 
paginator,  to  just  process  pages. 
You're  either  born  to  copy  edit  or  born 
to  design  pages.  Not  both. 

Or  at  least  that's  what  we  think  at  the 
Abilene  Reporter-News.  Were  a 
40,000/50,000  circulation  Scripps- 
Howard  daily  newspaper  in  the  midst 
of  change:  a  new  editor,  a  new  direc¬ 
tion,  a  new  design.  We  need  copy 
editors  who  are  news  hounds;  who  will 
kick  a  story  back  if  it's  missing  context 
or  perspective  or  nut  graphs;  who 
knows  a  problem-ridden  story  when 
you  sees  it;  who,  of  course,  can  write 
precise,  compelling  headlines.  Page 
designers  will  use  their  news  judgment 
to  design  pages;  will  know  the  reason 
for  every  element  on  the  page;  will 
look  for  ways  to  entice  readers  and  at 
the  same  time  ease  their  way. 

We  re  located  in  north  central  Texas  in 
a  city  of  115.000,  the  home  of  three 
private  universities  and  a  wide  variety 
of  arts  groups  and  we  re  in  the  middle 
of  some  of  the  best  outdoor  recreation 
in  the  state. 

Send  your  resume,  clips,  sample 
pages  to; 

Robert  Griffin,  Night  Editor 
Abilene  Reporter-News 
R  O.  Box  30,  Abilene,  TX  79604 
Or  E-mail;  griffinr@abinews.com 


ReporterAVriter-Business  I 
wanted  by  Korean  Language  ! 
Newspaper  in  Chicago,  IL.  Must 
have  Bachelors  in  Joumalism/Busi- 
ness  and  2  years  experience.  Fluen¬ 
cy  in  Korean  language  required. 

Respond  to; 

Human  Resources  Department 
Korean  Times  Chicago 
4447  N.  Kedzie  Avenue  | 
Chicago,  IL  60625-4595. 
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WIRE  EDITOR 

You  can  be  a  part  of  making  critical 
page  one  decisions.  You  can  shape 
our  national  and  international  news 
report.  You  can  help  decide  which  wire 
stories  are  worthy  of  prominent  dis¬ 
play.  you  can  help  decide  which  wire 
stories  should  be  on  Sunday  page 
one.  If  you  can  show  us  that  you've 
got  strong  copy  editing  skills,  great 
headline  skills  and  wonderful  news 
judgment,  you  might  be  the  person 
were  seeking.  Join  The  News  & 
Observer,  a  170,000-circulation  daily 
newspaper  in  Raleigh-Durham,  NC. 
We've  got  desktop  research  tools,  two 
computer  training  classrooms,  a 
world-class  news  research  depart¬ 
ment,  a  diverse  newsroom  and  com¬ 
munity  and  so  much  more.  If  you're 
interested.  E-mail  a  summary  of  your 
background  and  what  you  have  to 
offer  to  Deputy  Managing  Editor  Will 
Sutton  at  sutton@nando.com  then 
immediately  mail  a  resume,  list  of 
references,  work  samples  and  a  cover 
letter  to: 

Wire  Editor 

c/o  Melanie  Sill,  Managing  Editor 
21 5  S.  McDowell  Street 
RO.  Box  191 
Raleigh,  NC  27602 


WIRE  CORY  EDITOR 
Bring  enterprise,  depth  and  clarity  to 
readers  with  smart  story  choices  and 
skillful  editing  of  all  wires.  The  Tampa 
Tribune  needs  and  editor  who  knows 
when  to  go  deep  and  when  to  brief, 
who  can  work  closely  with  reporters  to 
add  local  context,  who  can  put  our 
own  stamp  on  the  story  of  the  day  by 
weaving  together  content  from  several 
sources,  and  who  is  passionate  about 
serving  readers.  Contact  DME  Craig 
Gemoules  at: 

cgemoules@tampatrib.com  or  at 
202  S.  Rarker  Street,  Tampa,  FL  33606 
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SENIOR  ASSISTANT  EUROPEAN 
DESK  EDITOR 

The  Stars  and  Stripes,  a  40,000- 
circulation  daily  that  serves  the  U.S. 
military  community  in  Europe,  is  search¬ 
ing  for  an  individual  with  strong  man¬ 
agement  and  leadership  skills  for  its 
editing  team  in  Darmstadt,  Germany. 
The  person  selected  will  assist  the  Euro¬ 
pean  Desk  Editor  (city  editor)  with 
supervision  of  our  staff  of  Reporter/Pho¬ 
tographers  based  throughout  Europe. 
The  position  requires  a  Bachelor's 
degree,  or  three  years  comparable  work 
experience,  and  a  minimum  of  five 
years  of  experience  at  a  daily  newspa¬ 
per  and  supervisory  experience  at  the 
level  of  assistant  city  editor  or  above. 
The  job  is  a  renewable  three-year 
appointment  accompanied  by  an  attrac¬ 
tive  compensation  package.  Our  com¬ 
pensation  package,  which  approxi¬ 
mates  $70,000,  includes  a  competitive 
salary  of  $42,000  to  $46,000,  depen¬ 
dent  on  experience.  It  also  includes  a 
housing  allowance;  health/life  insur¬ 
ance,  retirement  and  401  (k)  benefit 
programs;  moving  expenses  to  include 
shipment  of  one  automobile;  use  of 
military  post  exchange  and  commissary 
facilities  to  include  full  logistical  sup¬ 
port;  and  travel  from  and  to  the  United 
States.  Applicants  should  submit  a  re¬ 
sume  with  references,  story  clips,  and 
other  pertinent  material  to: 

European  Stars  and  Stripes,  NAF 
Personnel,  Unit  29480,  APO  AE  0921 1 
or; 

E-mail:  LindaY@mail.estripes.osd.mil  or 
StablerJ@mail.estripes.osd.mil  or 
jobs@mail.estripes.osd.mil 
All  interested  and  qualified  applicants 
may  apply.  Applications  must  be 
received  by  February  26,  2000.  Please 
refer  to  announcement  #  NAF-SS-99- 
49.  The  Stars  and  Stripes  is  a  First 
Amendment  newspaper  owned  by  the 
Department  of  Defense  but  operates  as 
an  independent  daily  newspaper  free  of 
command  influence.  Department  of 
Defense  Non-Appropriated  Fund  Instru¬ 
mentalities  are  Equal  Opportunity 
Employers.  Applicants  for  employment 
are  protected  from  reprisal  in  making 
protected  disclosures  (Whistle  Blower 
Protection). 


SPORTS  COPY  EDITORS 
The  Miami  Herald  seeks  creative,  hard¬ 
working  sports  copy  editors  ready  forthe 
challenge  of  covering  one  of  the  nation's 
most  diverse  sports  markets.  Three  years 
of  experience  at  a  major  daily  is  pre¬ 
ferred.  Send  resume  and  clips  to: 

Ted  Green,  Chief  Assistant  Sports 
Editor,  Miami  Herald 
One  Herald  Plaza,  Miami,  FL33132 


SPORTS  EDITOR 

Great  opportunity  for  sports  writer  to 
become  sports  editor.  Also  looking  for 
entry-level  sports  writer.  Hometown  of 
Charlie  Ward  and  championship  foot¬ 
ball  and  baseball  teams.  QuarkXPress 
experience  and  two  years  writing  expe¬ 
rience  required.  Send  resume  and  clips 
of  work  to: 

S.  Jane  Benton,  Times-Enterprise 
RO.  Box  650.  Thomasville,  GA31792 


EDITORIAL 


SPORTS  COLUMNIST 
The  Blade  in  Toledo,  OH,  is  looking  for 
a  sports  columnist  who  can  capture 
the  drama  of  athletic  triumph  or  trag¬ 
edy,  break  away  from  the  pack,  and 
captivate  readers  in  NW  Ohio/SE 
Michigan.  Rookies  need  not  apply. 
We  re  looking  for  a  proven  high-energy 
veteran,  maybe  even  the  No.  2  colum¬ 
nist  on  a  major-league  staff  who's 
ready  to  be  No.  1 .  We  re  in  the  heart  of 
Big  Ten  and  Notre  Dame  country, 
home  to  minor  league  and  college 
sports,  and  close  to  the  big  leagues  in 
Detroit,  Cleveland,  and  Cincinnati.  The 
Blade  (147,000  daily,  200,000  Sunday) 
offers  highly  competitive  pay,  top- 
notch  fringe  benefits,  and  a  generous 
vacation  package. 

To  apply  in  confidence,  send  resume 
and  clips  to: 

Rick  Maas,  AME/Sports 
The  Blade 

541  N.  Superior  Street 
Toledo,  OH  43660 
rmaas@theblade.com 

INTERNSHIPS:  Spend  six  months  intern¬ 
ing  with  crack  professional  journalists  in 
Illinois  Statehouse  pressroom  in  Univer¬ 
sity  of  Illinois/Springfield's  one-year  MA 
Public  Affairs  Reporting  program.  Tuition 
waivers,  $3,000  stipends  during  intern¬ 
ship.  Applications  due  April  1 .  Contact: 

Charles  Wheeler.  PAC  41 8,  UlS. 

Springfield,  IL 62794-9243 
(217)  206-7494 

E-mail:  wheeler.charles@eagle.uis.edu 
PAR  Home  Page  www.uis.edu/~wheeler/ 
EOE 


SPORTS  WRITERS  AND  EDITORS 
Internet  SportStations,  a  dynamic  start¬ 
up,  is  developing  a  network  of 
amateur-sports  web  sites.  Early  suc¬ 
cess  and  rapid  growth  have  created 
our  need  to  add  a  dozen  new  writing 
and  editing  positions.  Please  study 
www.tennisstations.com.  Then  imag¬ 
ine  a  network  of  504  sport  sites  with 
the  same  breadth  and  depth.  If  you  are 
a  high-energy,  flexible,  entrepreneurial 
journalist,  we  would  like  to  talk  to  you 
about  joining  the  Internet's  best  staff. 
Jobs  are  in  Dallas.  Pay  and  benefits 
are  competitive.  Stock  options  are  part 
of  every  compensation  package. 
Please  contact: 

careers@sportstations.com 


STYLE  REPORTER 

The  Birmingham  News  is  looking  for  a 
reporter  to  cover  a  newly  created  style 
beat.  The  ideal  candidate  will  be  able  to 
write  lively  and  informative  stories  about 
all  aspects  of  style,  from  interior  design 
and  fashion  to  pop  culture,  trends  and 
fads,  with  a  special  eye  toward  youth 
and  young  adults.  The  job  will  require 
boundless  ideas  for  stories  and  how  to 
present  them  creatively,  the  ability  to  do 
quick  turn-arounds  as  well  as  more  in- 
depth  pieces  and  a  knack  tor  juggling 
several  assignments  at  once.  Please 
send  your  resume  and  samples  of  your 
work  to  Alec  Harvey,  LifeStyle  and  Enter¬ 
tainment  Editor,  The  Birmingham  News: 

2200  Fourth  Avenue  North 
Birmingham,  Alabama  35203 
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HELP  WANTED  - -( 


_ EDITORIAL _ 

THE  DAYTON  DAILY  NEWS 
seeks  a  Reference  Library  Director  who 
is  able  to  play  a  strong  role  in  strength¬ 
ening  our  news  staff's  research  and  re¬ 
porting  capabilities.  The  Library  Director 
is  also  responsible  for  improving  our 
newsroom  intranet  and  plays  a  role  in 
developing  and  posting  archive  content 
for  our  public  website. 

Since  the  library  is  a  largely  auto¬ 
nomous  department  within  Editorial,  the 
director  has  responsibility  for  budget, 
scheduling,  performance  reviews,  pur¬ 
chasing  capital  equipment.  This  person 
also  negotiates  contracts  for  the  resale 
of  our  data. 

The  Library  handles  every  story,  photo 
and  graphic  published  in  the  paper 
through  an  electronic  retrieval  system. 
The  most  competitive  candidate  should 
have  a  master’s  degree  in  library 
sciences  and  some  newsroom  experi¬ 
ence. 

Candidates  should  send  their  resume 
and  a  cover  letter  touting  their  strengths 
to: 

Jeff  Bruce 
Editor 

Dayton  Daily  News 
45  S.  Ludlow  St. 

Dayton,  Ohio  54502 

THE  HERALD-SUN,  a  55,000  daily,  in 
Durham,  NC,  is  seeking  copy  editors 
and  a  graphic  artist.  Copy  desk  candi¬ 
dates  should  have  strong  editing  skills 
and  an  eye  for  detail.  Experience  using 
QuarkXPress  and  Word  is  helpful.  We 
also  are  looking  for  a  graphic  artist 
with  a  minimum  two  years'  experience 
who  can  do  news  and  feature  page 
design,  and  who  knows  Freehand, 
QuarkXPress  and  Photoshop.  Send 
resume  and  cover  letter  to: 

The  Herald-Sun,  Attn.  Nancy  Wykie 
RQ.  Box  2092,  Durham,  NC  27707 


THE  REGISTER-GUARD 
circulation  78,000  in  Eugene,  QR,  has 
an  immediate  opening  for  a  full-time 
reporter  to  join  our  Regional  Team  cover¬ 
ing  Springfield,  the  states  eighth-largest 
city.  We're  looking  for  someone  who  will 
hit  the  streets  and  become  a  force  in  Spr¬ 
ingfield,  the  first  person  that  people  call 
when  they  have  a  tip,  a  comment  or  a 
story  idea.  We  want  stories  on  the  peo¬ 
ple,  ideas  and  attitudes  that  make  Spr¬ 
ingfield  distinct  from  Eugene.  Send  a 
cover  letter,  resume  and  six  clips  by 
Mon.  Feb  21  to: 

Margaret  Haberman 
City  Editor 
The  Register-Guard 
PC.  Box  10188 
Eugene.  QR  97440-2188 
(541)338-2377 


REPQRTER 

Southwest  Qhio  Daily  seeks  an  experi¬ 
enced,  aggressive  reporter  who  can 
take  our  local  coverage  to  the  next 
level.  Degree  and  at  least  one-year 
experience  on  a  daily  newspaper 
required,  as  is  proficiency  with  page 
layout  and  QuarkXPress.  Call  Manag¬ 
ing  Editor  Nick  Blizzard  at: 

(937)  372-4444  ext  130 
Qr  E-mail  nblizzard@xeniagazette.com 
www.mediainfo.com 


EDITORIAL 


JQURNALISTS  NEEDED 
The  News-Sun,  Kendallville,  an  award 
winning  daily  newspaper  is  looking  to 
hire  a  Lifestyle/feature  writer  and  a 
sports  reporter.  Good  pay  and 
excellent  benefits.  Journalism  back¬ 
ground  required.  Send  resume  to:  The 
News-Sun,  PQ  Box  39,  Kendallville,  IN 
46755,  c/o  Terry  Housholder. 


REPQRTER 

Southeast  Arizonan  10,200  circulation 
weekly  seeking  reporter  with  passion 
and  flair.  Hard  work  expected  in  return 
for  freedom  to  do  the  job  right.  Experi¬ 
enced  preferred  but  will  consider 
recent  college  graduate.  Beautiful  area 
with  recreational  opportunities  galore. 
Send  resume  and  clips  to: 

Bret  Bradigan,  Eastern  Arizona  Courier 
PQ.  Box  N,  Safford.  AZ  85548 


WE  RE  LQQKING  FQR  an  aggressive 
cops  reporter  with  an  eye  for  human 
drama,  a  penchant  for  digging  past  the 
press  release  and  an  aversion  to  bor¬ 
ing  copy.  Reporter  will  write  for  both 
the  Naples  Daily  News,  a  50,000 
circulation  daily  on  the  Southwest  Flor¬ 
ida,  and  the  Bonita  Banner,  a  30,000 
circulation  twice  weekly.  Both  are  con¬ 
sistently  voted  among  the  best  in  Flor¬ 
ida.  Send  resume,  clips  to  Todd  Pratt: 

PQ.  Box  40,  Bonita  Springs,  FL  341 33 


SENIQR  REPQRTER 
The  Legal  Intelligencer,  Philadelphia's 
daily  legal  newspaper,  seeks  a  senior 
level  reporter  to  cover  state  appellate 
courts  and  the  business/transactional 
bar.  J.D.  preferred.  Minimum  of  four 
years  newspaper  (weekly  or  daily) 
experience  required.  Sophisticated 
audience.  No  weekends.  Send  resume 
and  up  to  five  clips  to  Zan  Hale,  The 
Legal  Intelligencer,  1617  JFK  Blvd., 
Suite  1750,  Philadelphia,  PA  19103. 

Qr  E-mail  to  zanh@palawnet.com 


SENIQR  EDITQR 

Monthly  financial  magazine  in  New 
York  City  seeks  reporter  with  3  or  more 
years’  experience.  Familiarity  with  cor¬ 
porate  finance,  banking,  insurance  or 
cash  management  helpful.  Good  salary. 
Fax  or  mail  resume  to: 

(212)  557-7654 
Editor 

Treasury  &  Risk 
52  Vanderbilt  Avenue,  #51 4 
NewYork,  NY  10017 


MAILROOM 


PACKAGING  CENTER  MANAGER 
The  Poughkeepsie  (NY)  Journal  is 
seeking  an  experienced  manager  for 
our  Packaging  Center.  The  manager 
would  be  responsible  for  press  and 
inset  runs  in  a  heavy  commercial 
environment.  The  position  requires  an 
individual  with  strong  leadership  and 
excellent  people  skills,  while  being 
able  to  meet  deadline  goals.  Must 
have  strong  knowledge  of  equipment. 
Please  fonn/ard  a  resume  to: 

Howard  Lawrence,  Production  Director 
Poughkeepsie  Journal,  NY  12602 
Qrcall  (914)  437-4791  EQE 


_ MAILROOM _ 

MAILROOM  MANAGER 
Midwest  daily  newspaper  with  over 
97,000  circulation  has  an  immediate 
opening  fora  Mailroom  Manager. 
Previous  supervisory  experience  re¬ 
quired.  Newspaper  inserting  equip¬ 
ment  experience  a  plus.  Must  have 
mechanical  aptitude  and  ability  to 
manage  multiple  tasks  and  build  a 
strong  team.  For  consideration,  please 
send  resume  to: 

Box  01176.  Editor  &  Publisher 
1 51 5  Broadway.  1 2th  FI,  NY,  NY  1 0036 


MARKETING 


MARKETING  AND 
PROMOTIONS  MANAGER 
The  Sun-Sentinel,  a  division  of  the 
Tribune  Company,  is  seeking  an  indi¬ 
vidual  to  oversee  multi-media  advertis¬ 
ing  and  promotional  campaigns  that 
effectively  market  the  Sun-Sentinel 
brand  and  its  products.  This  individual 
will  develop  and  implement  events 
marketing  strategies  to  improve  Sun- 
Sentinel  and  its  products'  image  in  the 
community  and  work  with  outside 
media  buying  service  to  buy/trade 
media  across  multiple  mediums.  This 
position  is  located  at  the  Deerfield 
Beach  office  and  reports  to  the  Vice 
President  &  Marketing  Director. 

The  successful  candidate  will  possess 
an  undergraduate  degree  in  public 
relations,  communications,  advertising 
or  marketing.  Graduate  degree  pre¬ 
ferred.  Minimum  of  8  years  experience 
in  public  relations,  advertising  or 
marketing  including  5-8  years  in  a 
supervisory  role.  Project  management, 
strategy  development,  media  knowl¬ 
edge  and  skills  in  analyses  a  must. 
Strong  communication  and  pres¬ 
entation  skills  required. 

The  Tribune  company  is  ranked  #1  on 
Fortune  Magazine’s  list  of  most 
admired  publishing  companies,  and  is 
a  recognized  media  leader.  Tribune 
owns  four  daily  newspapers,  18  televi¬ 
sion  stations,  four  radio  stations,  the 
Chicago  Cubs,  produces  TV  pro¬ 
grams,  a  variety  of  interactive,  on-line 
sites,  and  educational  products  for 
schools  and  consumers. 

We  offer  a  variety  of  employee  benefits 
including  medical,  dental,  paid  holi¬ 
days.  personal  days  and  vacation,  tui¬ 
tion  reimbursement,  stock  plans,  a 
variety  of  programs  and  recognition 
awards,  as  well  as  the  opportunity  for 
career  advancement. 

To  apply,  please  send  resume  attn: 

Sun-Sentinel 
Human  Resources 
333  SW  12th  Avenue 
Deerfield  Beach,  FL  33442 
Fax;  (954)  425-1518 
E-mail;  mlorenzo@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vis¬ 
ion  to  apply.  We  support  a  smoke-free, 
drug-free  work  environment.  EQE 


_ MARKETING _ 

THE  DIRECTQR  QF  QNLINE 
SALES  AND  MARKETING 
is  a  key  member  of  a  high-performing 
leadership  team  that  values  vision, 
energy,  accountability  and  a  sense  of 
humor.  Reporting  to  the  Vice  Presi¬ 
dent/New  Media,  this  director-level 
position  will  be  responsible  for  the 
strategic  and  tactical  management  of 
the  company's  online  sales  and  market¬ 
ing  group.  Primary  responsibilities 
include;  developing  new  revenue  pro¬ 
ducts  and  opportunities;  establishing 
revenue  forecasts,  online  sales  policies, 
incentive  plans  and  product  pricing 
strategies:  creating  and  implementing 
cross-media  marketing  strategies  and  pro¬ 
motional  campaigns;  gathering  and 
leveraging  consumer  and  advertiser 
data;  gathering  and  leveraging  com¬ 
petitive  marketing  data;  and.  estab¬ 
lishing  and  implementing  online  con¬ 
sumer  and  advertiser  loyalty  programs. 
Requirements  for  this  high-visibility  posi¬ 
tion  include  a  Bachelor  s  degree  and  a 
proven  track  record  in  building  and 
managing  sales  and  marketing  teams; 
promoting  and  managing  online  brand 
strategy  for  multiple  product  lines: 
managing  a  multi-million  dollar  operat¬ 
ing  budget;  and.  achieving  aggressive 
revenue  goals. 

Viable  candidates  must  have  direct 
experience  in  sales,  sales  management, 
market  analysis,  marketing  communica¬ 
tions  and  brand  management.  They 
must  have  formal  education  in  marketing 
principles  and  three  years  experience  in 
an  emerging  business  or  online  environ¬ 
ment.  A  casual,  flexible  team  environ¬ 
ment  that  values  innovation,  creativity 
and  a  balanced  life. 

Competitive  compensation  package  and 
a  comprehensive  benefits  package  in  a 
stable  company.  Please  specify  job 
code:  99-549/AD-EP/MN  on  your 
resume  and  send  to: 

The  Seattle  Times 
Employment-549/MN 

PQ.  BQX  70,  Seattle,  WA  981 1 1 
Qrfax  (206)  515-5560  EQE 


CREATIVE  MANAGER: 
a  highly  experienced  leader  in  the 
development  of  promotional  advertising, 
brand  development  and  positioning. 

Must  demonstrate  at  least  five  years  of 
successful  leadership  in  the  training, 
development  and  administration  of  a 
creative  staff.  Responsible  for  an  eight 
person  design  and  copy  team,  creative 
liaison  to  ad  agencies,  and  contract 
freelancers  for  us,  as  needed.  Must  be 
an  expert  in  all  forms  of  marketing 
communication.  Advanced  MAC  com¬ 
puter  design  skills  required. 

Submit  resume  to: 

J.  Rowley,  VP  Marketing 
Tucson  Newspapers 
4850  S  Park  Av9. 

Tucson,  AZ  8571 4 
Qr  E-mail;  jrowley@azstarnet.com 
EQE 


MARKETING  DIRECTQR  -  Great  com¬ 
munication  skills  to  develop  rela¬ 
tionships  with  medical  clinics,  golf 
pros,  the  media,  companies.  Must 
have  interest  in  golf.  (650)  494-0991 . 
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HELP  WANTED 


NEW  MEDIA 


ASSOCIATE  PRODUCERS 
The  Seattle  Times  is  seeking  two  Asso¬ 
ciate  Producers  to  join  the  New  Media 
department.  Maintain  existing  web  sites 
and  help  to  develop  new  products  in 
news  and  commerce.  Duties  include  col¬ 
laborating  with  a  cross-functional  team 
plus  the  newsroom  and  outside  part¬ 
ners  to  concept,  plan  and  create 
websites  that  exceed  customer  expecta¬ 
tions.  Document  functional  specifica¬ 
tions;  create  and  track  project  plans. 
Monitor  and  seek  customer  feedback 
and  initiate  ways  to  improve  sites. 
Qualified  candidates  will  have  a  sense  of 
humor,  a  dedication  to  excellence,  and 
will  possess  the  following  skills  and 
experience: 

ASSOCIATE  PRODUCER  -  CONTENT 
2  years  newsroom  experience. 

Bachelor’s  degree  in  Journalism  or 
Communications  -  required.  HTML  and 
Website  production  -  preferred. 

Familiarity  and  enthusiasm  for  sports  - 
preferred. 

Project  management  and  documenta¬ 
tion  experience  -  preferred. 

We  offer  a  competitive  salary  and  ex¬ 
cellent  benefits.  Please  indicate  job 
code:  99-490/AD-EP/MN  on  your 
resume. 

E-MAIL  REPLY  TO: 

jobs@seatttetimes.com 
P.O.  MAIL  TO: 

The  Seattle  Times 
HR  Employment  -  490  MN 
P.O.  Box  70.  Seattle  WA  981 1 1 

ASSOCIATE  PRODUCER  -  COMMERCE 
2  years  experience  in  New  Media, 
Marketing,  Production  or  Customer  Ser¬ 
vice. 

Bachelor's  degree  -  required. 

Excellent  written  and  verbal  communica¬ 
tion  skills  -  required.  Project  manage¬ 
ment  and  documentation  experience  - 
required.  HTML  and  Website  production 
-  preferred. 

We  offer  a  competitive  salary  and 
excellent  benefits.  Please  indicate  job 
code:  99-490/AD-EP/MN  on  your 
resume.  E-MAIL  REPLY  TO: 

|obs@seattletimes.com 
P.O.  MAIL  TO: 

The  Seattle  Times 
HR  Employment  -  490  MN 
P.O.  Box  70.  Seattle  WA  981 1 1 


Editor  &  Publisher  is  the  only  independent  weekly  NEWS  magazine 
covering  the  newspaper  industry. 

Attn:  Positions  Wanted  Advertisers 

For  quicker  placement,  you  can  Fax  or  E-mail  your 
Positions  Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  number 
and  experiation  date  to 

t2 12)  536-8800 
micheiea@mediainfo.com 
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MARKETING  RESEARCH 


NEW  MEDIA  LAW  FIRM  seeks  a 
Communications  Assistant  -  NYC 
http://www.siliconalleydaily.com/ 
images/null.gif 

Mid  size  law  firm  in  midtown  Manhat¬ 
tan  is  seeking  a  communications  assis¬ 
tant,  2-4  years  experience.  We  re  look¬ 
ing  for  a  dedicated,  detailed  oriented 
individual  with  strong  telephone,  in¬ 
ternet  research  skills  and  marketing 
background.  Candidate  must  be  able 
to  take  initiative,  manage  multiple 
tasks  to  help  grow  a  burgeoning  mar¬ 
keting  department.  College  degree, 
law  firm  experience,  and  interest  in 
New  Media  desirable.  Computer  skills 
and  a  background  in  marketing  a  plus. 
Pleasant  working  environment.  Must 
be  able  to  do  some  writing  of  press 
releases.  Contact: 

B.  Silverfine 
Fax  (212)  840-2429  or 
E-mail;  bsilverfine@brownraysman.com 

NEW  MEDIA 


We  are  a  metro  paper  with  a  large, 
revenue  producing  web  site  and  asso¬ 
ciated  businesses.  We  were  one  of  the 
first  and  traffic  tells  us  we  are  still  one 
of  the  best.  We  are  searching  for  a 
director  to  reposition  our  online  busi¬ 
nesses  in  the  coming  months.  The 
ideal  candidate  has  been  involved  with 
internet  development  since  the 
beginning  and  is  running  a  site  now. 
He  or  she  needs  to  understand  both  the 
revenue  and  content  sides  and  know 
what  strategic  partnerships  are  impor¬ 
tant.  Understanding  of  technology  is 
also  vital.  We  don’t  want  someone 
who  just  runs  our  web  site.  We  want 
someone  with  the  vision  to  position  us 
for  the  next  wave  of  development.  In 
return,  we  offer  a  great  location,  ter¬ 
rific  weather,  excellent  salary  and 
benefits  and  a  corporate  structure  that 
believes  in  liK'al  autonomy. 

Send  resume  and  coverletter  to: 


NEW  MEDIA 


SENIOR 

DESIGNER 

A  key  member  of  the  New  Media  team, 
the  Senior  Designer  will  work  in  cross¬ 
functional  development  teams  to  de¬ 
sign,  prototype  and  build  websites  that 
push  the  boundaries  of  interactive  con¬ 
tent.  They  will  build  easy-to-use,  in¬ 
tuitive  interfaces  that  exceed  customer 
expectations.  We  need  a  creative, 
highly  motivated,  self  directed  person 
with  enthusiasm  and  a  sense  of 
humor.  Must  have  a  BFA  or  Bache¬ 
lor’s  in  design-related  field,  a  solid 
design  portfolio  that  includes  print  as 
well  as  web  design.  Must  have  3-f 
years  of  graphic  design  experience, 
including  1  -f  year  of  web  design. 

Strong  HTML  skills  are  required.  Illus¬ 
tration  skills  a  plus.  Experience  in  user 
interface  design  or  human  factors  is  a 
plus.  Senior  designer  is  a  regular  full 
time  position  with  a  competitive  salary 
range.  Please  indicate  job  code: 

99-564/AD-EP/MN 
E-mail  reply  to: 

jobs@seattletimes.com 
The  Seattle  Times 
HR  Employment  -  564  MN 
P.O.  Box  70 
Seattle  WA  98111 

PRESSROOM 

ASSISTANT  PRESSROOM  MANAGER 
Responsible  for  the  efficient  on-time 
operations  of  the  pressroom.  Sup¬ 
ervise  pressroom  personnel. 

A  solid  background  in  web-fed  offset 
press,  quality  print  practices,  expense 
budgeting,  impositioning,  preventative 
maintenance,  problem  solving,  mat¬ 
erials  testing,  performance  tracking 
and  excellent  communication  skills 
are  required.  Supervisory  experience 
required.  Send  resume  to: 

St.  Paul  Pioneer  Press 
Employee  Relations 
345  Cedar  Street 
St.  Paul,  MN  55101-1057 
Equal  Opportunity  Employer 

PRESS  OPERATOR 

Newspaper  publisher  and  commercial 
printer  seeks  experienced  person  to 
join  expanding  company.  Minimum  of  3 
years  experience  on  web  presses,  pre¬ 
ferably  with  Goss  Community  (SSC). 
Located  in  New  York  City  region. 
Competitive  salary  and  benefits  pack¬ 
age. 

Please  send  or  fax  resume  to: 

Personnel  Department 
Box  680 

New  Rochelle,  NY  10801 
Fax: 

(914)  636-2957 
PRESS  OPERATOR 

(first  pressman),  advancement  poss¬ 
ibilities  within  year,  web  Goss  Com¬ 
munity,  pre-press  experience  helpful. 
Almost  all  new  equipment  throughout 
plant.  Send  resume  to: 

Tena  Williams,  Ketchikan  Daily  News 
501  Dock  Street,  Ketchikan,  Alaska  99901 


PRESSROOM 


PRESS  OPERATORS 
The  Denver  Post  newspaper  is  seeking 
experienced  press  operators  to  join 
the  #1  newspaper  in  Colorado.  Ideal 
candidates  will  possess  3  years  expe¬ 
rience  in  quality  web  offset  printing 
operations  utilizing  Headliner  presses 
and  7  unit  Newsliner.  Must  be  familiar 
with  all  phases  of  offset  technology. 

We  offer  a  highly  competitive  salary 
as  well  as  an  outstanding  benefits 
package  including  medical  (company 
contribution  80%),  dental,  life  insur¬ 
ance  and  short  term  disability. 

To  apply,  please  forward  resume  to: 

The  Denver  Post 
Human  Resources 
1 560  Broadway,  Denver,  CO  80202 
Or  Fax  to  (303)  820-1214 
Employment  offers  are  conditioned 
upon  applicant  undergoing  and  pass¬ 
ing  a  pre-employment  drug  screen. 

EOE 

PRESSROOM  MANAGER 
Family  owned  daily  and  Sunday  news¬ 
paper  (23-24m)  seeks  an  outstanding 
candidate  for  pressroom  manager.  Appli¬ 
cant  should  have  extensive  pressroom 
experience  with  Goss  Urbanite  or  com¬ 
parable  press.  Must  be  excellent  in 
press  maintenance,  training  and  manag¬ 
ing.  Candidate  must  have  demonstrated 
exceptional  leadership  in  press  area. 
Applicant  should  be  an  excellent  trainer, 
motivator  and  leader.  Capable  of  rebuild¬ 
ing  this  department  and  preparing  and 
being  part  of  a  new  press  installation 
where  multiple  daily  products  will  be 
printed.  Excellent  people  skills  and  very 
quality  conscious. 

This  is  a  challenging  opportunity  in  a 
very  nice  community.  Salary  and  incen¬ 
tive  package  based  on  experience  and 
ability  but  will  be  excellent  for  the  right 
candidate.  Competitive  benefits  pack¬ 
age  includes  health  care,  insurance, 
pension  and  401  (k)  plan. 

Reply  to  Box: 

01182,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

PRESSROOM  SUPERVISOR 
The  Press  Democrat,  Santa  Rosa.  CA, 
has  an  opening  for  a  full-time  Press 
Supervisor.  Will  assist  the  Foreman  in 
directing  and  coordinating  activities  in 
all  facets  of  department  production,  app¬ 
lying  knowledge  of  production  meth¬ 
ods,  procedures,  machines  and  equip¬ 
ment.  Must  have  a  minimum  of  4  years 
offset  pressroom  experience.  Schedule 
requires  flexibility;  days,  nights,  week¬ 
ends,  holidays  and  overtime.  Please 
send  inquiries  to: 

5505  Redwood  Drive 
Rohnert  Park,  CA  94928 
Attn:  Press  Dept.  Manager 
No  phone  calls  please.  We  are  com¬ 
mitted  to  a  drug  and  alcohol  free  work¬ 
place.  Any  job  offer  is  conditional  upon 
the  successful  passing  of  drug  testing. 


Fiicing  the  prcs.s  is  more  rliffieult  than 
bathing  a  leper." 

-.\1(  )ther 'leresti.  missiontirv,  ISWO 

www.mediainfo.com 
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HELP  WANTED 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS 


THE  WORD  IS  OUT. 
WE’RE  LOOKING  FOR 
TWO  PUBLICISTS. 

The  Walt  Dishey  World  Company  has  immediate 
openings  in  our  Media  Relations  department. 

NEW  MEDIA  PUBLICIST  (XADEP1020) 

Lead  strategic  development  and  tactical  implementation 
of  Media  Relations  and  PR  programs  through  new  media 
channels.  Create  vision  for  department  to  use  new  media 
channels  to  reach  news  media.  Supervise  news  web  site, 
CD-ROM  press  materials  and  on-line  media  contacts. 

Qualified  candidates  will  have  Bachelor’s  degree  and 
a  minimum  of  three  years  experience  in  journalism, 

PR  or  related  field.  Additional  experience  managing 
or  contributing  to  a  news  web  site  or  writing/editing 
for  an  on-line  publication  also  desired. 

PRINT  PUBLICIST  (XADEP2020) 

Build  and  maintain  strong  working  relationships  with 
print  media  in  top  markets.  Create  publicity  materials. 
Visit  key  markets  and  host  media  on-property.  Plan  Media 
Relations  support  for  new  products  and  execute  events. 

Qualified  candidates  will  have  Bachelor's  degree  and 
a  minimum  of  four  years  experience  in  journalism, 

PR  or  related  field.  Five  or  more  years  experience 
with  a  major  newspaper/ magazine  also  desired. 

Successful  candidates  will  receive  competitive 
compensation  and  a  comprehensive  benefits  package. 

Interested  candidates  should  send  cover  letter, 
salary  history  and  resume  on  white  paper  to: 

Disney  Worldwide  Services,  Inc. 
Professional  Recruitment 
(POSITION  CODE) 

P.O.  Box  10,090 
Lake  Buena  Vista,  FL  32830 
(Please  respond  March  1. 2000) 


EOE  •  Drawing  Crearivir^  Fr 


Diversity  •  ©Disney 


PRODUCTION/TECH 


PRODUCTION  MANAGER 
The  Fayetteville  Observer,  a  70,000  daily 
is  seeking  a  candidate  with  strong  man¬ 
agerial  and  communication  skills  to  help 
manage  our  new  state  of  the  art  printing 
and  production  facility.  Responsibilities 
include  Pressroom.  Packaging,  Trans¬ 
portation  and  Grounds  Maintenance  at  a 
growing  daily  and  commercial  printing 
facility.  Reports  to  the  Production 
Director. 

Qualified  candidates  will  have  a  suc¬ 
cessful  background  in  either  commercial 
web  or  daily  newspaper  printing. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  compre¬ 
hensive  benefits  package,  and  the 
opportunity  to  work  at  a  successful 
independently  owned  facility  in  the 
Sandhills  of  North  Carolina.  Please 
forward  your  resume  and  salary  require¬ 
ments  to: 

John  Jenkins,  Production  Director 
The  Fayetteville  Observer 
RO.  Box  849.  Fayetteville,  NC  28302 


POSITIONS  WANTED 


_ ADMINISTRATIVE _ 

PUBLISHING/PRINTING  EXECUTIVE, 
age  50  seeking  position  as  General 
Manager,  Project  or  Accounting  Manager 
in  Zones  2, 3, 4.  For  additional  details: 

Fax:  (815)  648-2856 
E-mail:  graphic@stans.net 


CIRCULATION 


20  YEAR  SEASONED  manager,  seeks 
East  Coast  position.  Single  copy,  Flome 
Delivery,  very  successful  motivator. 

Reply  to  Box  01 1 84.  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI,  NY,  NY  1 0036 


EXPERIENCED  energetic  writer/editor 
seeks  creative  career  challenge. 
(305)891-2595 


REPORTER,  7  years  experience  on 
cops,  courts,  schools,  cities,  natural  dis¬ 
asters  and  the  Oklahoma  bombing 
seeks  spot  at  larger  metro  daily.  I 
speak  French  and  Spanish. 

Contact  durendal30@hotmail.com 

SPORTS  WRITER  AND  COPY  EDITOR 
with  award-winning  credentials.  Wants 
to  return  to  mid.Jarge  market.  Team 
player  with  positive  attitude. 

E-mail  me  at  mmorrow@infowest.com 
Or  call  (435)  635-2844 

REPORTER  with  experience  in  all  writ¬ 
ing  styles  seeks  opening  with  daily  or 
weekly  newspaper.  Am  willing  to 
relocate  and  start  immediately.  Have 
studied  Spanish  for  8  years  and  lived 
at  college’s  Spanish  House  for  3. 
Interested?  Please  contact  me  at: 

(609)  601-1 595  s28plu@eticomm.net 
for  interview 

PARIS-BASED 

university  English  instructor,  former  food 
editor  and  (til  recently)  cross-cultural  col¬ 
umnist,  seeks  dynamic  editorial  position. 
NYC.  ESL/EFL  a  specialty. 

bpjparls@yahoo.com 


EXPERIENCED  JOURNALIST 
seeks  full  time  or  steady  part  time  work  in 
Warsaw,  Poland  for  calendar  year.  Print, 
broadcast  and  photography  -  I  do  it  all. 
I'm  an  American,  based  in  Washington, 
DC.  I  plan  on  moving  in  March  or  April, 
E-mail:  picwords@mindspring.com 


PRODUCTION/TECH 


PRODUCTION  MANAGER 
25  years  experience.  All  aspects  of 
production  from  pagination  and  com¬ 
puters  to  distribution.  Looking  for 
medium  or  small  daily,  weekly  or  com¬ 
mercial  challenge. 

DUBLDIST@aol.com 


Classified  Advertising  call  (888)825-9149 


Discover  a  World  of  Opportunities  at  Disney. 


www.mediainfo.com 
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CULTURE  TRENDS 


MTV  Around 
the  World 


Week  of  jn/(K) 


MTV  U.S. 


Aiiist  Title 

1.  Christina  Aguilera  What  a  Girl  Wants 

2.  Red  Hot  Chili  Peppers  Otherside 


3.  Backstreet  Boys 

4.  Britney  Spears 

5.  Eve 


MTV  Euro 


Artixt 

1.  Britney  Spears 

2.  Gabrielle 

3.  R.E.M. 

4.  Andreas  Johnsen 

5.  Donnel  Jones 


MTV  Brazi 


Artixt 

1.  Five 

2.  Silverchair 

3.  Sandy  &  Junior 

4.  Raimundos 

5.  Blink-182 


MTV  Austral! 


Aiiixl 

1.  Macy  Gray 

2.  Killing  Heidi 

3.  Christina  Aguilera 

4.  Len 

5.  Vanessa  Amorosi 

©2000  MTV 


Show  Me  the  Meaning.. 
From  the  Bottom 
of  My  Broken  Heart 

Love  is  Blind 


Title 

Born  to  Make  You 

Hapi)y 

Rise 

The  Great  Beyond 
Glorious 

U  Know  What’s  Up 


Title 

If  Ya  Getting  Down 
Miss  You  Love 
Immortal 
Me  Lambo 
All  the  Small  Things 


Title 
I  Try 
Mascara 

What  a  Girl  Wants 
Steal  My  Sunshine 
Absolutely  Everybody 


Billboard’s  Heatseekers 

Lists  the  best-selling  titles  by  new  and  developing  artists, 
defined  as  those  who  have  never  appeared  in  Billboard. 

Thix 

Week 

Laxt 

Week 

Wkx  on 

Chart 

Artixt 

Album 

1 

2 

31 

Slipknot 

Slipknot 

2 

3 

43 

Static-X 

Wisconsin  Death  Trip 

3 

4 

32 

System  of  a  Down 

System  of  a  Down 

4 

NEW 

Conjunto  Primavera 

Morir  De  Amor 

5 

5 

3 

Kittie 

Spit 

6 

6 

8 

Kelis 

Kaleidoscope 

7 

NEW 

Alecia  Elliott 

I’m  Diggin'  It 

8 

11 

15 

EO.D. 

The  Fundamental  Elements... 

9 

10 

5 

Trin-i-tee  5:7 

Spiritual  Love 

10 

7 

14 

Beth  Hart 

Screamin’  for  My  Supper 

©2000  Billboard/Broadcast  Data  Systems 


Billboard’s  Modern  Rock  Tracks 

Compiled  from  a  national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 

Thix 

Week 

1 

Last 

Week 

1 

Peak 

Pox. 

1 

Wkx  on 
Chart 

18 

Title 

All  the  Small  Things 

Artixt 

Blink-182 

2 

4 

2 

7 

Otherside 

Red  Hot  Chili  Peppers 

3 

2 

1 

19 

Re-arranged 

Limp  Bizkit 

4 

3 

3 

18 

Take  a  Picture 

Filter 

5 

8 

8 

7 

Never  Let  You  Go 

Third  Eye  Blind 

6 

5 

4 

8 

The  Everlasting  Gaze 

The  Sma.shing  Pumpkins 

7 

6 

6 

19 

Little  Black  Backpack 

Stroke  9 

8 

7 

7 

14 

Falling  Away  From  Me 

Korn 

9 

9 

5 

20 

Learn  to  Fly 

Foo  Fighters 

10 

10 

8 

18 

Guerilla  Radio 

Rage  Against 

the  Machine 

©2000  Billboard/ Broadcast  Data  Systems 


CULTURE  TRENDS 


MTY’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  217100 

Artist/Group:  Pink 
Song/Video:  "There  U  Go" 

Director:  DaviJ  Myers 

This  fuchsia  bombshell  is  about  to 
blow  the  spot  up.  Sending  the 
warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 
latest  rising  star.  Her  self-titled 
album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetwood, 
as  witnessed  on  the  possible  sec¬ 
ond  single,  “Players”. 

Artist/Group:  Incubus 
Song/Video:  “Pardon  Me” 

Director:  Steven  Murashige 

This  five-member  band  from 
Calabasas,  California  has  finally 
made  a  mark  with  this  video  off 
their  recently  released  album. 
Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  started  out 
as  a  garage  band  back  in  1991, 
and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-length  record,  S.C.I.E.N.C.E. 
in  1997.  Their  newest  offering 
blends  funk  and  alternative  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measui’e. 

©2000  MTV 


The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  February  7, 2000  | 

This 

Week 

Last 

Week 

Picture 

.l-Daij 
Weekend  Gross 

Days 

III  Release 

Total 
Gross  Sale 

1 

New 

Scream  3 

34,713,342 

3 

34,71.3,;142 

2 

3 

The  Hurricane 

4,940,420 

40 

37,559,916 

4 

Stuart  Little 

4,713,2.52 

52 

128,6:16,7,52 

4 

2 

Next  Friday 

4,286,355 

26 

45,5:16,7.39 

5 

1 

Eye  of  the  Beholder 

4,213,996 

10 

12,014,004 

6 

5 

The  Green  Mile 

4,017,i:i3 

,59 

120,403,882 

7 

7 

Galaxy  Quest 

3,312,708 

44 

62,940,7:10 

8 

6 

Down  to  You 

2,707,9.55 

17 

16,,5.51,741 

9 

8 

Girl,  Interrupted 

2,.5.56,403 

48 

24,906,736 

10 

9 

The  Talented  Mr.  Ripley 

2,488,414 

44 

75,610,389 

11 

10 

Toy  Story  2 

2,2.54,993 

80 

237,113,4:15 

12 

13 

The  Cider  House  Rules 

1,934,415 

59 

20,587,459 

13 

11 

Fantasia  2000 

1,841,001 

37 

18,907,800 

14 

12 

Angela’s  Ashes 

1,539,191 

44 

8,6.36,345 

15 

15 

Magnolia 

1,290,415 

52 

19,:i00,617 

16 

19 

The  End  of  the  Affair 

1,0,50,011 

66 

8,437,884 

17 

16 

Any  Given  Sunday 

1,020,667 

47 

73,866,22:1 

18 

14 

Play  it  to  the  Bone 

809,594 

44 

7,720,:189 

19 

20 

Bicentennial  Man 

794,701 

52 

.56,718,027 

20 

21 

Snow  Falling  on  Cedars 

732,035 

47 

12,868,743 

21 

26 

Topsy  Turvy 

730,330 

54 

2,:107,119 

22 

New 

Gun  Shy 

703,109 

3 

703,109 

23 

18 

Supernova 

677,227 

24 

13,312,004 

24 

17 

Isn’t  She  Great 

6,52,445 

10 

2,452,470 

25 

25 

The  World  Is  Not  Enough 

647,007 

80 

125,209108 

26 

22 

Deuce  Bigalow:  Male  Gigolo 

.549,443 

59 

63,059,286 

27 

24 

Anna  and  the  King 

482,512 

52 

37,578,493 

28 

- 

Simpatico 

459,020 

54 

468,303 

29 

31 

All  About  My  Mother 

348,:137 

80 

4,727,2:12 

30 

29 

Being  John  Malkevich 

313,840 

54 

21,058,680 

31 

27 

Sleepy  Hollow 

303,048 

80 

97,666,682 

32 

33 

The  Sixth  Sense 

298,909 

185 

278,:186,.554 

33 

28 

Man  on  the  Moon 

251,165 

47 

:14,184,55.5 

34 

34 

Sweet  and  Lowdown 

221,321 

66 

2,328,962 

35 

35 

The  Bone  Collector 

212,070 

94 

65,714,980 

©2000  The  Hollywood  Reporter 

We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Liv'ng  Index! 


For  75  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  community  life. 

Now,  in  our  76th  anniversary  printing,  the  MARKF^'  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

-  Relocation  info  now  includes  rankings  of  quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


-  Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

-  Now  Population  Forecasts  are 

projected  out  5  YEARS  to  2005! 

-  All  the  market  data  for  Canada  is  in 

one  convenient  section! 

ULUS  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 


Outlets,  Retail  Outlets,  Location  of 
Markets,  Newspapers  .Serving  the  Market,  Retail 
Sales  Data,  and  much,  much  more!  ^ 

It’s  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-M.SA  markets  in  the  U.S.  and  Canada  ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  .5,141  U.S.  counties. 

I’KICIM. 

The  print  copy  of  the  E&P  MARKFH'  CUIDF'  is  jast  $140.  It's  also  available 
on  C'D-R(4M  together  with  the  data  from  U.S.  MARKE  T  FOREC'AS'ES 
which  covers  all  towns  and  cities  in  the  U.S.  with  2500  or  more  population. 
Pricing  for  the  CD-ROM,  which  includes  the  printed  Market  Guide,  is  just 
$495.  (C:A,  DC,  FT,  IE,  MA,  MD.  NJ,  NY.  OH  and 
rX  residents  please  add  appropriate  sales  tax.  C^anada 
residents  please  add  CS 1.) 


MARKET 

GUIDE 


2000 


oKDi:u  roD.w 

Please  send  payment  to:  EDI  ! OR  &  PUBLISHER 
DlRECrrORlES,  Circulation  Dept.,  1515  Broadway, 
New  York.  NY  10036.  Phone:  (888)  612-709^ 
E-Mail:  edpub@)mediainfb.com.  Place  v'our  order  on 
our  Web  site:  VVWW.niCdiHinfo.COni 
(click  on  the  store  icon)  Or  contact  us  at  the  number 
above  for  more  information. 

Editor<S?Publisher 

Whetv  You'll  Fiml  the  Powers  of  the  Press." 


Editor<§^ 

PUBLISHER 


Order  Now! 
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place  division;  Little  was  appointed  director 
of  a  staff  of  five  sales  executives. 

The  Hispanic  Marketplace  faces  no  risk  of 
decline  in  national  advertising  in  Enlace, 
which  currently  has  none.  The  32-page  publi¬ 
cation  consists  of  20%  local  advertising  and 
80%  editorial,  short  of  the  40%-to- 
60%  split  in  many  Spanish-language 
publications. 

Enlace  Editor  Aida  Bustos,  who 
has  worked  for  newspapers  for  two 
decades,  said  she  felt  "frustration” 
for  years  at  the  way  papers  and 
advertisers  ignored  ethnic  communi¬ 
ties  and  now  feels  “very  gratified” 
that  Latino  buying  power  has  come 
to  be  appreciated.  By  the  end  of  the 
year,  she  added,  she  hoped  that  half 
of  Enlace  will  be  filled  with  ads. 

Enlace' •s  110.000  free  copies  are 
distributed  in  various  ways:  10.000  copies  are 
inserted  into  home-subscription  editions  of 
the  Union-Tribune:  another  45,0(X)  copies  are 
distributed  in  Tijuana.  Mexico,  to  homes  of 
middle-class  consumers  who  routinely  shop 
in  San  Diego;  and  the  remaining  55,000 
copies  are  distributed  in  the  San  Diego  area. 

Little  said  he  hoped  to  draw  ads  for  Enlace 
from  his  unit’s  three  biggest  categories:  auto¬ 
motive.  e-commerce,  and  travel,  a  category 
which  has  been  led  by  Aeromexico.  the 
Mexican  national  airline.  In  addition,  he 
planned  to  seek  financial  and  recruiting  ads. 

While  immigrants’  assimilation  may  have 
been  fashionable  with  other  groups  and  at 
other  times,  marketing  experts  say  today  the 
trend  goes  the  other  way.  “Hispanics  focus  on 
their  culture  and  things  dear  to  being  Latino, 
such  as  festivals,  dress,  music,  and  quin- 
ceaneias  —  birthday  parties  for  15-year-old 
girls.”  said  Little. 

And  so  advertisers  must  learn  the  new 
Latino  marketing  buzzword:  acculturate. 
Meaning,  to  advertise  in  the  context  of 
Hispanic  culture  for  added  impact.  And  what 
better  way  than  in  the  Spanish  language? 

Landon’s  English-speaking  units  have  also 
kept  busy,  picking  up  contracts  with  32  addi¬ 
tional  dailies  last  year,  all  but  one  of  which  had 
been  Sawyer  Walker  Ferguson  Co.  clients  until 
that  firm  went  out  of  business.  Those  new 
clients  include  the  San  Antonio  Express-News, 
the  Milwaukee  Journal  Sentinel,  the  Columbus 
(Ohio)  Dispatch,  the  Austin  (Texas)  American- 
Statesnian,  the  Asbury  Park  Press  in  Neptune, 
N.J.,  the  Arkansas  Democrat-Gazette  in  Little 


Rock,  and  the  Albuquerque  (N.M.)  Journal. 

One  of  Landon’s  biggest  competitors.  New 
York-based  Newspapers  First,  represents 
most  of  the  nation’s  largest  dailies. 

In  recent  years,  Landon  acquired  CWO&O, 
the  initials  by  which  a  former  competing  rep 
firm  was  known,  bringing  with 
it  about  25  newspapers,  and  the 
Papert  Co.,  which  added  400 
newspapers.  Even  with  the  32 
newspapers  added  last  year, 
Landon  said.  “We  expect  to 
continue  to  grow.” 

The  firm’s  surge  began  sev¬ 
eral  years  ago  when  "we  recog¬ 
nized  a  change  in  the  way  the 
advertising  industry  views  its 
media  options,”  explained  Lan¬ 
don.  referring  to  traditional  but 
continuing  advertiser  com¬ 
plaints  that  the  newspaper  industry  was  "not 
an  uncomplicated  industry  to  deal  with.” 

"Critical  mass  today  is  absolutely  essential 
to  get  advertisers’  attention  to  whatever  media 
you  are  talking  about.”  declared  Landon.  “We 
have  developed  critical  mass  through  acquisi¬ 
tion  of  CWO&O,  Papert,  and  these  new 
clients  that  have  joined  us  in  1999. 

“We  are  now  able  to  offer  the  advertiser 
industry  resources  that  will  make  it  possible  for 
him  to  deal  with  the  newspaper  medium  in  a 
much  more  efficient  and  uncomplicated  man¬ 
ner  than  an  advertiser  ever  had  before.”  ex¬ 
plained  Landon.  “Basically,  all  of  the  changes 
we  are  making  here  are  designed  to  position  the 
newspaper  medium  in  the  advertiser’s  eyes  as  a 
far  more  user-friendly  medium,  far  more  effi¬ 
cient  medium.  . . .  We’re  basically  serving  in  an 
almost  advertiser-agency  fashion  today. 

“If  you’ve  been  in  the  business  as  long  as  we 
have,  and  you’ve  heard  the  advertiser  talk  about 
his  needs.”  concluded  Landon.  “you  know  you 
either  have  to  get  big  or  get  out.”  ■ 

Presidential  candidates’  ads 

While  presidential  candidates  have  largely 
abandoned  newspaper  ads.  what  little  print 
advertising  they  may  be  tempted  to  buy  is 
likely  to  supplement  their  TV  spots. 

National  advertising  sales  reps,  not  surpris¬ 
ingly,  are  watching  where  TV  money  is  going. 

With  the  gloves  now  off  between  George  W. 
Bush  and  John  McCain  in  the  South  Carolina 
showdown,  here  was  the  scorecard:  Bush,  who 
can  spend  unlimited  sums  because  he  has  not 
accepted  federal  money,  plunged  forward  with 


Roland  Little 


marketing&sales.. 


his  three-month  splurge  of  buying  more  than 
$2()0.(XX)  a  week  on  TV  in  the  South  Carolina: 
McCain  ramped  up  quickly  to  about  the  same 
level  and  prepared  to  spend  the  S3  million 
allowed  by  law. 

McCain  also  has  TV  ads  running  in  Michi¬ 
gan.  and  Bush  has  been  buying  air  time  in  Ari¬ 
zona,  North  Dakota.  Virginia.  Michigan,  and 
Washington  state.  Ex-candidate  Steve  Forbes 
made  the  biggest  primary  newspaper  ad  com¬ 
mitment  in  Iowa,  where  he  spent  S230,(XX). 

Only  one  presidential  candidate  succeeds, 
and  losers  have  had  a  bad  record  for  debt 
reneging.  Getting  stiffed  is  even  worse  that 
failing  to  sell  candidate  ads.  and  so  many 
new  spapers  long  ago  began  asking  candidates 
to  prepay  for  campaign  ads. 

NYT  flagship  has  banner  year 

The  New  York  Times’  advertising  revenue 
is  showing  boom-level  growth:  up  35.5%  to 
$1 12.923.(XX)  in  December.  23.8%  to 
$363,36 1  .(XX)  in  the  fourth  quarter,  and  1 2.6% 
toS1.192.048.0(X)  in  1999. 

The  news  was  almost  as  gocxl  for  the  other 
newspaper  properties  of  the  New  York  Times 
Co.,  with  ad  revenue  for  the  group  up  28.5% 
for  December.  18.6%  for  the  fourth  quarter, 
and  9.9%  for  the  year. 

At  the  New  York  flagship,  national,  classi¬ 
fied.  and  retail  advertising  were  all  up. 
National  had  significant  increases  during 
December  in  financial  services,  corporate, 
technology  products,  entertainment,  and  e- 
commerce  categories.  Classified  advertising 
in  the  month  was  boosted  by  advances  in 
automotive  and  help-wanted  ads.  December 
retail  was  up  on  growth  in  the  fine  arts  and 
fashion/jewelry  store  categories. 

The  Boston  Globe's  advertising  revenue 
jumped  31%  to  $44,460,000  for  December. 
16.7%  to  $  1 37.8 1 9.()(X)  for  the  fourth  quarter, 
and  6.5%  to  $477.487.(XX)  for  the  full  year. 

Fueling  the  Globe's  powerful  December 
jump  were  increases  in  the  e-commerce, 
telecommunications,  and  financial  categories 
of  national  advertising;  advances  in  the  help- 
wanted  and  real-estate  categories  of  classified 
advertising;  and  improvement  in  the  jewelry 
store,  home-related,  and  discount  store  cate¬ 
gories  of  retail  advertising. 

The  firm’s  Regional  Newspaper  Group  had 
relatively  anemic  improvement:  ad  revenue 
rose  6.1%  to  $31,649,000  for  December. 
5.1%  to  $99.()84.(XX)  for  the  fourth  quarter, 
and  6.1%  to  $362,757,000  for  the  full  year. 
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Two-year  term  in  White  House 
for  former  Thatch’  cartoonist 

JEFF  SHESOL  TALKS  ABOUT  LIFE  AS  A  PRESIDENTIAL  SPEECHWRITER  BY  DAVE  ASTOR 


Former  syndicated  cartoonist  Jeft' 
Shesol  is  in  the  supennarket  when 
he  gets  an  urgent  call  on  his  cell 
phone.  Bill  Clinton  has  to  give  a 
speech  in  less  than  10  minutes, 
and  help  is  required. 

"So  you  stand  in  the  aisle  or  in  a  comer  and 
work  on  the  language."  said  Shesol.  “When  the 
president  has  to  react  quickly,  it  can't 
wait  for  a  shower  and  a  shave  and  a 
commute  to  the  office." 

Things  aren't  always  quite  so  dramat¬ 
ic  for  Shesol.  but  being  a  presidential 
speechwriter  can  be  all-consuming. 
"We're  always  on  call."  he  said. 

But  Shesol.  30.  is  glad  he  ended  his 
"Thatch"  comic  strip  to  join  the  Clinton 
administration  two  years  ago.  "I  miss 
cartor)ning.  but  I  never  regretted  the 
decision  I  made,"  he  said.  "I  love  what  I 
do.  It's  exhilarating  and  exhausting  and 
always  interesting.  There's  an  opportu¬ 
nity  to  contribute  every  day." 

Shesol  writes  an  average  of  two 
speeches  a  week  on  all  kinds  of  topics, 
including  the  budget,  Scxial  Security, 
health  care,  crime,  and  international 
trade.  "We're  each  expected  to  be  a  gen¬ 
eralist."  he  said,  which  means  he  and  the 
five  others  in  his  office  “constantly  con¬ 
sume  infonuation"  found  on  Web  sites, 
in  print,  and  elsewhere. 


Once  a  speech  is  written, 
it's  usually  reviewed  by  the 
chief  speechwriter  and  senior 
White  House  staffers  before 
reaching  the  president.  She¬ 
sol  said  Clinton  always  revis¬ 
es  and  adds  to  speeches  — 
often  while  giving  them. 

"He  knows  his  stuff, 
which  can't  always  be  taken 
for  granted  in  a  president." 
said  Shesol.  "This  is  a  very 
articulate,  eloquent  president. 

He  doesn't  need  a  tremen¬ 
dous  amount  of  help  from  us. 

We  can  help  by  giving  him  a  well-structured 
argument  he  can  riff  off  of  and  segue  back  to." 

Shesol.  who  sees  Clinton  at  least  once  a 
week  and  periodically  travels  with  him.  also 
tries  to  come  up  with  good  sound  bites.  He  said 
the  concise  writing  required  in  a  comic  was 
excellent  training  for  this. 

Shesol  also  did  other  pre-White  House  writ¬ 
ing,  including  a  W.W.  Norton  book  on  the 
strained  relationship  between  Lyndon  Johnson 
and  Robert  Kennedy.  Clinton  read  "Mutual 
Contempt"  and  wrote  the  former  Rhodes  schol¬ 
ar  to  say  how  much  he  liked  it.  Then  Shesol 
received  the  offer  to  become  special  assistant  to 
the  president/presidential  speechwriter  (E&P. 
Feb.  21.  1998.  p.  36). 

"I'll  always  be  grateful  for  the  serendipity  of 


the  book."  said  Shesol.  who  was 
promoted  to  senior  presidential 
speechwriter  last  summer. 

Shesol  ended  "Thatch."  which 
ran  in  1.30  newspapers,  stxin  after 
getting  the  White  House  Job.  He 
knew  he  would  be  too  busy,  and 
outside  income  mies  may  have  pre¬ 
vented  him  from  continuing  the 
Creators  Syndicate  comic,  anyway. 
And  since  “Thatch"  periodically 
addressed  political  issues  affecting 
its  20-something  characters,  con¬ 
flicts  of  interest  may  have  arisen. 
Speaking  of  conflicts,  what  was 
life  like  as  a  presidential  speechwriter  during 
the  Clinton-Lewinsky  scandal?  The  perception 
was  that  things  were  chaotic,  but  Shesol  said 
they  weren't.  "There  was  a  lot  of  work  to  do. 
but  my  Job  wasn't  all  that  different."  he  stated. 

Through  the  ups  and  downs  of  Clinton's 
presidency.  Shesol  has  continued  to  sketch  on  a 
casual  basis.  "I  draw  in  the  margins  of  my 
speeches  and  during  long  meetings,"  he  said. 

Will  Shesol  resume  drawing  "Thatch"  after 
Clinton  leaves  office  next  January?  Join  Al 
Gore's  administration  if  the  vice  president  wins 
in  November?  Try  something  else? 

Shesol  doesn't  know  yet.  “It's  hard  to  make 
a  decision  now  because  there's  still  too  much  to 
do  on  a  daily  basis."  he  said.  "I'm  trying  to  stay 
focused  on  the  Job."  ■ 


Jeff  Shesol 


She  helped  Hatch  prez  bid 


The  rejections  Marie  Woolf  used  to 
receive  while  trying  to  get  her  car¬ 
toons  into  newspapers  helped  her 
deal  with  a  recent  political  loss. 

“I  have  to  bless  the  syndication  process 
for  making  me  tough."  she  said  wryly. 

Her  political  loss  occurred  when  U.S. 
Sen.  Orrin  Hatch,  R-Utah,  recently  dropped 
out  of  the  race  for  the  Republican  presiden¬ 
tial  nomination.  Woolf  had  worked  for  the 
campaign  directing  Internet  strategy,  Web 
site  design,  and  graphics  —  a  seven-day-a- 
week.  more-than-l6-hour-a-day  Job  that 


also  included  creating  editorial  cartoons  for 
the  campaign  site. 

Woolf,  43,  did  editorial  cartoons  for  the 
Chicago  Sun-Times  Features  syndicate,  the 
Alameda  Newspaper  Group,  The  Deseret 
News  of  Salt  Lake  City,  and  her  own  Web 
site  before  Joining  the  Hatch  campaign  last 
summer  (E&P.  Sept.  25,  p.  40).  Any  regrets 
about  going  inside  the  political  process  to 
work  for  Hatch? 

“None  whatsoever,"  she  replied.  “It  was 
an  extraordinary  opportunity  to  try  to  make 
a  difference.  I  will  always  feel  it  was  a  priv- 
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ilege.  I  gave  it  everything  I  had  —  and 
learned  a  great  deal.” 

Asked  why  Hatch  didn’t  do  better,  Woolf 
said  he  “could  not  compete  organization- 
wise  and  moneywise  with  George  W.  Bush.” 
She  added  that  Hatch  didn’t  receive  enough 
press  coverage. 

“I  believe  the  most  qualified  person  for 
the  job  wasn’t  given  enough  of  a  chance  by 
the  media,”  said  Woolf,  who  first  met  Hatch 
after  he  requested  an  original  of  one  of  her 
cartoons  in  1997. 

She  did  note  that  Hatch  used  his  cam¬ 
paign  to  raise  important  issues,  such  as  call¬ 
ing  attention  to  the  large  number  of  U.S. 
Supreme  Court  Justices  and  federal  judges 
the  next  president  will  probably  name  and 
reminding  people  of  ethical  problems  in  the 
Clinton-Gore  administration. 

“People  seem  to  have  short  memories,” 
said  Woolf,  who  left  the  Democratic  fold  to 
become  a  registered  independent  around  the 
time  President  Clinton  was  impeached. 

The  California-based  creator  is  now 
working  full  time  on  Hatch’s  2000  Senate 
re-election  campaign  doing  many  of  the 
same  things  she  did  for  the  presidential  bid 
(minus  the  cartoons).  She’s  also  doing 
speechwriting  and  public-relations  work  for 
the  Hatch  campaign  —  and  Internet  and 
media  work  for  private-sector  clients. 

What  about  cartooning?  Woolf  isn’t 
going  the  newspaper  or  syndication  route  at 
the  moment.  But  she’s  trying  to  develop  her 
“Mimi”  comic  —  which  a  couple  of  syndi¬ 
cates  were  considering  last  year  —  into  an 
animated  TV  series.  —  Dave  Astor 


‘Geech’  going  from 
Universal  to  United 

"Geech”  by  Jerry  Bittle  is  moving  to 
United  Feature  Syndicate  Feb.  28  after  18 
years  at  Universal  Press  Syndicate.  The 
comic,  set  in  a  small  town,  appears  in  more 
than  175  newspapers. 

Book  cites  site  with 
KRT  Interactive  info 

IDG’s  recently  released  "Great  Web 
Architecture”  book  includes  a  section  ana¬ 
lyzing  and  praising  KRT  Interactive’s  1998 
“High  Crimes  and  Misdemeanors”  impeach¬ 
ment  package,  as  it  appeared  on  The  Macon 
(Ga.)  Telegraph'^  Web  site.  KRT  is  market¬ 
ed  by  Tribune  Media  Services. 
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‘Peanuts’:  Big  strips,  big  statues 


Reruns  of  “Peanuts”  will  be  available 
in  two  sizes  starting  Feb.  28.  And 
“Peanuts”  characters  may  be  available 
in  statue  sizes  this  summer  in  St.  Paul,  Minn. 

When  daily  reruns  began  Jan.  4,  newspa¬ 
pers  were  offered  strips  from  1974  —  a  time 
when  "Peanuts”  had  a  smaller  format.  Some 
papers  ran  an  elongated  version  at  first,  and 
many  others  have  been  surrounding  the  comic 
with  extra  white  space  {E&P,  Jan.  17,  p.  35). 

As  of  Feb.  28,  papers  will  have  the  option  of 
either  continuing  the  1974  reruns  or  using  big¬ 
ger  “Peanuts”  strips  from  the  1 980s. 

“There’s  about  a  '/2-inch  difference  in 
depth.”  noted  Lisa  Klem  Wilson,  vice  presi¬ 
dent  for  sales  and  marketing  at  United  Media. 

Wilson  said  clients  will  be  sent,  at  no 
extra  charge,  both  “Peanuts”  versions  to 
choose  from.  She  added  that  papers  using 
Reed  Brennan  Media  Associates  to  paginate 
their  comics  can  tell  RBMA  which  size  they 
want.  Wilson  said  it’s  too  early  to  tell  how 
many  papers  will  switch  to  the  bigger  size. 

More  than  90%^  of  the  2.600-plus  clients 
buying  “Peanuts”  at  the  time  of  Charles 
Schulz’s  December  retirement  announcement 
are  carrying  the  reruns. 

One  is  The  Washington  Post,  which  asked 
readers  whether  it  should  use  the  reruns  or  a 
new  comic.  Nearly  80%  of  the  2,000  readers 


who  called  or  wrote  wanted  to  keep  “Peanuts.” 

Meanwhile,  St.  Paul  —  where  Schulz  grew 
up  —  may  erect  statues  of  Sncxipy  and  possibly 
other  “Peanuts”  characters. 

St.  Paul  Pioneer  Pre.ss  staff  writer  Karl 
Karlson  reported  that  the  fiberglass  creations, 
patterned  after  the  cow  statues  appear¬ 
ing  last  year  in  Chicago,  would  be  dec¬ 
orated  by  St.  Paul  artists  and  displayed 
this  summer.  Later,  the  statues  might  be 
auctioned  to  area  businesses,  with  pro¬ 
ceeds  going  to  charity. 

Also,  California  lawmakers  declared 
Feb.  13  "Charles  M.  Schulz  Day”  to 
mark  the  appearance  of  the  last  original 
Sunday  “Peanuts”  strip,  reported  The 
Press  Democrat  of  Santa  Rosa,  where 
Schulz.  77,  now  lives. 

And  several  organizations  may  honor 
“Peanuts”  at  their  2(XX)  meetings.  For 
instance,  the  American  Society  of 
Newspaper  Editors  could  have  a  video 
tribute  at  its  April  1 1-14  convention  in 
Washington,  according  to  ASNE  mem¬ 
ber  and  Le.xington  (Ky.)  Herald-Leader 
President/Publisher  Tim  Kelly.  The 
National  Cartixinists  Society  already 
announced  it  will  award  Schulz  a  life¬ 
time  achievement  honor  when  it  gathers 
in  New  York  May  27.  —  Dave  .Astor 


French  Fries. 

Fojitas... 

Fusion... 

What's  ^ 


neXt,  the  new  weekly  column  by  JANE  RINZLER  BUCKINGHAM,  above, 
tracks  youth  trends  in  fashion,  food,  entertainment,  games,  gear  and  more. 
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Novel  use  of  e-book  pads  bottom 
line,  expands  delivery  options 

ELECTRONIC  CLIPBOARD  TRACKS  CUSTOMERS  AND  TITLES  BY  MARK  FITZGERALD 


The  people  who  created  the 

SoftBook  Reader  imagined  its 
customers  would  use  the  maga¬ 
zine-size  electronic  reading  device 
to  download  and  read 
the  latest  best  sellers  and  peri¬ 
odicals,  and  that  is  still  by  far  its 
most  popular  use. 

But  when  CNT  Corp.'s 
director  of  technology  market¬ 
ing.  Richard  Cunningham, 
saw  the  SoftBook,  he  imag¬ 
ined  a  way  to  increase  circula¬ 
tion  revenue  at  The  Arizona 
Republic. 

Now  there  is  a  SoftBook 
strapped  to  the  dashboard  of 
every  delivery  vehicle  servic¬ 
ing  the  Phoenix  daily's  1.7(X) 
metro  carrier  routes.  At  the 
touch  of  a  screen,  SoftBook 
tells  each  carrier  what  cus¬ 
tomer  is  coming  up  next,  and 
what  paper  —  or  papers  —  to 
deliver.  That's  an  important  instruction  for 
carriers  who  deliver  not  only  the  434.(KX)- 
circulation  Republic,  but  The  New  York  Time.s. 
The  Wall  Street  Journal,  USA  Today,  and 
Investor  s  Business  Daily.  Every  night,  each 
carrier  plugs  SoftBook's  phone  card  into  a 
home  line,  and  when  he  or  she  awakes,  the 
route  has  been  recreated  in  order  — 
complete  with  any  new  starts,  special 
delivery  instructions,  and  vacation  or 
permanent  starts. 

Technology  created  primarily  for 
leisure  reading  by  Menlo  Park.  Calif.- 
based  SoftBook  Press  is  being  adapt¬ 
ed  by  CNT  Corp.  —  the  technology 
arm  of  Central  Newspapers  Inc.  —  to 
grow  the  Republic's  delivery  business. 
“We  want  to  make  distribution  prof¬ 
itable."  Cunningham  said.  "That 
means  offering  more  and  different 
products  to  our  customers."  The 
Republic  is  considering  offering  "any 
day"  subscriptions  with  premium 
prices  on  certain  days,  or  delivering 


products  in  which  a  section  is  purposely  omit¬ 
ted  or  a  special  section  is  added.  "With 
SoftBook,  we  can  start  unbundling  the  prod¬ 
uct."  Cunningham  said. 


The  carrier's  traditional  technology  — 
mostly  just  old  photocopied  route  lists,  index 
cards,  and  the  deliverer's  own  memory  —  is 
no  match  for  this  new.  complex  distribution 
system.  With  SoftBook.  Cunningham  said, 
"They're  not  relying  on  their  cards  or  their 
memory." 

SoftBook  gets  its  biggest  test  this  summer 
when  the  Republic  begins  offering  address- 
specific  delivery  through  its  carriers.  “We've 
got  quite  a  few  products  coming  down  the 
road,"  Cunningham  said. 

SoftBook  as  a  circulation  tool  was  rolled 
out  last  fall.  Though  most  consumers  curl  up 
with  their  SoftBooks  in  an  easy  chair,  the 
roughly  three-pound  plastic  device  has 
proven  surprisingly  durable  in  the  field, 
Cunningham  said. 

"Carriers  don't  need  a  dome  light  to  see  the 
screen  in  the  darkness,  and  the  light  adjusts 
easily  when  the  sun  comes  up."  he  said.  "You 
really  reduce  the  errors  out  there,  and  it 
allows  us  to  do  special  deliveries  such  as 


[new-subscriber]  welcome  packages,  renewal 
notifications,  and  stop  notifications." 

The  training  involved  in  SoftBook,  he  said, 
is  minimal:  a  15-minute  demonstration  and  a 
one-page  handout.  The  nightly 
downloading  from  the  circula¬ 
tion  database  is  done  without 
any  carrier  involvement  beyond 
plugging  in  a  phone  card.  Car¬ 
riers  get  a  suction  cup  device  to 
hold  SoftBook  to  the  dashboard, 
an  automobile  power  adapter,  a 
battery,  and  a  phone  card. 

With  all  costs  considered, 
the  devices  cost  the  Republic 
about  $650  apiece.  Cunning¬ 
ham  said.  Carriers  are  charged 
an  extra  bond  to  discourage 
theft,  plus  a  SI  weekly  usage 
fee.  “We  really  thought  that 
would  be  a  problem."  he  said. 
"But  we  charge  [carriers]  for 
complaints  in  Phoenix  and  once  they 
saw  they  wouldn't  have  to  w'ork  off 
lists,  they  accepted  it  very  well.  In  fact.  I 
would  say  the  biggest  resentment  came  from 
some  of  the  district  sales  managers,  who  were 
wary  of  a  new  system." 

SoftBook  offers  circulation  possibilities 
even  beyond  the  beginning  of  address-specific 
delivery,  Cunningham  said.  Right  now.  the 
database  produces  an  address-by-address  route 
in  delivery  order,  in  the  future,  it  could  pro¬ 
duce  route  mapping  on  the  devices,  which  can 
store  up  to  85.000  pages  of  text  or  graphics. 

"We  could  have  two-way  paging  with  car¬ 
riers."  Cunningham  said.  “Or  GPS  [global 
positioning  system]  capabilities,  so  we  can 
keep  track  of  exactly  where  they  are  in  the 
route."  That  could  save  costs  for  the  paper,  he 
noted.  Rather  than  send  out  a  redelivery  car 
on  misses  or  other  delivery  complaints,  the 
Republic  could,  in  effect,  e-mail  the  carrier  to 
correct  the  error. 

Carrier  acceptance  is  likely  even  as 
SoftBook  becomes  a  more  important  tool  of 
the  Job,  Cunningham  said.  "They  like  it."  he 
said.  “Everybody  is  making  more  money."  ■ 
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Prepress 

Atex  Media  Solutions.  Bedford.  Mass.,  was 
chosen  to  provide  The  Wall  Street  Journal  with 
20  Architect  publication  planning  and  display 
ad  layout  program  licenses  for  users  at  four 
sites  who  design  17  regional  editions.  Micro¬ 
soft  NT-based  Architect  automates  ad  place¬ 
ment  based  on  business  rules,  color  web  avail¬ 
ability,  and  sale  of  premium  positions. 

Output 

Western  Lithotech.  St.  Louis,  sold  a  second 
DiamondSetter  computer-to-plate  imager  to 
The  Dallas  Morning  News.  The  model  610S2P 
produces  90  double-truck  or  170  single-page 
plates  per  hour.  The  green-laser  flatbed  devices 
images  at  1000-  to  1270-dpi  resolution  (0.83 
inches  per  second  at  1200  dpi). 

Germany's  Augsburger  Allgemeine  bought  a 
DiamondSetter  435  CTP  imager.  The  226- 
plate-per-hour  flatbed  machine  images  at  a 
standard-resolution  range  of  1000  to  1270  dpi 
( 1  inch  per  second  at  1200  dpi)  or  high  resolu¬ 
tion  of  2540  dpi. 

PrePress  Solutions  Inc,.  Billerica.  Mass.,  is 
now  managed  by  Tony  Ford,  who  was  appoint¬ 
ed  senior  vice  president,  general  manager,  and 
chief  operating  officer  by  Monotype  Systems 
President  Dennis  E.  Nierman,  who  said  that 
besides  responsibility  for  Panther  line  of  output 
devices.  Ford  will  be  instrumental  in  develop¬ 
ing  e-commerce  and  Internet-related  products. 

An  engineer.  Ford  entered  the  prepress  sys¬ 
tems  industry  in  1983  upon  joining  Xenotron, 
where  he  held  administrative  positions.  He 
moved  to  Hyphen  UK  in  a  sales  role  in  1990, 
and  three  years  later  transferred  to  the  U.S. 
operations  as  executive  vice  president.  In  the 
mid- 1 990s,  he  became  president  of  output  sys¬ 
tems  developer  High  Water  Designs. 

Televisual  Ltd..  Sandbank,  Scotland,  sup¬ 
plied  a  fully  searchable  digital  archive  for 
Western  Media  Publishing  Ltd.,  the  Internet- 
project  arm  of  England's  Bristol  United  Press, 
a  large  regional  newspaper  group.  Western  also 
manages  the  text  and  image  libraries  for  BUP 
newspapers.  The  Library  Solution  (TLS)  from 
Televisual  holds  Western’s  half-million  images 
and  40  years  of  clippings  scanned  from  BUP's 
three  paper-based  libraries.  The  digital  asset 
management  system  runs  on  a  Windows  NT 
Server  and  is  available  to  more  than  250  autho¬ 
rized  users  with  Internet  or  intranet  access  via 
standard  Web  browser.  Besides  managing 


online  storage,  TLS  allows  for  data  migration 
to  near-line  storage  such  as  jukeboxes  and  off¬ 
line  media  such  as  CD-ROM  and  magneto¬ 
optical  discs.  Western  stores  approximately 
1 .500  JPEG  images  (typically  1  MB  each)  that 
the  group’s  14  titles  generate  each  week  on  one 
of  three  Plasmon  D- 1 20  jukeboxes  online  to  the 
archive.  The  jukeboxes’  CD-ROM,  DVD- 
RAM,  and  DVD-ROM  media  also  store  PDF 
images  of  completed  pages  and  more  than  2 
million  clippings  scanned  by  Televisual.  TLS 
also  handles  HTML  pages  and  EPS.  audio,  and 
video  files. 

Pressroom 

Pressline  Services  Inc..  St.  Louis,  provided 
the  planning  and  labor  that  converted  the  web 
widths  from  54  to  50  inches  on  the  Los  Angeles 
Times’  10  Goss  Colorliner  and  six  “Retroliner" 
presses  (Colorliner  towers  with  Headliner  Off¬ 
set  and  Metroliner  units)  in  three  plants.  During 
the  conversion,  15  presses  were  kept  opera¬ 
tional  between  Thursdays  and  Saturday  nights. 
Work  was  divided  into  two  phases  —  roller  and 
folder  changes  and  replacement  or  modifica¬ 


tion  of  ink  foun¬ 
tains  and  other 
press  parts  — 
performed  sepa¬ 
rately  on  half  the 
presses  and  si¬ 
multaneously 
(with  four  extra 
workers)  on  the 
remaining  eight. 
The  web-reduc¬ 
tion  team  varied 
from  22  to  32  persons  and  included  a  superv  i¬ 
sor  and  eight  persons  from  Pressline,  six  sub¬ 
contractors,  eight  Times  volunteers,  six  local 
millwrights,  machinists,  and  electricians,  and 
others  who  cleaned  and  prepared  parts. 

Post-press 

Rock-Bilt.  Pittsburgh,  named  McKay 
Mattingly  as  regional  sales  director.  Before 
joining  the  maker  of  counter  stackers  and  inline 
trimmers,  moisteners,  and  glue-dispensers. 
Mattingly  was  executive  vice  president  at  a 
ground-transportation  firm. 
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National  Press  Foundation 


THE  TELECOMMUNICATIONS  REVOLUTION 

A  Conference  for  Journalists 
April  9-12,  20(K) 

Washington,  D.C. 

All  Expenses  Paid 


Perhaps  no  other  industry  has  developed  as  quickly  with  as  many  implications  for  business,  home,  school 
and  industry  as  telecommunications.  In  this  third  annual  conference  for  journalists,  all  aspects  of  the  new 
giant  will  be  explored.  We  are  pleased  to  offer  15  all-expense  paid  fellowships  to  qualified  print  and  broad¬ 
cast  journalists  for  the  program  in  Washington  D.C.  As  always,  this  program  is  on  the  record  and  all  points 
of  view'  will  be  represented.  Topics  under  consideration  include: 


•Overview  of  the  Telecommunications  Industry 

•The  Domestic  Long  Distance  Market 

•The  Local  Loop 

•The  International  Market 

•The  New  All-Distance  Market 

•The  Role  of  the  FCC 

•How  Well  Has  Deregulation  Worked? 


•The  Cellular  Phone  and  Pager  Market 

•Handheld  Devices 

•Consumer  Protection 

•Security  of  the  Telecom  Infrastructure 

•The  Internet  &  The  Telecom  Infrastructure 

•The  Future  of  Telecommunications 

•Telecommuting 


To  apply  send  us  a  letter  stating  why  you  wish  to  attend,  a  letter  of  support  from  your  editor  or  producer,  a 
brief  bio  and  one  clip.  Applications  will  not  be  returned.  Deadline  for  applications  is  March  3.  You  can 
apply  by  email  (NPF@natpress.org):  fax  (202-530-2855)  or  mail(National  Press  Foundation,  Telcom  pro¬ 
gram.  121 1  Connecticut  Ave  NW  #310.  Washington,  DC  2(X)36.)  Call  202-721-9106  for  information. 

Underwritten  by  a  grant  from  MCI  WorldCom 
The  National  Press  Foundation  is  a  non-profit  educational  foundation. 
w'w  w.natpress.org 
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Perils  on  the  AIDS  beat:  outing 
and  the  spinosity  of  statistics 

by  Sister  Mary  Ann  Walsh 


The  Kansas  City  (Mo.)  Star  isn’t  very 
bright.  Proof  is  its  recent  10-part  series  on 
AIDS  and  the  priesthood.  Also  bedimmed  is 
The  Associated  Press,  which  uncritically 
raced  around  the  w'orld  with  a  story  based  on 
the  report. 

The  Star  built  its  series  on  what  at  best  was 
a  manipulative  and  at  worst  an  intentional 
distortion  of  health  statistics.  It  said  that  the 
death  rate  from  AIDS  for  priests  is  four  times 
that  of  the  general  population.  The  Star 
apparently  got  its  finding  by  comparing  a 
male,  adult  priesthood  to  the  entire  U.S.  pop¬ 
ulation  of  infants,  children,  women,  and  men. 

By  the  same  logic,  one  might  expect  the 
Star's  next  blockbuster  to  state  that  Roman 
Catholic  priests  have  fewer  incidents  of 
breast  cancer  than  Americans  overall. 

Church  officials,  journalists,  and  media 
critics  spotted  several  errors  in  the  Star's 
methodology.  The  most  obvious  was  com¬ 
paring  apples  and  oranges  (or  men  with  men, 
women,  and  children).  The  Star  never  noted 
that  when  one  compares  priests  with  adult 
males,  the  death  rate  from  AIDS  is  virtually 
the  same. 

Questionable,  too,  were  the  Star's  conclu¬ 
sions  from  anonymous  surveys,  which  could 
easily  be  skewed.  Did  the  respondents 
include  people  involved  with  an  AIDS 
group?  Some  loyal  opposition  group?  Did 
those  who  found  the  Star  survey  impertinent 
toss  it?  There's  no  way  to  know. 

The  Star  also  might  have  paused  when 
only  801  priests  out  of  3,013  surveyed  (there 
are  47,000  priests)  responded.  With  such 
a  small  number  and  no  idea  how  representa¬ 
tive  the  sampling  was,  surely  one  could 
see  that  the  numbers  didn't  prove  anything. 
The  survey  found  that  only  one-half  of  1% 
(four  men  out  of  801)  reported  they  had 
AIDS  or  were  HIV-positive.  Another  two- 


fifths  of  \%  (three  men)  reported  they  might 
have  AIDS  or  be  HIV-positive  but  hadn't 
been  tested.  Combine  the  numbers  and  you 
still  have  less  than  1%.  This  is  statistically 
small,  to  say  the  least. 

The  Star  was  touched  by  the  death  of  a 
former  Kansas  City  college  president,  a 


Why  would  more 
than  100  U.S. 
newspaper,  radio, 
and  TV  outlets 
run  a  story  so 
obviously  full  of 
holes?  Why  would 
AP ...  distribute  it? 

priest  who  died  of  AIDS.  He  never 
announced  publicly  that  he  had  AIDS.  He 
wouldn't  be  the  first  person  with  AIDS  —  or 
some  other  disease  —  to  keep  it  quiet. 

Why  the  Star  chose  to  out  a  dead  man 
is  up  for  grabs.  Is  this  what  it  takes  to  win 
some  prize  —  a  heavy  dose  of  gee-whiz 
Journalism? 

The  Star  ventured  into  theology  and  con¬ 
tinued  to  show  ignorance,  stating  that  AIDS 
and  the  priesthood  “strikes  straight  at  the 
heart  of  church  doctrine."  There's  a  differ¬ 
ence  between  church  discipline,  e.g..  the  rule 
that  priests  cannot  marry,  and  doctrine,  e.g., 
Jesus  is  present  in  the  Eucharist. 

The  Star  and  every  other  media  outlet 
need  to  answer  some  questions. 

Why  would  more  than  100  U.S.  news¬ 


paper,  radio,  and  TV  outlets  run  a  story 
so  obviously  full  of  holes?  Why  would  AP. 
with  all  its  resources,  distribute  it?  Why 
would  the  Milwaukee  Journal  Sentinel  lend 
credence  to  the  stories  by  running  a  cartoon 
ridiculing  priests  and  confession?  (It  apolo¬ 
gized  the  next  day  after  readers  expressed 
their  outrage.) 

Why  didn't  the  Knight  Ridder  wire  recog¬ 
nize  that  the  key  finding  —  the  observation 
that  the  death  rate  from  AIDS  for  priests  is 
four  times  that  of  the  general  population  — 
was  really  a  key  fallacy?  Sure,  it  was  techni¬ 
cally  correct;  so,  too.  is  the  statement  that 
Catholic  men  have  a  zero  abortion  rate. 

Was  it  shoddy  journalism  or  intentional  j 
manipulation  of  statistics  that  permitted  such 
an  egregious  error  in  the  very  linchpin  of  the 
Star  series? 

Why  hasn't  the  Star  and  every  other  news  j 
agency  that  disseminated  the  false  impression  ! 
run  prominent  stories  to  correct  the  statistical 
misinterpretation,  which  was  spotted  immedi¬ 
ately  by  media  watchdogs  and  reporters. 

The  story  is  galling  for  other  reasons,  too.  j 
The  Catholic  Church  has  been  fighting  dis-  i 
crimination  against  people  with  HIV/AIDS 
since  the  mid-1980s  at  least.  It  still  is  a  leader 
in  treatment  of  people  with  HIV/AIDS.  In  a 
1995  survey,  for  example.  120  hospitals.  209 
outpatient  health  services,  and  1 77  social-ser-  ! 
vice  agencies  identified  themselves  as  being 
Catholic-sponsored  and  responsive  to  people 
living  with  HIV/AIDS.  They  provide  every¬ 
thing  from  medicine,  food,  and  housing  to 
transportation  and  tender,  loving  care. 

This  is  not  The  Kansas  City  Star's  shining 
moment. 


Sister  Walsh  is  associate  director  of 
communications  for  the  U.S.  Catholic 
Conference. 
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